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Wordcount:
AI Acknowledgement  
I confirm that I have not presented any AI generated text as my own work. I confirm that I have copies of my drafts, notes, and other resources I used before, and after the use of AI tools which I may be asked to provide in evidence. 


Task 3
Video Advertisement:
Link of Video advertisement 
· https://uowtsd-my.sharepoint.com/:v:/g/personal/2409699_student_uwtsd_ac_uk/EYYRlaSLknVFhhGVqHd05OkBFSI2ZurUfxG3LRBVXR8L6g 
· In this video I show how to use Canva for Etsy printable 
· I use team for making this video
Task 4
Link of power point slides for presentation
Market Research.pptx 
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