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The COVID-19 pandemic has had and will continue to have a huge impact on tourism in the UK with many short term and long-term impacts. COVID-19 destroyed the UK’s economy as lockdown restrictions heavily impacted industries which included the tourism industry which was heavily affected by the lockdowns causing tourism in the UK and around the world to be forced to adapt as best as they could and try to stay afloat. 
London’s economy was damaged as a cause of the pandemic. (GLA economics (2022) - - COVID-19 and London's Economy - impacts and economic outlook - London Datastore) London faced a huge recession in 2020, this hit the economy and was further damaged as a result of the restrictions of the pandemic which continued until March 2022 which is 2 years after they started which shows how long London would still struggle with the lack of visitors coming to the capital. 
The UK was however, one of the first economies to remove all restrictions which was a huge step forward for the world and the severely damaged economy of the United Kingdom. Overall London’s economy took a major hit with statistics saying that tourism spending in London reached losses of around 10.8 billion just from the loss of tourism. The short-term impact COVID had on the economy because of the loss of tourism in London will also have a long-lasting impact on London and the whole of the UK. London’s GDP has also reportedly fallen by around 16%, although this figure is huge, it is less then the average loss of the UK which is around 19% which can show the major impact that the pandemic has had on the country. COVID-19 impacted everybody living in the UK and the pandemic put many people out of work, some was due to the restrictions and some companies had to make their staff redundant because of the pandemic. The rise of unemployment had a drastic effect on tourism. This is because the people of the UK did not have as much disposable income to spend on things like going away after the pandemic which is a long-term impact that London will have to face. Statistics such as London’s visitor numbers will not return to pre COVID times until 2025 show the long-term impact that COVID has had on the UK
Some of the short-term impacts that the downturn in the economy caused are the fact that tourists could have lower disposable income which means because of the pandemic they won’t be going to visit places like London because they must pay for their bills and don’t have income to spare to visit other places. 
This shows the way that the short-term impacts that the pandemic had on London also do have long term effects which we will still see many years after the pandemic. This can also be a benefit as if people do decide to go on holiday they could decide to domestically within the UK as its cheaper and more accessible. Staycations are where tourists travel domestically in their own country. For example, Tourists from England decide to go for a city break in London instead of leaving the country. This type of tourism is domestic and not outbound tourism which was most of the tourism pre pandemic. 
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This graph shows how unemployment in London and the UK skyrocketed when COVID hit the UK and continued to climb steadily into the summer of 2020 which explains how the lack of visitor’s numbers isn’t expected to return to normal until 2025 as people could still be jobless as a cause of the pandemic which has clearly affected the tourism in London with the lack of disposable income people now have compared to before COVID. 
Tourism in London and in the UK did many different things to adapt to the major decline in tourism and during the lockdowns the complete vanishment of international tourism. There are many ways which London decided to combat this such as staycations to sustain tourism as best as they could due to the circumstances of the pandemic. 
Christian (2022) - Staycation Statistics & Trends For 2020, 2021 & 2022 (snaptrip.com)
Because of this decrease in overall tourism and as a result of the restrictions that were put in place because of the pandemic staycations for domestic tourists within the UK hugely grew in popularity which could be here to stay which is a way that the tourism industry in London and the UK as another big form of tourism. 
Staycations also have many other positive aspects such as that they are hassle free also, they can be a lot more affordable for people. This is also helpful as things such as the cost of living are rising, and people have less disposable income as a result. Another factor is also the unemployment rate which is explained in more detail in a graph below. Staycations are a result of the adaptation in the UK because of the lack of tourism but are clearly widely enjoyed throughout the UK post the pandemic. This is also very beneficial for the economy and the UK’s tourism industry as the UK’s tourism industry provides over 2 million jobs and it is still a growing industry. 
Staycations within the UK have also made people realise that they don’t have to travel to go on holiday which could be a positive impact that the pandemic had as many people now decide to stay within the UK as there are many popular destinations that they can visit whether its cities such as London or beaches and places like the countryside. The beginning of the huge rise in popularity of staycations was also huge to the economy during the pandemic. Passenger travel in April 2020 during the first lockdown decreased by 94.3% compared to April of 2019 (IATA 2020) Staycations could also have boosted niche tourism 
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This graph produced by UNWTO shows the extreme drop that international tourism had because of the pandemic which really shows why staycations needed to rise in popularity as tourism plummeted internationally and the only way for tourism to be a viable industry with COVID was domestically during the pandemic.

London will always be a very sustainable destination within the UK as it has many different interests for different tourists as its such a diverse and famous place. London as a destination can target many different niches as it’s a huge city with many different places and types of people. Four out of 5 travellers say that culture is the main reason for visiting London and a report shows that cultural tourists spend £7.3 billion generating £3.2 billion for the UK’s economy and creates 80,000 jobs. This shows the niche tourism which London has which is very beneficial for tourism within the UK. This also shows how niche tourism is hugely beneficial to tourism in the UK as it accommodates to many different interests’ people have and London is a city which is very accommodating of people’s different needs. The fact London is a very sustainable city is very positive for stakeholders as London is such a popular destination. London also have plans to make it a sustainable place for tourism which is the COVID-19 recovery strategy which outlines plans to create the worlds most innovative and sustainable business ecosystem. This strategy explains how COVID-19 has accelerated trends and changing demands in tourism. Tourism is rapidly changing, and the pandemic has also made a huge difference also effecting the different needs and wants that tourists have. This strategy that was created shows why London is a sustainable destination and why tourism will be even more successful in the future and what their plans are for London which are clearly very positive. 

In conclusion London is a destination which is very sustainable in the long run. London was affected like all the UK by the COVID-19 pandemic but the government and the tourists within the UK had to adapt. The stakeholders can also do things such as be aware of the cultural differences and know about the different niches. For example, London is a very multicultural destination which has many different religions. This could be accommodating to everybody’s different needs within London making it a better place to live and more sustainable as it is culturally aware. Another way to make London a more sustainable destination is by shopping locally and spending locally. This would mean that the money generated from some of the tourism would go back into the local economy which would be very beneficial for the economy. Also considering the environmental aspects of tourism such as pollution within London would make London more sustainable solving things such as pollution which help the environment. For example, this could be things such as tourists renting Boris bikes around the centre to get around London instead of ways such as cars, trains and the tube. Things like this for London would make it even more sustainable. Even the use of bikes around London would still generate profit even though they charge as little as £2 to hire can make a difference. Overall COVID-19 had many impacts both short term, and long term on London and the rest of the UK. However adaptations have been made post pandemic and also international as well as domestic tourism will continue to rise years after the pandemic and they will return back to normality. 
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Figure 3: Unemployment rate (% of economically active) for London and the UK
Latest data for period Sept 2020-Nov 2020

Source: GLA Economiics analysis using NOMIS data
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