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[bookmark: _Toc523150431]Executive summary
The relationship between marketing and being successful in business is a crucial issue nowadays. The companies spend millions of money on marketing. But is there any relationship really exist? To find that, the whole research is adorned. 
At first, preparing a question we have surveyed data. And then, we have tried to know about the things from different perspective.
Then, by analysing them, we tried to get the answer of our topic.
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[bookmark: _Toc523150432]Introduction
Marketing is a very well-known term nowadays. Even an uneducated person does know about marketing and its value, maybe being unknown to so-called term “Marketing”. It says the value of marketing in our daily life. But this is very much important for businesses. A business can’t easily establish and expand except doing marketing. (Moving Targets, 2018)
But the definition of marketing should be precise. Marketing, in a short, is the process of exchanging relationship with customers or clients. This is included all sorts of actions all sorts of actions creating and maintain relation with customers. 
The managing partner of ‘Blue Focus Marketing’ Mark Burgess said regarding marketing: (AltusHost, 2018)
“Marketing is the process by which a firm profitably translates customer needs into revenue’’
So, marketing is the way of attracting customers. It removes the restriction of knowledge among customers by acknowledging them about brand. Marketing is called the mixture of 4Ps. They are: (Chabot, J., Fanaras, L. and Chabot, J, 2018)
(a) Product: What is the product company is offering and what problem it is serving through the product is the core issue of this part.
(b) Price: At which price the product will be sold is needed to be fixed in. Here, several issues such as: Profit margin, cost, customer purchase power, area factors, exchange rate etc. should be considered before pricing. (Heidi Cohen, 2018)
(c) Place: How the produced product will be distributed to or reached to customers, who will be middle persons and what the distribution channel need to be known is.
(d) Promotion: How customers will know about the product is the core concern part of it.
So, we need to know about the importance of marketing in the business world. To do that, we have conducted a research survey and tried to find out the impact of marketing.




[bookmark: _Toc523150433]Literature review
Marketing is one of the most popular functions of a business. There are lots of researches have been conducted by various researchers, economists. Marketing is the combination of activities that lead a business to ease communication with the end customers. Various medium can be used to do that i.e. television, newspaper, poster, sponsorship, social sites, free distribution, etc.  There are 5 concepts related to marketing. They are: (BusinessDictionary.com, 2018)
(a) Production concept: This concept says that customers will prefer such products which are easily available and affordable. This is quantity based concept. But this concept sometimes create marketing myopia. (The Balance Small Business, 2018)
(b) Product concept: This concept depicts that customers prefer products with high quality, performance and creative features.
(c) Selling concept: This concept says that customers will start buying any product only after necessary big scale of selling and promotional activities. Aggressive selling strategy is preferred here. 
(d) Marketing concept: It says that by knowing the customer needs and organizational goal, the necessary items need to be produced and delivered.
(e) Societal marketing concept: This says decisions should be taken considering customers want, company’s own goal and the long run interest of both customers and company. This is the mostly used concept nowadays. (Moving Targets, 2018)
Now, marketing has wide ranges of benefits. Firstly, it helps to make a place among the consumers about any product, service or any business. 
Secondly, it helps to easily introduce the customers about a brand. 
Thirdly, marketing assists to create a loyal customer base.
Fourthly, marketing is such a thing which creates credibility among customers. (Heidi Cohen, 2018)
Various researches have been conducted to understand the impact of marketing in a business. Famous researcher, Patrick Gleeson has found that marketing has strategic impact on business. Strategically impact has been a revolutionary impact he has got from research. He has also shown the way marketing helps when customers need and how the need is solved out.  Moreover, he has found that businesses always try to very direct communication route and process to customers. (Chabot, J., Fanaras, L. and Chabot, J, 2018)
Another researcher has shown the importance in depth. He has shown that marketing helps to have one’s company’s’ name in the minds of customers. It’s like machine to boost up sales. It helps to fight healthy with other competitors. The value of marketing is undoubtedly the most significant for the sales and value creation. (Business Know-How, 2018)
Central marketing officer, Jenna Gross has got interesting findings. He has got- marketing has significant impact of 6 sorts of which lead a business to success. It informs the customers abound brand, it equalizes the competition in market, it helps to sustain in the market, it engages a product efficiently, it boosts sales of a company and in long run, it helps to groom up, expand a business in wider perspective. (AltusHost, 2018)
All the researches have shown the value of marketing in businesses. Most of them shown the impact one by one. But all the research have been some lacking.
Firstly, there are no precise experiment to find the result. All the result can be easily manipulated.
Secondly, what are the topics were considered while evaluating this importance, what were the assumptions have been thought of haven’t been shown. (Moving Targets, 2018)
Thirdly, there was no specific mentions of any particular area based impact scenario. It can be happened that the impact of marketing is insignificant in some specific areas or any specific mentality holders, or any race. Such as: Marketing of cigarette can’t be done in Bhutan. Because it’s totally restricted to smoke in Bhutan. So, these are neglected by researchers.
Now, there are some theories connected to this topic. At first, ripple effect theory is one of the most renowned theory in marketing. This is shown by the increasing influence of any product or service or message that start with a single view of genesis. It’s totally irrational from where the genesis begins from, rather how much implacable, applicable, feasible that one is the most important. (Smallbusiness.chron.com, 2018)
Theory of Reasoned Action is another important theory of this aspect. In the 1960s decades, Martin Fishbein as well as Icek Ajzen have invented this theory. This suggests, customers generally does action based on the behaviour and intention to make any product or offerings or to receive differentiating outcome. (Heidi Cohen, 2018)
So, it has been seen that research and theories exist regarding marketing impact on business where it has been tried to show the strong bonding success of business and effective marketing strategy and planning. (BusinessDictionary.com, 2018)
[bookmark: _Toc523150434]Research Methodology 

I have followed this method to do this assignment:
1. Gathering information from the sources. 
2. Doing some statistical analysis on the found data 
3. Interpreting the information 
4. Gathering the key information from the web 
5. Drawing some findings and answering the core question in the lights of the sub questions 

I have gathered the information from two sources:
1. Primary: I have tried to make the research as comprehensive as possible but the primary data was hard to collect and it was filled with biases of the respondents. I have gone direct talking with customers and marketing managers and tried to get data in real experience.
2. Secondary: I have also tried to gather some information from the web internet links, eBooks, report, journals, newspapers and various books. (Business Know-How, 2018)

So as we have chalked out our assignment we have put the data on the excel sheets and the results of the statistical information is given on analysis part.








[bookmark: _Toc523150435]Findings and Analysis
The success of business depends on the marketing needs to be proved out. For that reason, survey has been conducted to find out the answer. We have done survey and collect data from producer and customer both angle. 
Producer end:
From the producer end, we have tried to know what their perception is regarding marketing promotion for promoting brand. From the CMO of different companies have given their comment regarding this issue that whether customers become satisfied by marketing promotion or not.

Source: (Business Know-How, 2018)
Here we can see, a major portion of marketing managers think marketing makes satisfaction among customers. It just shows how do customers get benefitted using their product, this promotion ultimately satisfies customers. Some don’t give comment because they think customer satisfaction doesn’t come solely from marketing. (Smallbusiness.chron.com, 2018) It can come from management efficiency, product value, customer perception, geographical need, fashion trend etc. A very insignificant people say that marketing has less value in creating sales. 
Customer end:
From the customer, we have tried to know from where they make themselves known about brand and they think more effective which way of communication medium. I have tried to the answers because these will help me to figure out the output end feedback of marketing. We tried to get clear picture whether marketing really makes any impact or not. 
Whether customers think any value of marketing or not – has been tried to know. You have got interesting result on here. Not much more than 50% people think marketing has any value to get place in the customers mind. (AltusHost, 2018)

Source: (AltusHost, 2018)
Here, we have got 56% people surveyed think marketing has any value to get acknowledged of any brand.
The way of marketing s/he thinks to be perceived most effectively- is also need to be known. From the research, we have tried to see which route is the most effective while doing marketing. The result is:

Source: (Business Know-How, 2018)
Here, we have seen people know about a brand from television mostly. Whereas social media is increasingly moving forward as being top marketing route. The old aged people have less access to social media. But the youth has been using social media and make it as part and parcel of daily life. (Moving Targets, 2018) So, it can easily be estimated that in future, they will using in old age and so, social media will be the top marketing medium. 
Among all the social media routes, the most effective one is the one which has long lasting effect on customer mind. There are lots of social media sites such as: Facebook, YouTube, Google etc. The result is:

Source: (Chabot, J., Fanaras, L. and Chabot, J, 2018)
The result is showing that there is strong competitions regarding being successful online media. Facebook has been being the most successful among customers. Whereas, Google and YouTube being the consecutive ones. (Heidi Cohen, 2018) Facebook has the largest users than any other sites, which leads to become such successful. Goggle is also used as popular search engine. YouTube is the biggest platform of videos whereas advertisement is shown within the video or on the below of the screen. The rest are online news portals, various apps etc. where advertisement is shown.
The overall perspective:
Now, I have tried to see there is any relationship exists between sales growth and marketing expense growth. For that reason, I have analyzed various companies’ results. The output shows:

Source: (Heidi Cohen, 2018)
Here, it can be seen that 67 percent company’s financial statements, a big portion, shows strong bonding between marketing expense and sales boost. So, these companies increase their sales by doing marketing promotion such as: advertisement, bannering, pestering, billboard, sponsoring, free distribution, corporate social responsibility (CSR) etc. (Moving Targets, 2018) But the other statements show the relation is bit less or doesn’t exist. 

[bookmark: _Toc523150436]Conclusion
The overall research is showing the effectiveness of marketing in the world. Marketing has largest portion of influence in the booming of any companies’ sales. Think of a company like McDonalds, Apple, Samsung, KFC, Kingfisher Airlines, Ferrari etc. (Business Know-How, 2018) We know all about these companies not only for their product or service quality, but also for their promotion. That’s the reason behind their strong brand value. So, the impact of marketing in being successful in business is significant. (BusinessDictionary.com, 2018) The companies need to take necessary steps to take before taking any marketing strategy. They need to judge the market, the perception of people, the geographical and demographic condition, the value it wants to create etc.
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