	LCLM4002_BIRM Digital Skills Task 3
Website Evaluation  


	Student Number
	2513825
	Student Name
	Adil Amjad 

	

	Website Chosen 
	Cleaners of London 

	Insert hyperlink to website
	https://www.cleanersoflondon.co.uk


	

	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: The Cleaners of London website loads quickly and user friendly on both desktop and mobile devices. The homepage shows key information right away, including services, prices, and contact options. Images and text load smoothly without significant delays. The faster loading speed makes it easier for customers to find information and make inquiries without frustration.

	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: Yes, the website has several sub-pages that include services, prices, booking information and contact details. Customers use the main at the top of the page to navigate. The menu clearly lists their available services like carpet cleaning, domestic cleaning, and end of tenancy cleaning. This straightforward navigation structure lets users easily move between pages and quickly find relevant information.


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: yes, clients can use the website to make direct requests for cleaning services. Users can enter their information , cleaning needs and preferred date in a contact form on the website. Additionally, clients can reach the business via the phone number or email listed on the website. Customers can now easily enquire about or schedule a cleaning service online.


	Question 1d - What improvements could be made to the usability of the website?


	Answer: An online booking system that enables clients to instantly schedule services that could enhance the website’s usability. The users experience might also be enhanced by offering more visual components, like service photos, and more precise pricing information. A section with frequently asked questions and customer reviews would also boost users confidences in the services provided.


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look? Are there any differences in appearance on a mobile phone versus a computer? 


	Answer :The Cleaners of London website has a neat and professional look. It features a simple layout and clear headings. The colours and images give the website a trustworthy feel, which is ideal for a cleaning service business. On mobile devices, the layout adapts to fit the smaller screen, with menus becoming more compact. Still, the overall design and information stay the same, making it easy for users to navigate the site on both types of devices.
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	Question 2b - How does the website use imagery, video, and colour? 


	Answer: The website features images of clean homes and professional cleaning services available. The colours are simple and professional, which gives the website a trustworthy appearance. While the site primarily uses images and text, it employs colour to emphasize important sections like services, contact information and booking options.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: The website of Cleaners of London mostly employs a contact form, phone number, and email for customers to ask their queries or request their services. However, employing a live chat tool on their website could be helpful for customers received immediate answers to their queries. This way, it would be easier and quicker for customers to ask queries and request their services.


	Question 2d – How effective are the social media links on the website?


	Answer: 
The social media links on the website enable the business to connect with customers and provide them with information on their services. Where available, customers can access updates and customer feedback on the business service through the provided social media links. This helps build customer confidence and increases their willingness. Adding social pages would be beneficial to customers who want to learn more about the business.

	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a - How are the services offered by the company made clear to customers?


	Answer:
The services are also well explained on the website. This is evident by the presence of service pages and explanations. For instance, the customer can easily find information regarding the various cleaning services provided by the company. These include domestic cleaning services, and end-of-tenancy cleaning services. This information is explained using headings and explanations.

	Question 3b - How are customer reviews made available? Are these up to date? 


	Answer:
Customer reviews help to create trust and credibility. On this website, there is information available regarding how satisfied customers are with the service provided. This helps new customers gain confidence in availing this particular service. At times, reviews are also taken from other sources like google or Trustpilot reviews. If reviews are updated frequently, it indicates that the company is still rendering efficient cleaning services.

	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: 
The quality of the service is also emphasized by providing a clear description of the service, using professional language, and providing images that show well- maintained homes. The experience and reliabilty of the service are also emphasized by this company’s website. A customer may decide to use this company’s website. A customer may decide to use this company’s service because it is reliable , trustworthy and professional in communication. Therefore, this company’s service is more likely to be recommended by a customer to a friend or a family member 

	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer:
The pricing of the services may not be fully detailed on the website since cleaning services may vary depending on the size of the property and the kind of service required. However, the company encourages the customers to contact them in order to get a quote. This will enable the company to give a precise while explaining the kind of service provided

	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. London cleaning services 

	
	2. Domestic cleaners London 

	
	3.  End of tenancy London 

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: 
When searching up these words into google for example “London cleaning services”, the company may not always show up in the top results. This shows that the website could use better search engine optimization. Enhancing keywords, page titles and content could help boost visibility on google. Having this change would make it easier for potential customers to find the business online.

	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: 
Websites are still an important aspect of modern UK business, especially because of the ease of access for customers. Websites can provide customers with access to information, services and contact information at any time the consumer would prefer. This is especially important for small business, as a professional website can help create a sense of professionalism. This is important for businesses, as many customers use search engines for access. Furthermore, a website can allow a business to effectively communicate the range of services it provides, which can be an advantage for customer engagement 

	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer:  One of the main recommendations that could be made is the implementation of a fully functional online booking system, whereby the customer can book services of their choice, pick dates, and book in real time without the need for them to call or email the organization. This would greatly improve the convenience of the organization, reduce the waiting time, and increase the user experience. The modern customer needs convenience, and the implementation of this feature would greatly increase customer satisfaction, potentially leading to increased business efficacy  
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