






DIGITAL SKILLS AND RESEARCH METHODS
Mohammed Jahirul Islam 
Student number: 1706006
BMSK4003














Table of contents
Introduction	3
Evaluation of effectiveness of modern technology within workplace	3
Social media as a tool for marketing	6
Social media as a tool for information gathering	7
Conclusion	9
Reference list	11















[bookmark: _Toc512302743][bookmark: _GoBack]Introduction
It has to be seen that this is the age of modernization, where the use of technology and technological advancement. Important to understand that takes a fundamental role in the workplace. Social media is also one of the biggest development in the generation. Social media is one of the vital tool for marketing as it accesses a wide range of people and the effect of social media has provided positive impact on business and marketing. Information gathering process has also had positive impact of social media.
[bookmark: _Toc512302744]Evaluation of effectiveness of modern technology within workplace
 It is important to view the advantages of modern technology that will shed critical light on the effectiveness of it.
It can be seen that modern technology increases efficiency and helps the employees to increase their productivity. For example, a word processing program that is used in work place, helps employees to make necessary editing with ease in comparison to manual methods. This comparison draws necessary evaluation to the effectiveness and the positive impact that modern technology has had within workplace (Beirne and Ramsay, 2018).  The introduction of computers, laptops and various software has brought advancement in the methodology of how the work is done. For example, the “electronic bookkeeping system” that retrieves and produces data at the touch. 
A clear example of the ease that modern technology has provided within the workplace in the operations that are carried out, in comparison to the manual work that was done centuries ago (Berger, 2015). 
The use of technology allows not only the companies to stay neck in neck with competitors it also allows them to gain a competitive advantage. Use of digital marketing helps in effective marketing strategies’ formulation and implementation. Use of software like “Customer Relationship Management” helps establishing better relationship with customers and helps the employees to understand customers properly (Knights and Willmott, 2016). 

Encourages innovation and creativity
One of the major benefits of modern technology is that it encourages innovation and creativity in the workplace. The application of modern technology helps employees to think and act innovatively and thereby bring out creativity in their productivity (Berger, 2015).  The introduction of various software and networking sites has initiated a sense of innovation and creativity among employees and workers. Innovative ideas and critical thinking is encouraged.
Time efficiency and ensures mobility
A significant benefit that modern technology has brought within the workplace is the elimination of time constraint. The application of modern technology can be utilized to automate a variety of task at work and such automation would ensure that efficiency and enhancement of productivity at work is met. Computers and laptops have the paved the way of major advancement. Various tasks can be accomplished within the workplace by eliminating the necessary error at ease and also helps to make necessary adjustment that improves the quality of work (Bryson, 2017).  The introduction of databases at work and the ease of storing and retrieving the data can bring about quick and efficient decision making within the workplace. The application of internal network within the workplace assists in sharing of gadgets like scanners etc. and therefore workers do not have to move through departments for the sharing of technological tools. Elimination of time constraint is a boon to workers and also brings an ease in work (Chung and Austria, 2017=0). 
Modern technology like computers have ensured mobility as it seeks to remove time boundaries. People can access work from any location and have a control over their respective tasks. It eliminates the requirement of physical existence in work. The use of tools like Skype has ensured mobility in work. For instance, “mobile workforce management software” ensures workers on field duty to access real time work data while they are on duty (Certo, 2018). 

Computational accuracies and maintenance of record is ensured
Computational accuracies is necessary while ensuring systematic functioning in the workplace. The introduction of modern spread sheet like MS-Excel, which has an array of computational functions and other software program like “QuickBooks” helps in the systematic calculation and maintenance of inventory records, payrolls and other financial elements of a company (De Vrieset al.2012.). In comparison to the past method of computation and maintenance, modern technology has brought about time and cost utility in it. 
Impact of the use of technology on employees
The use of modern technology has positive correlation with the productivity and morale of employees.  Around 46% of employees cite technology as the reason of their increased productivity at work, while 7% tend to disagree (Chung and Austria, 2015).1% of employees have cited to the use of technology as the reason for improved communication at work, while 39% of workers have contributed technology to the increased flexibility and improvement of skill at work (Knights and Willmott, 2016). It help employees to produce more error free output with use of software system and thereby improve their efficiency. In addition to it, the use of “webinars”, social networking, emails etc. improve communication among employees. The use of modern technology like webinars, PowerPoint presentation helps in effective training and development of employees and it also consequently helps in honing the skills of employees. This has a positive impact on the productivity and morale of the employees.
However in addition to the various merits that use of modern technology has brought within the workplace, there are a few shortcomings to it as well.
Disturbances at work
It has been seen that the use of modern day technologies like computer, smartphones causes major disturbances and distraction at work. The excessive use of these gadgets tend to deviate the productivity of employees and thus various MNCs have blocked the access of social networking sites like Facebook at work and have limited the use of these technology at work. As per surveys and statistics, more than 46% of the employers block access to social networking sites as a standard rule (Berger, 2015). 

High cost in maintenance
The use of technology comes at a cost. It is seen that cost in investment and maintenance of technology is high and it is not very feasible for small scale companies to manage high cost of technology. MNCs invest huge capital in technology and thereby, funds become an important factor (Certo, 2018). 
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The advent of social media is a boon to the business world. “Social media analysis” is the art of collecting data and information from online social portals and analysing and evaluating them for marketing strategies and future business decisions.
Social media is an effective tool of marketing. There are various ways of exploring social media as a tool for marketing.
Medium of advertisement and analysis of market
In the current age, digitisation and modern technology have changed the way the target behaviour responds to market strategy. The access to modern gadget and social networking sites changes the way companies formulate strategies. As such the use of social media analysis is an important mean of understanding the changing pattern of the needs and demands of the customers. The use of social media like Facebook, LinkedIn, Twitter, YouTube are effective platforms for promoting brand loyalty and promoting different product. These platforms serve as an effective way of engaging and communicating with audience and developing a better understanding their needs and developing greater customer base and also increase their turnover as it is a growing means of advertisement (De Vrieset al.2012.).
Social media analysis helps in comprehending the type of content that engages and attracts the attention of audience, the “clicks” pattern of different sites, apps and the content that gains their maximum attention helps in social media being an effective tool for marketing. “Google Analytics is one of the most important social marketing tool and helps in the innovation of marketing strategies to engage customers and also understand the buying behaviour pattern (Lamberton and Stephen, 2016).Social media goes a long way in building brand awareness and product awareness.
Helps in understanding competitors
Social media analysis helps in understanding the merits and shortcoming of a strategy and also helps to under the competitors of a particular brand and help in running a simultaneous study of their competitors. This helps in getting a competitive and comparative advantage. 
Primary data analysis
What is your gender?
	Option 
	Percentage
	Number of respondents
	Total responds 

	Female 
	40%
	40
	100

	Male 
	60%
	60
	100



Do you believe that brand name is the main factor for influencing your purchasing decision?
	Option 
	Percentage
	Number of respondents
	Total responds 

	Female 
	70%
	70
	100

	Male 
	30%
	30
	100



What is the most important influential factor in your purchasing, brand name of price?
	Option 
	Percentage
	Number of respondents
	Total responds 

	Brand name
	60%
	60
	100

	Price
	40%
	40
	100



Do you believe that advanced technological support can enhance the brand value of the company?
	Option 
	Percentage
	Number of respondents
	Total responds 

	Yes
	60%
	60
	100

	No
	30%
	30
	100

	Neutral 
	10%
	10
	100
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Social media is an important media and platform for information gathering. The use of social media has dramatically and increased and more than 51% respondents have been viewed as a user of social media (Rebelo, 2017). Social networking sites are used by the business houses to gather and obtain critical information of people, which include personal preferences, likes, dislikes and suggestions and recommendations. For instance Facebook stores information like name, age, gender, email address etc. on the website, which helps in gathering basic information that plays a vital role in basic research like demographic study etc.
Data that is gathered and derived from site interaction by the interaction of users with a specific site, include “cookie data”, which highlights the various devices used by a user that contains Internet’s usage, web browser information used to access the web site and location of a user (Tiago et al., 2014). Social media keeps a track of the various sites visited by a user, identifying the post and content that a user like, which sheds critical light on the likes and preferences of a user.
Various Apps and third party also help to gather information of the user site history. It helps to obtain the response rate to the advertisement posted in these app. Thus, it is seen that the data and information of user on social media will continue to grow. 
In addition to this, the surveys and interactive forms that is used on social media site like Facebook, YouTube, Twitter indulge in various interactions process with the user through surveys and forms that gather information about the user about the likes and consumption pattern of users. The “click” pattern of users on different sites highlight the type of content of user preference.
Employers also utilise social media as mean for information gathering and as per statistics, 45% of employers used social media to “screen” candidates and more than 50% of the employers used social media to track behaviour of current employees and in decision regarding job offer to candidates (Rebelo, 2017). 
[bookmark: _Toc512302748]Conclusion
It can be seen that social media can be used an effective tool for marketing, and information gathering. The popularity and usage of social media makes it an effective media of communication and advertisement, which can be effectively used by companies to advertise and formulate marketing strategies. It can be used a strategic mean of gathering information of users that are effectively used in strategy and policy formulation. 
The use of modern technology has positively impacted workplace even though there are certain shortcomings to it as well. Statistics and reports have concurred with the facts expressed in the report.
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