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                                                                   Introduction
Sustainability has become a key concern for every sector and business industry worldwide. The issue has been created by the fact that natural resources continue to deplete every year as the population increases. In particular, the hotel industry has been identified as a major player in the campaign for green energy that embraces sustainable processes and resources. It is important to highlight that implementing safer and greener policies requires a detailed framework and regulations that will guide the hotel industry. In addition, other practices such as waste production, effective utilization of water, and healthier meals contribute to the ultimate goal of sustainability. It is also significant to point out that the local community contributes immensely to the objective of greener and more sustainable processes and practices within the context of the hotel industry. Therefore, they should be part and parcel of conversation and engagement.  The need and push for sustainable accreditation is a major step that demonstrates the willingness and responsibility of hoteliers and the local community to work together. The benefits that come with eco-friendly hotel practices are many. For instance, nowadays, tours and travellers have shown more interest and choice for eco-lodge and environmentally friendly hotels. The following are some of the factors that hotels need to consider to earn sustainable accreditation. 


Consider what hotels need to implement and comply with in order to be granted sustainable accreditation.
Firstly, hotels need to identify suitable ways and products that are environmentally friendly. In this case, the hotel industry must decide which products to use for their customers and the process of accessing the materials (Abdou et al., 2020. p.9624). Although this requires a raft of measures such as location, accessibility of products, and budget, the hotel industry needs to make a bold decision. For instance, hotels need to optimize the use of wind energy and solar panels as an alternative source of power. More often, hotels require 24/7 power availability within the premises, and therefore, embracing such practices will contribute remarkably. Hotels are compelled to make use of organic products and avoid inorganic products such as plastics. In other words, hotels can use cotton and bamboo as other alternatives for properties made of plastics. Although it might not be possible to fully avoid plastic, hotels can recycle or reuse plastic products since plastics are non-degradable and difficult to decompose when dumped as waste. Going paperless is another step that organizations can opt for in order to earn sustainable and green recognition. Notably, the use of paper in booking hotels encourages the cutting of trees and deforestation, which causes drastic impacts on the environment. 
As a result, the hotel industry will need to form and establish a well-functioning green or sustainable team/department. This is because to fully adapt to eco-friendly practices requires expertise and competence. Hoteliers can create awareness and training so that they are enlightened and can keep track of practices. Thus, hotels can leverage experts on best practices to deploy that will not constrain budget and efficiency.
Secondly, the hotel industry needs to maximize green energy that incorporates solar energy and wind energy (Krstinić Nižić and Matoš 2018, p.308). This step ensures that hotels align with the world's needs for the conservation of energy and clean energy that does not cause environmental pollution. Again, hotels have to demonstrate effective ways of using available water. For example, maximizing harvesting rainwater and adopting automation means using water to ensure that less water is wasted. Hoteliers have to show transparency and accountability to their customers and the local community. 
Benefits and challenges associated with integrating sustainability into their daily operations
Cost-effective and savings: By implementing all aforementioned requirements hotels save and promote efficiency. In particular, the use of solar panels and wind energy can play a role in making it less cost to pay for power. Further, turning away from hydroelectric power will promote less fossil gas emission into the air, therefore guaranteeing a better and safer environment in the future and mitigating challenges experienced due to climate change. Hotel customers will have better quality air and will optimally enjoy hotel services, and this improves ratings and visits to the hotel (Merli et al., 2019, p.170). 
Additional use of environmentally eco-friendly products to earn recognition improves the hotel industry's reputation and revenues (Chen et al. 2015, p.2). It is evident that most hotel customers across the world are aware and sensitive about their health and environment. Implementing eco-friendly practices such as zero use of plastics is another demonstration that the hotel is part of the solution in fighting environmental degradation. This step enhances the position of the hotel from a legal point of view and mitigates the hotel against risks associated with poor disposal of plastic waste. It is also an indication that the hotel prioritizes corporate social responsibility that fosters harmony and positive relationships with the immediate environment and surroundings.
An organization that illustrates proper management of waste and the use of natural food meals will attract more customers. For instance, the use of plastic has closely been linked with cancerous disease. By avoiding plastics, the hotel will have its customers increase rapidly, which means more profits. Sustainability practices encompass how people travel eat and do with waste products. Hotel customers and travellers are aware of the values and significance of engaging with eco-friendly products. Hotels that uphold sustainable environmental values that match well with customer needs will likely thrive in the market (Topcuoglu 2022, p.315). More specifically, through selling and marketing sustainable products, customers can accomplish their dream fulfilment of taking responsibility for conserving the environment. In the long run hotel clientele and royalty will increase as customers can get inspired and buy more. 
Similarly, the hotel industry that has an effective recycling and reuse of waste will save a significant amount of money that can be used in other activities. Recycling water and harvesting rainwater for hotel activities lessen competition for water in the local community. Notably, water is a scarce resource in some communities and competing for the same resource can cause unnecessary competition from human beings and other living creatures. According to Singh et al. (2014, p.14), controlling the use of waste products and conserving water will enable a hotel entrepreneur to gain support from the local community and government. 
Challenges 
There is a need for collaboration from all stakeholders. For example, the hotel industry cannot work alone in isolation to realize the fruition of eco-friendly practices. Other parties, such as the government community entirely, have to have the same vision and work together towards the same goal. Sometimes, having common beliefs and goals is very challenging and requires effective leadership and management (Hays and Ozretic-Došen, 2014, p.85). Some other sections of the community might engage in cultural practices that hinder sustainability. Bringing all parties on board is not easy. Even though hotels can adjust to practices that support an eco-friendly environment, it will be nothing if the local community and immediate government remain adamant. The fruits and benefits of a sustainable society are untenable. 
Moreover, accessing and availability of organic products might not be easy (Smith, 2017). For instance, replacing plastics with bamboo and use of wood requires hotel management to source raw materials from far which is not cost-effective and for other places organic products are depleted and unavailable. The cost of transportation of pure raw materials from one point to another causes hotel organizations to spend more money. Following sustainable guidelines and framework means a complete paradigm shift for some hotels and, therefore can contribute to bigger losses for already established institutions. As noted before, natural resource continues to dwindle over time and the push for the use of organic products remains complex. It is very complicated for companies such as hotels to turn to cooking foods, yet other stakeholders in the supply chain do not practice organic farming. The land is limited, and the supply and demand for organic products do not match. There are more consumers in the market niche than the supplier, which is detrimental to the hotel industry as they scramble with each other to access the commodities. More often, this contributes to the skyrocketing of natural products, which, in the long run, forces customers to dig deeper into their pockets. 
The cost and time of training the entire society about the goals of energy require resource funding, which is not always available (Pham et al. 2020, p.110781). Creating awareness and training is very expensive. Such changes and engagement imply human resource is required, which is an added expenditure for the hotel industry. 
What does the future look like within the hotel & hospitality industry?
According to Ristova (2020, p.245) green hotel expectations are likely to increase even going into the future. It is estimated that future travellers and tourists are likely to increase, and the need for eco-friendly practices within the hotel industry is becoming more than a basic requirement. Customers have and will increasingly remain informed about eco-friendly matters. One key concern for most customers is the elimination or reduction of carbon emissions in the world. In order to counter such need, the hotel industry has to continue to innovate carbon offsetting programs and practices. For example, incorporating organic menus in their meals and offering eco-friendly treatments are some of the considerations. 
 This presents an opportunity for the industry to further invest more resources in matching societal expectations. On the other hand, more and more standards and regulations around green energy and environmental conservation are likely to emerge. Thus, the need for hotels to collaborate and partner with other parties is going to become even more real. The use of solar panels is not going to cease soon as countries continue to emerge with green energy, and therefore, the hotel industry has to upgrade and remain abreast with the latest technologies and innovations in the market. 
Conclusion. 
From the above, it is apparent that hoteliers and the hospitality industry are increasingly pushed to embrace the use of eco-friendly practices and daily operations that match well with the expectations of the community. The requirement for earning sustainable accreditation is a testimony of what the future looks like. It is envisioned that green energy and safe practices that conserve the environment will be illuminated in the coming years. There, it is the responsibility of hotels and hospitality to fine-tune practices and processes that conform to the changes. The benefits of going green are massive for the hoteliers, customers and community. It is, therefore, the responsibility of each party to collaborate and work together to realize a cleaners and safer environment now and in the future. However, there still are challenges for hotels and industry to navigate through to realize the benefits of sustainable practices and earn accreditation. For example, the use of organic products is not easy as natural resources are limited. Lack of awareness and knowledge are other challenges. 
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