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History in the media
[bookmark: _GoBack]Messages are generally carried through the use of media. This is when script and symbols, the material surface, colours, signs, body gestures, music and speech took place. The first indication of an Egyptian writing system goes back to the Naqada IIIA1 period. This came from tomb U-j in Abydos5. During the sixth and seventh century BC a new cursive writing system was established and combined with pictures and hieratic. In conjunction with the development and appearance of script in the early years of the Egyptian culture, metaphoric art was recognised. It was generally used for political and religious display purposes. Over-all it was used to translate difficult messages for which the writing was not appropriately established (Luiselli, 2018).
Mass Media, (2016) states that the first type of media was the phonograph that was created by Thomas Edison in 1890. It was the first technology that was considered to repeat sound recordings. In 1891, Thomas Edison effectively established the Kinetoscope, this allowed one person at a time to outlook moving images. Later in 1896, Edison displayed his enhanced Vitascope projector and it was the earliest commercially, effective, projector. In 1920 the use of the radio took place. According to Cecil, 2013 (cited in Mass Media) radio stations began to broadcast at the start of the 20th century. This carried out the new idea of listening to radio programming into more people’s homes. 
In 1922, the British Broadcasting Company (BBC) started its daily radio programmes, and tuning in to the wireless quickly turned out to be a social and cultural phenomenon in the UK (BBC News, 2001). In 1940, the radio became the main form of media throughout and after World War II, as it was able to provide war information much quicker than newspapers, and people wanted to be kept updated on the news of the war situation and their family that were fighting overseas. Radio was also more economical, as it was a former investment of a radio set. However, newspapers still provided everyday information and promotion (Media, 2004).
In the 1970s game consoles would only allow to play one game, a restriction solved by the progress of substitutable game holders. The increase of a personal computer developed in 1980s which enabled creators to produce games with more difficult story lines and to allow players to interact with one another. In the mid-1980s, online role-playing games advanced further, allowing numerous users to play at the same time. The increase in Internet use facilitated popular online games throughout the 1990s and 2000s, both on individual computers and through Internet-enabled home console systems such as; Microsoft Xbox and the Sony PlayStation (Libraries, date unknown).
Celebrities and the media
Today, young children are becoming more passionate about celebrity culture. They begin to view celebrities as their main role models; which results in them being more dominant than family and friends. Young children frequently want to look and act like the celebrities they admire. Several people think celebrities have an optimistic influence on young children. However, numerous people often disagree with this statement as they believe they have a negative impact. Although, there is nothing wrong with admiring celebrities, it is important that children do not grow an incontrollable attachment and thinking they are their only role models (Steinhoff, 2016).
Negative aspects of the media 
When the media celebrates certain types of behaviours and appearances, it can leave a strong impression on children, shaping their ideas of what will make them popular, attractive, and happy or the complete opposite. Celebrities that tend to have a larger body type than others, for example, get portrayed in romantic movies compared to those that are seen thinner. Children will often compare their own appearances and body image to those celebrities. This kind of comparison often leads to body shame and low self-esteem, which can lead to difficult behaviours (Pai and Schryver, 2015). Safeline, (2018) states that there is a great emphasis on the culture of celebrity in the media. Unfortunately, this means that the celebrities that children look up to and admire are those with unrealistic ideal bodies. Celebrity culture depend on an excessive degree on body image. The media are fast enough to report when a celebrity puts on or loses weight. This sends negative messages to young children who want to be just like this person. As these celebrity pictures are produced in magazines, internet, films and online, it is no wonder why more time is consumed seeking self-validation through social media.

[image: https://pbs.twimg.com/media/BkBbYYlIUAAo2Ll.jpg]Redmond, (2014) indicates that children see celebrities through photo shopped images, specialised makeup, and fashionable clothes. This is then advertised to unrealistic beauty fantasy to every media outlet which is imposed on every young girls. The influence that these unrealistic pictures have on young children’s self-esteem is highly recognised, however, this does put a stop to it.  Alexandra, (2014) demonstrates that Photoshop is not always required. Solo artist, Lorde displayed a positive view on self-image by publically sharing two contrasting images of herself to her 1.3 million Twitter followers, one picture was publicised as ‘perfection’ while the other displayed the singer naturally with imperfections. The young teen quoted to her fans to ‘remember flaws are ok.’ 
The media’s main messages about body image relating to young girls generally highlights the significance of being beautiful and thin (Pai and Schryver, 2015). BBC, (2014) implies that magazines, television and other technical devices are regularly responsible for portraying a ‘perfect’ body image that makes people question the way that they look and lose confidence in themselves. Strauss, (2014) states that body image relates to how people see their physical appearance and how they feel about it. Body image is associated with self-esteem and if children have a negative body image it can affect them. However, it is not always the celebrity influence that is damaging but the way the media structures and presents it as perfect that must be attained. Young children follow celebrities on all types of social media such as Twitter and Instagram. They self-document their lives, which is in turn sentimentalised by the media and idealised by the younger generation. Young girls are overwhelmed by seeing photos of thin models and young boys are exposed to unrealistic body figures. Kovar, (2009) suggests that the media broadcasts the ideal image of being thin in every way. It is not only the celebrities that are embodying the thin body image, but fictional characters in television programmes and films are more or less always portrayed as thin and beautiful. For example; the film Shrek where the “ugly” princess is green, overweight, and not so feminine in relation to the “beautiful” princess who is thin and has extremely feminine influences, young children get the impression that being big is bad and thin is good.
Within the media there are pictures of young children from celebrity families wearing adult clothes and make-up. Celebrity children are creating a fashion trend for young children to wear age-inappropriate clothes that over-emphasise their sexuality. It is not uncommon today to see children approaching school wearing makeup, and young girls trying their best to run in high-heeled shoes in the schoolyard. Today, girls are able to buy crop-tops, bikinis, laced clothing and T.shirts with provoking messages written on them. By normalising inappropriate clothing, young girls are at danger of being exploited. They are uncertain of the awareness of the messages that wearing quasi-adult clothing may be giving out. Being dressed this way puts excessive and unsuitable importance on a girl’s appearance and on looking grown-up, ‘hot’ or fashionable (Hutchinson and Calland, 2011).
Positive aspects of the media
Raising Children Network, (2006) indicates that celebrities generally get into the media for their inappropriate behaviour. However, celebrity role models do not constantly negative impact. Celebrities can be influential if they lead a particular lifestyle or their behaviour is seen as positive. Paton, (2014) shows that there are many examples of celebrities whose way of life, values and behaviour provide positive impacts. The determination and accomplishment of these celebrities can be inspirational to young children. For example, Madonna adopting children from Malawi can present children to significant issues.
The media can deliver positive body image which aims to allow young children and adults to identify their strengths and nurture them Tylka and Wood-Barcalow (2015 cited in Grogan, 2016). Positive body image is not the opposite of negative body image as it has four individual, unique foundations that require understanding Tylka, (2011, cited in Grogan, 2016). These foundations are: having a positive outlook of the body regardless of its appearance; tolerating the body regardless of weight, faultiness and body shape; admiration for the body in engaging healthy behaviours and following its needs; and lastly discarding media imagery, as this helps support and look after the body. (Grogan, 2016)
Celebrity John Legend shows positive inspiration to young children in the media as he is a supporter of The Show Me Campaign, which he promotes across the media on a regular basis. The campaign’s goal is to make sure that every child in America has excellent education. Working together with Teach for America, Harlem Village Academies, and New Profit, Legend also talks about the matters in the criminal justice system that have an emotional impact on the deprived and underprivileged people. At the same time, Legend is setting a campaign that will increase the awareness and alter policy and programming around criminal justice organisation with the aim of disrupting the school-to-prison pipeline (Sanofa, 2017).
Role of parents in safeguarding children from negative influences in the media
One of the greatest challenges facing parents is how to make sure that their children stay safe online. As many children have tablets, smartphones, or other kinds of digital devices of their own, it’s increasingly difficult to know what content they access and who they speak to (Casserly, 2017). As children are becoming more aware of social media everyday, it is important to keep them safe from online vulnerability. Children learn through investigation and natural interest and it is parents and carers duty to encourage that. However, as children grow up, progress and learn new experiences, parents have to take additional and different steps to safeguard their children (Safeguarding Children, 2018).
Until children’s understanding and instincts catch up with their interests, children must be secure from everyday dangers. All devices will have security requirements within settings and observing tools in order to keep children protected. 
Almost 30 per cent of parents allow their children to access the internet without any restrictions or supervision, with one in eight letting toddlers aged two or under go online. Just one in seven wait until their child is at least ten before allowing them access to the internet.

Privacy management tools
Ofcom, (2017) states that social media is seen as danger to children, as it lets children broadcast personal information, and to communicate with other people. Normally, social networking sites offer a range of privacy settings. However, the influence of this on children’s safety depends on suitable use of the settings. Although, young children do not always choose the correct level of privacy within their profile settings. Therefore, parents should warn and monitor their social media settings, in order to ensure risks to danger are properly minimised. As children become more independent, parents want to nurture their sense of responsibility. However, it can be challenging to navigate this, particularly when parents have no idea of what their children are doing on their devices. 
NSPCC, (2017) considers that many parents are uncertain if their children are old enough to be accessing social media. Shockingly, 1 in 5 parents think that there are absolutely no age restrictions for using social media. Some websites can be unsafe for younger children, which can possibly expose them to bullying, unsuitable content or grooming. It is essential that businesses of social media make age boundaries clearer, so that younger children and parents can use social media safely. Ofcom, (2017) believes that the level of concern among parents is increasing, they explain that they are concerned about children’s media use across TV, online, mobile phones and gaming. However, from these concerns, most parents have actions in place to manage their children’s media use. They use a mixture of methods to facilitate children’s access to and use of online content and services, as well as frequently communicating with their children about the importance of staying safe online, supervising their child, and ensuring they are aware of the rules. However, Ward, (2013) states that 30 percent of parents agree that they allow their children to go online with no boundaries or supervision as they trust and have confidence in their child to be safe online, and feel they have enough knowledge to support their child to manage online dangers.
Several parents are concerned about their child being bullied through mobile phones and how long their child devotes their time to using their phone, around three in ten parents are worried about whom their child is talking to. This has increased since 2016. Parents of eight to eleven year olds also conveyed these worries. Concerns among parents of five to fifteen’s are higher now than in 2016 for time being consumed in gaming, whom their child is playing with online, the quantity of advertising in games, and the chance of their child being bullied by other players (Ofcom, 2017). As there are many children becoming younger having social networks, parents wonder what they get up to in cyber socialising. Many social network accounts have an age restriction of being thirteen on sites such as Facebook, Instagram and Snapchat. However, recent statistics display that 78 percent of children under thirteen have a minimum of one social media account (Mainwaring, 2017).
Spruce, (2015) states that to ensure that children are kept safe online parents ensure that they have regular conversations with their child about online safety, using practical tools such as parental filters to block access to inappropriate content, stating the rules about internet use and ensuring that the ‘safety mode’ is active and directly looking at their child’s account to see what they are accessing. According to East Sussex Safeguarding Children Board, (2018) there are many services that are able to help parents and children keep their children safe online. Think U Know is a teaching agenda provided from the National Crime Agency’s CEOP Command. It has many valuable information and guidance for parents and carers about keeping their child safe online and offer advice over any concerns. Another programme is Internet Matters which a not-for-profit organisation in dealing with online protection professionals to offer guidance and information to parents to keep their children safe online. It has a great communicating tool which leads a step by step guide for parental controls on all different devices at home, as well as video discussions about particular topics of concern.
Reality verses Fantasy
According to Medialit, (date unknown) many young children watch television shows at home with the use of substantial experience with violence. Young children regularly watch violent programmes envisioned for adults. For example; EastEnders. Young children’s rich imagination is a big part of their development, but this usually means it is not easy for them to alter between what is existent and what is fantasy. Young children are not able to comprehend what they acknowledge on television is not real, particularly when it looks so familiar to real life, therefore it is particularly challenging for them to differentiate between television violence and real- life violence. Anderson, Gentile and Buckley, (2007) states that this is related to children not having the experience to evaluate what they are watching. As most children aged three to six feel that they are powerful and in control of their world, they usually resemble this with characters who are strong and effective. They often see superheroes that solve problems with violence, generally as a first resort, and then get rewarded for it. When young children watch programmes that show violence as positive and successful, it results in children believing that the "Television way" is real and appropriate. Violence also comes in with video games such as, Grand Theft Auto. This game promotes prostitution, stealing, and aggressive behaviour. This game inspires young boys to perform these types of behaviour in order to move to the next stage of the game. Video games have ratings which deliver a warning of the age restrictions for the child. It is vital that children know to tell an adult instantly if someone or something makes them unhappy online.  Several websites and games console suppliers have control services and will examine matters.  However, if there is suspicion about somebody’s online actions a report to CEOP can be required (Safe Guarding Children Board, 2015).
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