Task 3 – Source Evaluation Template 
Student Details
Name and student ID: Nasima Danish 2538742 
Topic chosen: The use of social media to promote businesses: 
Title of source: Impact of social media on small businesses: 
Author(s): Nory Jones, Richard Borgman, Ebru Ulusoy:
Year published:2015 
How did you find this source? I found it on Emerald insight website in the Journal of small business and Enterprise Development :
(e.g. Google Scholar, library database, google)

Why did you choose this source? I choose this source because it is from an academic journal and it studies 5 small business to see how they use social media and website .it matches my topic about examples from case studies.
(Think about relevance, credibility, usefulness)
Is it relevant to the topic?. Yes. The purpose of the paper is to explore the role and economic impact of the internet and social media on small businesses.  
Is this a useful article?  Yes. The uses case study methodology with surveys and interviews, so it gives practical information about small businesses use social media .  

Is this an academic source? Yes. It is a CASE REPORT published in journal of small business and Enterprise Development , Volume 22, issue 4. 


When was it published? Is it recent enough? Why? It was published on 16 November 2015.I It is a bit old but still useful because it shows the early impact of social media on small businesses in underserved regions.

Author Credibility
Who is the author? What are their qualifications or expertise? The authors are Nory Jones, Richard Borgman, and Ebru Ulusoy. They are academics and a researchers who bullish in the journal of small business and Enterprise Development. They have expertise in small business management and the impact of technology and social media on businesses.   

Reliability
Is the source reliable? Why? Yes. It is from a peer -reviewed journal published by Emerald . it  uses real case studies so the data is trustworthy .
(Consider journal, publisher, peer review, citations)



5-Minute Presentation Structure
1. Introduce topic and source Topic: The use of social media to promote businesses. Source : impact of social media on small businesses by Jones, Borgman Ulusoy,2015.
2. Explain how you found the source I found it on Emerald insight while searching for business and social media articles.
3. Evaluate credibility (author, date, reliability)  - To do so, you will need to respond to the above questions. Authors are researchers. Published in 2015.in an academic and uses case studies. 
4. Short reflection – What did you find difficult about this task? Finding a recent and academic source with real examples was a bit difficult.
5. What did you learn from this task? I learned how to check if a source is credible and how small businesses use social media .

