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INTRODUCTION

Sustainable Hospitality and Tourism Management are the two concepts that are idealized to assess the processes and operations within the hospitality industry (Achmad and Yulianah, 2022). Premier Inn is a British and UK’s largest hotel chain providing services to customers and was founded in the year 1987 (Premier Inn, 2024). The essay will thus focus on the role of CSR in the hospitality sector. Furthermore, initiatives for CSR influencing practices that are sustainably fit in the hospitality sector will also be determined. Finally, opportunities and challenges identified for CSR policies will be focused on and this will result in finalizing the aspects related to the hospitality sector overall at a large scale. 
MAIN BODY 
It is significant to assess the role of corporate social responsibility in the hospitality sector through which the possibilities of understanding the concept of CSR are widened. Corporate Social Responsibility (CSR) is the concept where there is consideration by the companies for environmental and social concerns during their interaction and operations with stakeholders. The major role of CSR is that it helps in promoting and focusing on the climate and environmental-related issues within the hospitality industry (Ahmad et al., 2022). Other than this, economic and social aspects are also valued which helps in enhancing the core assessment through which perspectives within the businesses and overall hospitality industry are measured at large scale. Many major activities and tasks are conducted under the significance of CSR to be carried out within the hospitality industry and these are – the health and safety of the customers and employees, following ethical and social norms, and fulfilling and following environmental stewardship. 
There is a specific commitment which is initiated by Premier Inn to get fulfilled most appropriately so that the sustainability issues and challenges are resolved by the company. It is also assured that by following the practices of CSR, Premier Inn can accomplish the goals and targets that are framed (Úbeda-García et al., 2021). Commitment by the company to serve the social and environmental aspects helps in addressing core assessment through which significance is laid to address and analyze specific points that are initiated within the overall hospitality industry. By promoting the sustainability factor, there is the fulfilment of specific activities, actions, and decisions being framed and formulated by the hospitality industry and specifically Premier Inn. Preservation of the environment is considered as one of the best ways through which Premier Inn is also able to signify perspectives which encourages factors that are carried out to ensure sustainable actions are undertaken.
Role of CSR for encouraging sustainability 

Latif, Pérez and Sahibzada (2020), critically evaluated that by addressing the role of Corporate Social Responsibility in promoting sustainability aspects within the hospitality sector, there is an assessment as to how the significance of Premier Inn is successfully being carried out. Premier Inn can pursue environmental stewardship which helps in reducing pollution and through this there is a specific assessment through which environmental and societal aspects are carried forward. It is through this point of association, that the perspectives regarding sustainability promotion are endured by the employees and managers which helps in specifying overall concerns through which significant points are valued to address and create value regarding enhancement in sustainability. Recycling the materials and replenishing the natural resources aids in considering value through which there is an increase and enhancement in sustainability aspects. It is defined that the points related to addressing and promoting specific sustainable practices and measures are concerned and resolved. 
Ethical labor practices carried out by the CSR help in promoting and encouraging the core goals and objectives which are related to positively focusing on the hospitality industry's growth and development. By fulfilling the environmental needs within the hospitality industry, the company can secure and enable the points that help encourage specific perspectives and growth related to the accomplishment of ethical and social measures (Akbari et al., 2021). For promoting sustainability different practices encourage working culture and enhance employee performance. It is through this analysis that the company can encourage the points related to the business goals and objectives which are needed to be fulfilled. Also, the activities and practices that are undertaken by sustainability measures help in understanding the core analysis as though the significant functioning and operations of the company are industry are valued and assessed at a large scale. Thus, the role of sustainability helps in enduring measures overall to value company processes.       
As specialized by Ng and Tavitiyaman (2020), By understanding the role of CSR in promoting sustainability aspect, there are specific initiatives for CSR influencing sustainability practices in hospitality and these are – water, energy, and carbon footprint. It is signified that by considering Corporate Social Responsibility practices, the initiatives undertaken help in resolving the challenges and issues which Premier Inn might be facing at large scale. It is thus analyzed that addressing the concerns related to assessing core goals and objectives helps in assisting through the pattern that is needed to be fulfilled so that sustainable practices are adopted by leaders and managers within the company. With the help of water concerns, Premier Inn can effectively initiate and signify the aspects through which the goals and objectives of saving water resources are carried out to ensure the replenishment is appropriately done. It is signified that the perspectives related to understanding sustainability practices help in ensuring saving water, carbon footprint, and energy is necessary. 

As they help in contributing to saving these aspects and also with the significance of these points there is an overall evaluation through which the hotel can provide the services to guests and customers staying. Carbon foot printing is a sustainable strategy that helps encourage the points that are related to creating value and significance within the company and overall organization at a large scale (Goffi, Masiero and Pencarelli, 2022). It is signified to initiate the points of consideration through which there is assessment as to how core goals and value of encouraging the practices and following them is done. Different kinds of strategic decisions are framed and formulated which helps in ensuring the points through which core goals and objectives are much valued within the overall hospitality industry. Energy consumption is one of the key areas that helps in discussing the points through which the success and services of Premier Inn are valued by employees as they are contributing to the frameworks of sustainability in one of the most effective manners. 
As per Rhou and Singal (2020), waste management and eco-friendly practices enable points of concern that are determined under the assimilation of the undertaking and focusing on the sustainability of the company which is specified in the most beneficial ways. It is gathered from the above discussion that sustainability perspectives are handled in the best beneficial ways through which core goals and objectives are undertaken as the most effective and valuable points within the assessment of the business of the hospitality industry. By helping to manage the waste management aspects, there are points which help in evaluating assessment as to how significance is laid to assure how valuable practices can be followed by the employees so that they can contribute towards ensuring that there is less wastage of resources and initiatives regarding sustainability are certain. It is denoted that the perspectives of sustainability are concerned with ensuring that the hotel can provide facilities and services such that it outgrows the possibilities of undertaking the business goals and objectives.
As critically evaluated by Peña‐Miranda et al. (2022), CSR influences the practices of sustainability and this evacuates the points through which the significant points collected are more incorporated by Premier Inn. Eco-friendly practices help in facilitating points through which specific and signified measures are validated. It is determined that Premier Inn can ensure sustainable practices are valued and processed to facilitate core goals and objectives. Eco-friendly initiatives will also help the company to incur new ways through which the facilities, products, and services are diversified in the most appropriate ways. It is signified that the new practices and initiatives help in facilitating the points through which the core goals and objectives at a large scale viably.   
 As per Cezarino et al. (2022), By understanding the sustainability practices through CSR, the major focus is also laid on opportunities and challenges for CSR policies. There are major opportunities for CSR policies which are – there is increase in employee engagement, brand awareness about Premier Inn facilitated in the market, support from the global and local communities, balanced bottom line financials, customer loyalty and retention also increased and enhanced. With the help of these opportunities, there is analysis as to how the hotel can achieve goals and objectives which are assimilated to ensure the growth points through which brand awareness is increased. There is also an effective analysis of the services and products that are made available to the customers and guests. It is also enunciated that with the help of CSR policies, there is effective financial balance which is encouraged and through this assimilation, there are significant points that are laid out. 
As critically evaluated by Bianco (2020), It helps in addressing how the core goals and objectives are valued and this helps in ascertaining the productivity concerns at a large scale. Global and local communities also gain major success which is an added contribution to the hospitality industry and through this, there is assimilation through which growth and development are planned. Global communities have also contributed successfully to the facilitation of valuing effectiveness through which hotels can enunciate the core goals overall. Organizational growth is also valued as there are significant points which are needed to be addressed and according to this, the aim and mission of the company are achieved. Customer retention and loyalty are also gained which aids in gaining the trust by availing them of the best products and services by the hotel. By considering the most valuable aspect, the CSR policies are of value because this encourages the business to achieve the peak of its success. 
According to Du and Xie (2021), With the assessment of specific goals and objectives being formulated, there is significance as to how the overall achievement of goals is initiated and the practices are framed. Other than this, there are major challenges for CSR policies that are framed and these are – there is lack of clarity, external challenges affecting the decisions, lack of innovation, limited resources, and resistance to change. It is considered one of the most effective aspects that need to be taken and focused on at a large scale. It is necessary to eradicate these challenges such that the positive traits are valued and incorporated within Premier Inn and also in the overall hospitality industry. Due to limited resources, there is assimilation as to how the core goals and objectives and the growth of the hotel are affected. It is essential to focus more on the perspectives of development which helps in aiding the concerns through which significant analysis is framed.
Kurpierz and Smith (2020), critiqued that the ways of understanding overall growth aspects are measured such that the possibilities of negative aspects are removed. By signifying the overall assessment of challenges, there is a framework and assimilation as to how CSR policies need to be focused such that there is a lower impact on the hotel operations and processes that are undertaken at a large scale. It is signified that the challenges need to be resolved so that the hotel can address the forms and new ways to create value and significance within the business (Carroll, 2021). CSR policies are necessary to be implemented so that the hotel can facilitate goals and objectives such that new ways of addressing points are gained. Thus, the opportunities and challenges of CSR policies are most valued which helps in developing significant measures for each aspect. 
CONCLUSION
Therefore, it has been concluded from the above essay that the focus on the role of CSR within the hospitality sector has been assessed. Furthermore, initiatives for CSR influencing practices that are sustainably fit in the hospitality sector have also been determined. Finally, opportunities and challenges identified for CSR policies have been focused on and this has resulted in finalizing the aspects related to the hospitality sector overall at a large scale. It has been denoted that there are specific benefits of sustainability within the hotel industry which have been denoted as – an increase in market share and there has been a gaining of loyalty by customers.  
REFERENCES

Achmad, W. and Yulianah, Y. (2022). Corporate social responsibility of the hospitality industry in realizing sustainable tourism development. Enrichment: Journal of Management, 12(2), pp.1610-1616.

Ahmad, N., Ullah, Z., AlDhaen, E., Han, H., Ariza-Montes, A. and Vega-Muñoz, A. (2022). Fostering advocacy behavior of employees: A corporate social responsibility perspective from the hospitality sector. Frontiers in Psychology, 13, p.865021.

Akbari, M., Nazarian, A., Foroudi, P., Seyyed Amiri, N. and Ezatabadipoor, E. (2021). How does corporate social responsibility contribute to strengthening brand loyalty, hotel positioning, and intention to revisit? Current Issues in Tourism, 24(13), pp.1897-1917.

Bianco, G.B. (2020). Climate change adaptation, coffee, and corporate social responsibility: challenges and opportunities. International Journal of Corporate Social Responsibility, 5(1), p.3.

Carroll, A.B. (2021). Corporate social responsibility: Perspectives on the CSR construct’s development and future. Business & Society, 60(6), pp.1258-1278.

Cezarino, L.O., Liboni, L.B., Hunter, T., Pacheco, L.M. and Martins, F.P. (2022). Corporate social responsibility in emerging markets: Opportunities and challenges for sustainability integration. Journal of Cleaner Production, 362, p.132224.

Du, S. and Xie, C. (2021). Paradoxes of artificial intelligence in consumer markets: Ethical challenges and opportunities. Journal of Business Research, 129, pp.961-974.

Goffi, G., Masiero, L. and Pencarelli, T. (2022). Corporate social responsibility and performances of firms operating in the tourism and hospitality industry. The TQM Journal, 34(6), pp.1626-1647.

Kurpierz, J.R. and Smith, K. (2020). The greenwashing triangle: adapting tools from fraud to improve CSR reporting. Sustainability Accounting, Management and Policy Journal, 11(6), pp.1075-1093.

Latif, K.F., Pérez, A. and Sahibzada, U.F. (2020). Corporate social responsibility (CSR) and customer loyalty in the hotel industry: A cross-country study. International Journal of Hospitality Management, 89, p.102565.

Ng, A.W. and Tavitiyaman, P. (2020). Corporate social responsibility and sustainability initiatives of multinational hotel corporations. International business, trade, and institutional sustainability, pp.3-15.

Peña‐Miranda, D.D., Guevara‐Plaza, A., Fraiz‐Brea, J.A. and Camilleri, M.A. (2022). Corporate social responsibility model for a competitive and resilient hospitality industry. Sustainable Development, 30(3), pp.433-446.

Premier Inn. (2024). About us [Online] Available Through <http://surl.li/hhgfi> [Accessed on 24 April 2024].

Zhou, Y. and Singal, M. (2020). A review of the business case for CSR in the hospitality industry. International Journal of Hospitality Management, 84, p.102330.

Submittable blog. (2021). 8 Ways to Improve Your CSR Program for Meaningful Impact [Online] Available Through <http://surl.li/sxgto> [Accessed on 24 April 2024].

Úbeda-García, M., Claver-Cortés, E., Marco-Lajara, B. and Zaragoza-Sáez, P. (2021). Corporate social responsibility and firm performance in the hotel industry. The mediating role of green human resource management and environmental outcomes. Journal of Business Research, 123, pp.57-69.

 5

