Website Evaluation
Yoga Reading : yogareading.co.uk
Business evaluated: Yoga Reading (yoga, Pilates & wellbeing studio, Reading, Berkshire)
Website: https://www.yogareading.co.uk

1. Overview and Purpose
Yoga Reading is the website for an independent yoga, Pilates and wellbeing studio based in Reading, Berkshire. Its purpose is both transactional and informational: it needs to convert visitors into class bookings, course sign-ups and memberships, while also communicating the studio's ethos, timetable, teachers and events programme. The target audience is broad, ranging from complete beginners and expectant mothers to experienced Ashtanga practitioners and local office workers seeking workplace wellbeing sessions. This means the homepage has to serve several very different visitor journeys at once, which is a genuine design challenge for a small business site.
2. First Impressions
The homepage is warm and clearly on-brand. Soft photography of real classes and teachers, a calming teal and cream colour palette, and a prominent “Book Now” button near the top all signal what kind of business this is within seconds. The tagline, “Learn how to move well for life”, communicates purpose immediately, and a “New to yoga? Start here” panel gives newcomers an obvious first step rather than leaving them to work out the site structure themselves. One flaw undermines this otherwise strong opening: the location text (“Our location: 3-5 Cremyll Road, Reading, RG1 8NQ”) is printed twice, one line after another, directly above the header. This reads as a template or coding error rather than a deliberate design choice, and it is the kind of small detail that can quietly damage a first-time visitor's confidence in the site.
3. Navigation and Usability
The top-level menu (Start Here, Timetable, Events, Courses, About, Clinic, Shop) is a sensible structure for the range of services on offer. The Events item, however, expands into a mega-menu containing three separate monthly sub-lists with well over a dozen individually named workshops. This is far more detail than a drop-down menu should try to hold, and it would be genuinely difficult to use on a touchscreen, where each extra menu level means another tap and more scrolling. A dedicated events listing page already exists (/workshops-page/), so the simplest fix would be to link to that page from the main menu and remove the exhaustive workshop list from the navigation itself. The Courses menu has a similar, if smaller, problem. Elsewhere the navigation works well: the About section groups Teachers, FAQs, Blog, Pricing and Contact together logically, and the “Book Now” call to action is repeated at several points on the page, which is good practice for a business whose main commercial goal is bookings.
4. Design and Visual Appeal
Visually, the site is consistent: the same soft colour palette and rounded typeface run throughout, and using real photography of classes and teachers builds a sense of trust that generic stock imagery would not. The pricing section, however, lists thirteen different passes and memberships as individual cards on one page. This is thorough, but for a first-time visitor trying to make a simple choice, it is visually dense and slightly overwhelming. A simplified comparison table, or fewer headline options with a link through to full details, would make this page easier to scan.
5. Content Quality
The written content is friendly and encouraging in tone, matches the studio's brand, and appears to be kept current, with events listed for the coming months. Class descriptions for Ashtanga, Vinyasa, Yin and Pilates are short but informative, and a dedicated FAQ page anticipates common questions from new students. A blog and a testimonials page add further depth and social proof. One weakness is that the homepage copy uses yoga-specific terms such as “Mysore Style” and “Navasana” without explanation, which could confuse the complete beginners the site says it is trying to welcome.
6. Trust and Credibility
Several strong trust signals are present: a full street address, a phone number, an embedded contact form, a privacy policy and terms and conditions, plus named profiles for individual teachers. One inconsistency does stand out, though. The email address displayed in the footer reads info@yogareading.co.uk, but the underlying link actually opens a message to a different, personal Gmail address. This kind of mismatch is easy for a visitor to spot and can raise doubts about whether contact details are being properly maintained.
7. Accessibility and Mobile Considerations
The page correctly includes a responsive viewport meta tag, so the layout should adapt to different screen sizes. However, the same tag disables user scaling (maximum-scale=1.0, user-scalable=0), which prevents visitors from pinch-zooming to enlarge text. This is a real barrier for anyone with low vision and goes against basic accessibility guidance. Combined with the long, multi-level dropdown menus described earlier, the site would likely be awkward to browse on a phone. On a more positive note, a cookie consent banner is present on every page, which shows at least a basic level of compliance awareness.
8. Search Engine Optimisation Basics
Behind the scenes, the homepage has a clear, descriptive meta title and meta description, Open Graph and Twitter card tags for social sharing, and a canonical URL, all of which are solid SEO fundamentals. The meta keywords sensibly target local search terms such as “yoga in Reading” and niche terms such as “office” wellbeing, matching the business's actual audience.
9. Summary of Strengths and Weaknesses
	Strengths
	Weaknesses

	1. Clear branding and a friendly, consistent tone of voice
2. Prominent, repeated “Book Now” calls to action
3. Real photography of classes and teachers builds trust
4. Solid local SEO basics (titles, descriptions, Open Graph tags)
5. Good trust signals: address, phone, privacy policy, T&Cs
	Overloaded Events/Courses mega-menu with 15+ links
 Location text duplicated directly above the header
Pricing page dense with 13 separate pass/membership cards
Pinch-to-zoom disabled : an accessibility barrier
Displayed contact email does not match the mailto link



10. Recommendations
Yoga Reading would benefit from four practical changes: simplifying the Events and Courses menus down to a single link through to their respective listing pages; removing the duplicated location text in the header; re-enabling pinch-to-zoom for accessibility; and correcting the contact email link so it matches the address shown on screen. A short glossary or beginner-friendly explanation of key terms would also help the site better serve the newcomers it is explicitly trying to attract.
11. Conclusion
Overall, Yoga Reading is an attractive, on-brand website that clearly reflects the personality of the studio and gives visitors multiple easy routes to booking a class. Its main weaknesses are technical and structural rather than creative: an overloaded navigation menu, a couple of small but noticeable errors, and an accessibility setting that blocks zooming. None of these issues are difficult to fix, and addressing them would make an already good small business website noticeably more usable for both new and returning visitors.
