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	Student Number
	
	Student Name
	Teodora Miteva

	

	Website Chosen 
	Treatments | eden-spa

	Insert hyperlink to website
	https://edenspaharborne.wixsite.com/eden-spa/treatments 

	

	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: The website loads quickly, although it slightly depends on the users internet connection and speed. Images appear without a deley and going between pages is smooth. However when I tried to copy paste the link on to my phone internet browser it didn’t get me in the website immediatley as is did when I did that on my laptop, instead I had to look for the website my self.


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: Yes, the website includes sub-pages on a top bar menu like Home, The Spa and possibly 2 others, but navigation is hindered because a Google Maps pop-up covers part of the top menu. You could still press the other 2 sub-pages, but you don’t know what the headings are. This makes it difficult for users to see and access all the sub-pages. However, when I opened the website from my phone, I didn’t have a problem with the google maps pop-up and it was positioned good where I could see all the sub-pages. 


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: No, you can’t make a direct booking via the website, no build-in booking system or a link to a platform for booking appointments but there is information about the service offered. This could lead to appointment opportunities for client engagement as it limits convenience for them.


	Question 1d - What improvements could be made to the usability of the website?


	Answer: The website could be improved by adding a booking system which will make it easier for customers to schedule appointments directly. Also as the sub-pages are hidden,  fixing the Google Maps pop-up issue on the phone as it currently blocks access to some sub-pages will improve navigation.


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look? Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The website has a relaxing colour scheme which is suited for a spa. On phone the layout appears more clear and more well-organised then on a computer. However when the website is viewed on a phone some text are positioned unpleasant because the text are overlapping and stacked on top of each other which makes it look messy and harder to read compared to the computer version. Also you could see that the Google Maps pop-up doesn’t cover the subpages from a phone however on a computer it does. 
I don’t find pleasing also the text font they use as its harder to read.


	Question 2b -  How does the website use imagery, video and colour? 


	Answer: The website uses calming colours such as green and cream to create a chill atmosphere. There are no videos but there are some spa treatments related images included. The images are limited but effective in giving a sort of sense of the services offered.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: No the website does not have an online chat tool, there is a contact form, email and a phone number that customers can only use which could slow down enquiries and make it less convenient for potential customers who want a quick response. 


	Question 2d – How effective are the social media links on the website?


	[bookmark: bbib43]Answer: The website shows a Twitter icon which takes you to their Twitter page and another icon that when you click it, it opens Facebook which then shows that the page and content is unavailable. This shows ineffectiveness to their social media presence and it’s a missed opportunity for better customer engagement. Social media is an effective way to improve services value by listing information and ideas among customers online (Kim and Ko,2012). 


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer: The services they offer are made clear through the Treatments dedicated sub-page and its described well which helps customers understand what is being offered although some navigation issues make it harder on a computer make it harder to find the information needed.


	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer: The website does not display any customers reviews and that’s important because having no visible reviews for customers to see may affect the trust. Adding up-to-date feedbacks would improve credibility. 


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer:  The use of comforting colour scheme and professional detailed service description outstands other spas where they don’t show any prices for services they provide but you would have to get in contact with them in order to find our the prices and services. I am sceptical if I would recommend to a friend or a family member as I am not aware of their quality of work they do and I can’t find anywhere feedbacks from clients to make me feel like I could trust them. 


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: Yes, prices are made clear to people which are on the Treatments subpage. These prices seem reasonable which are based on the services provided by them but without customer reviews its hard to fully judge if they reflect on the true quality of the service as the prices might not be worth due to poor quality of work.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.Spas 

	
	2.Massages 

	
	3.Treatments 

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: When I typed these words the company did not appear anywhere in the top ten results and this could be because it’s a small business or because its not optimized for search engines.


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: Yes 100% websites are still important in modern UK business because they help businesses reach more customers online, build trust and allow people to find information the need about the service and location more quickly. Also making the website good and pleasing can make a business look more professional and reliable. Without a website companies might lose potential customers who might prefer to search for a service rather than visiting the shop in person  


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: There are many recommendations I could make but if I had one it would be to add customers reviews directly on the website because it will help new potential customers to trust the company more as real feedback from other clients would make the service seem more reliable and professional. It can also encourage others to make bookings without hesitation.
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