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The essence of marketing concept is to place customer needs at the centre of the organisation’s decision making (Paul, Geoff, 2005). The marketing method is generally defined as the primary objectives that help the business of a company to increase its operations in the market. Different methods of business assist the business to adapt accurate strategies in choosing consumers, good productivity, and accurate time and place business. 
The following essay will highlight the marketing methods of two companies such as Moxy and Six Senses. Marketing mixes for both of the companies will be elucidated in this context in order to analyse the accurate marketing approach. Moreover, STP analysis of both of this two hotel chains will also be included to differentiate the two marketing methods. The differentiation of marketing strategies of the two companies has been evaluated in this essay with the help of the Simmilarweb analysis tool.
The two renowned businesses such as Moxy and Six Senses are belonging to the hospitality industry. The differentiation of marketing strategies has been evaluated in this specific context. The marketing mix of both Moxy as well as Six senses has been evaluated in this essay. Marketing is basically defined as the technique that assists consumers to choose effective services and products from the business. Moreover, in the marketing mix products are considered one of the major elements. As Six Senses belongs to the hospitality industry, the services and rooms provided by both of the businesses are considered the major product. Along with hotels, they also provide resorts to their consumer as well (Creately, 2023). The respective company provide their service in different locations in European and Asian countries. Six Senses also give Spa facilities to their consumer which is considered their USP of them. The Moxy is a renowned hotel chain that provides luxury rooms to its consumers. Along with the luxury rooms, Six Senses company has a bar facility as well. It can be said that from the above discussion, both of the businesses provide hotel rooms to the consumer but there are some major differences in terms of the facility. Moreover, the pricing strategies of both companies are different. The starting price of the Six Senses rooms is around £500. On the other hand, the rate of rooms Moxy per day is beginning from £100. It can be said from the above analysis that Moxy is very much reasonable for consumers compared to Six Senses (Kwok et al., 2020).
One of the Major aspects of the strategy of the marketing mix is considered as place. Place involves decisions concerning the distribution channels to be used and their management, the location of the outlets, methods of transportation and inventory levels to be held (Jobber, 2007). The respective company Moxy has more hotels compared to Six Senses. The respective business has tried to expand its business in 9 countries in Asia, and 6 countries in Europe. On the other hand, Moxy operates its business near about 133 locations in Asia, Europe and North America.(Appendix 1) The differentiation of this aspect helps the business to achieve a demographic benefit as they are able to reach more people. Moreover, the strategies of promotion help the business to reach more consumers by applying various promotional procedures. The followers of Six Senses and Moxy has been founded as 206K and 115K respectively (Tigobiz, 2023). Therefore, Moxy needs to invest some money in its marketing purpose in order to promote its service by attracting more customers. Moxy is an animated, vibrant and stylish hotel thoughtfully designed to give guests only what they want and nothing they don’t (Globetrender,2018). Moreover, people are considered the business strength that assists the business to do their business operations effectively. The employees are the backbone of the business as they are included in almost every part of the business such as production, selling, marketing and other departments. There are almost 8000 people who work for Six Senses and Moxy has more employees compared to Six Senses as they provide their service in more locations across the world. The cleanliness, as well as ambience, are maintained by both of the businesses which are considered the physical evidence (Sixsenses, 2023).
Segmentation is justified on the grounds of the achieving greater efficiency in the supply of products to meet identified demand, and increased cost-effectiveness in the marketing process. (Mike, Ashok, 2009). The positioning, as well as the segmentation of both hotels, highlight more personalised and focused consumers. It helps the business to segment its audience and target potential clients who will be fit and capable of buying their services. 
The segmentation states the geographic, demographic, behavioural and psychographic aspects of Moxy as well as Six Senses. Demographic segmentation highlights the discrimination of people on the basis of income, gender and age groups.(Appendix 2) The targeted consumer of Six Senses is basically people who belong to age up to 45 years as they have Spas and resorts (Moxy, 2022). On the other hand, Moxy generally targeted the people of the young generation. People who have a lower income face difficulties in staying in Six Senses as this is renowned as a luxury hotel. The mainly targeted consumer of Moxy is the targeted consumer who earns near about £10000 per year.
Both of the businesses tried to spread their business geographically. When the talking is about comparison then Moxy has increased its business operations in several European continents. The Six Senses provide effective and attractive hotels to all kinds of people such as family groups, friends group, and business group. Moreover, Moxy basically targets the young people who live in their particular locations.
Marketing communication is an essential marketing component that focuses on branding, advertising, PR activities, direct marketing, and other strategies for interacting with target audiences (Business Jargons, 2023). The marekting communication activities of Six Senses and Moxy are different. The official website of businesses plays an integral role in marketing communication. Comparing the websites of Six Senses and Moxy will help in determining differences or similarities in their marketing activities. The total number of website visits of Six Senses is about 486 thousand, while Moxy has website visits of 256 thousand (SimilarWeb, 2023). The average page visit of Six Senses is also better compared to that of Moxy. Six Senses has recorded an average page visit of 3.89 and Moxy has 1.61 average page visits.        (Appendix 3) These aspects of website analysis reveal that Six Senses uses its website more efficiently compared to Moxy in terms of marketing communication.
 The high average pages visit and website visit of Six Senses implies that its customer reach is significantly high. Businesses mainly communicate their mission with customers through advertising campaigns and websites. Six Senses has highlighted its sustainable approaches and vision towards communities on its website's homepage. This implies that the respective hotel prioritises PR activities as its marketing communication strategy.(Appendix 4) Using PR activities allows Six Senses to increase its credibility while providing added value. This marketing activity also helps the hotel to develop its brand image and ensure long-term sustainability. Alternatively, Moxy has focused on highlighting the services it offers on its homepage, indicating that advertising is used by the respective business as its marketing communication strategy. (Appendix 5) Advertising services provided by Moxy along with its USP help to build customer awareness regarding its services (Emma, 2019). Analysing the website of both hotels indicates that customers prefer knowing about sustainable approaches of a business more than the variety of services provided. 
Six Senses and Moxy are both established businesses in the hotel industry. These hotels can further improve their marketing capabilities by focusing on a few aspects. Six Senses is recommended to highlight the range of services it provides. The respective hotel business can present details of services it provides on the homepage like Moxy. Additionally, being a luxury hotel service provider, Six Senses is recommended to highlight any offers or discounts on its website. This will help the business to attract more customers and educate them regarding its wide service portfolio (Emma, 2019). Email marketing can be used by Six Senses as well in order to increase the loyalty of target customers.
 Providing personalised services to regular customers is an effective marketing strategy that will help the company to boost its customer experience and satisfaction. Moxy is also recommended to improve its marketing activities. Considering the poor website traffic of the respective business, it is recommended to improve its website marketing. Moxy can introduce a 360-degree visual element of its hotel, helping the business to attract more customers and increase its website reach. Moxy is also recommended to include its sustainable strategies in its marketing activities. This will enable the business to add more brand value.   
The overall essay has shed light on the differentiation of marketing procedures of two multinational hotels such as Moxy and Six Senses. The marketing strategies for both of the companies are different in some aspects. The marketing mix of both of the businesses has been evaluated in this context to evaluate the factors of the marketing process. STP analysis of both of the companies has also been illustrated in this context, helped both businesses to identify their target consumer by dividing consumer segments. A proper recommendation has also been provided in this particular essay in order to highlight the way by which both companies can able to improve their business operations. Moreover, through the assistance of the Similarweb analysis tool, the differentiation of both companies' marketing strategies has been elucidated in this context.
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