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Hospitality organisations in the present world that allow corporate social responsibility practices implement a circular economy system. This represents an economic model that helps maintain sustainability by the process of minimizing waste production (Cooper, 2020). The process also helps in efficient uses of resources within the hospitality sector to bring out better sustainability procedures. The adoption of a circular economic system within the hospitality sector implements the diversion from linear practices. 
The current essay is focused on understanding the corporate social responsibility of Marriott International Hotels. It also helps in understanding the circular economy practices withheld within the organisation. The study helps in providing a detailed understanding of the circular economy in the corporate social responsibilities structure. A specific evaluation of the CSR determines the proposition value and the future focus towards the maintenance of sustainability. The essay also provides significant industry examples to enable a better circular economic approach in enhancing comparison with other organisations. The process helps in strategizing multiple processes to enable a better circular economy within Marriott hotels. 
The Understanding Of linear against circular economy can be well understood by focusing on the comparisons. Linear economy consists of traditional models that implement, extract, consume, and produce of disposable economy. The process is also implicit in the linear flow of resources within the organisation (Haski-Leventhal, 2018). On the contrary, the ideation of a CE focuses on the minimization of waste and the maximization of valuing resources. The process of proportion, recycling and reusing of resources enables reduction of environmental impacts and maximization of net carbon zero. 
An understanding of the key principles involves design and sustainability, to develop specific products and services that possess the value of reliability and longevity. The approach of signifying resource efficiency is an integral part of utilising circular economy within the corporate social responsibility approaches (Davies and Egas, 2022). The optimisation of resources has been integral towards the minimisation of waste. The process also founders upon the utilisation of materials in a recyclable manner. The relation can be well signified in the case of hospitality organisations in terms of daily use items and kitchen wastage. The value of a CE system can be understood by observing the benefits that it provides within hospitality organisations like Marriott (Antón and Almeida, 2019).
Signifying the cost-saving approach, the reduction of resource consumption and the minimization of waste disposal costs are some of the vital approaches. The process also helps in enlarging the brand image by developing an enhanced reputation for demonstrating the commitment towards effective sustainability. 
The significance of increased resilience and mitigation of resource scarcity is also terms as a major approach in maintaining the regulatory changes by implementing a circular economic system. The identification of circular practices through the process of waste reduction has also been observed to be minimised by single-use plastics and their adoption of specific recycling programs (Kucukusta, Mak, and Chan, 2022). On the other hand, the approach to energy efficiency has been improvised by the implementation of energy-saving technology and practices. The focus towards sustainable sourcing by selecting the suppliers for the organisation helps in the significant environmental development of friendly practices. According to the case study observations of other organisations, the process of exploring examples has successfully enhanced circular economic practices within the hospital Industry. The process of highlighting multiple organisations for the implementation of sustainable initiatives enhances the circumference of positive outcomes within hospitality organisations.
The implementation of a circular economy within the CSR system of Marriott International Hotels can be signified by identifying the background of the organisation. Marriott International is one of the greatest Global hospitality organisations that has been operating in more than 125 countries (Liang, Watters and Lemański, 2022). The recognition of global responsibilities helps develop unique opportunities for the brand for a positive impact on the world. According to the chief Global officer of Marriott International, the organisation aims to bring about good by incorporating an effective environment and social initiative. The routing of this initiative within their business practices.
The approach of Corporate Social Responsibility is guided by the Sustainability Development Goals organisation, and it has introduced a Serve 360 program for Marriott. The process helps in developing a comprehensive initiative towards the guidance of the commitment of CSR and delivering positive results in high-priority areas (Marriott, 2019).
The focus of the organisation's multiple sectors in Corporate Social Responsibility involves the development of the world, sustaining responsible operations, creating various opportunities for empowerment, and protecting older and ushering in new human rights. 
Nurturing World Has been one of the advancing resilience sea development programmes to the community of the supply chain involved by Marriott. The significance of sustainable operations by Marriott is committed towards the reduction of environmental impacts and the sourcing of responsible and constructing processes. The significance of operating sustainable hotels also enhances the empowerment of opportunities (Marriott, 2023). The organisation aims to help people prepare for jobs within the hospitality sector. The approach of Marriott is highly dedicated towards the creation of a specific welcoming environment for both the Associates and the consumers of their brand. 
The implementation of a CE signifies ambitious goals and an onset reduction of water usage by 15%, carbon emission by 30% reduction of food waste by 50% and other wastages by 45%. The contribution of the organisation is possible due to the 25% skill-based labour and the capitalisation of personal talents. The endorsement of sustainability practices and the implementation of a circular economy to enhance proper resource utilization has been one of the core business skills of the organisation (Kucukusta, Mak, and Chan, 2022). The process of training every associate to recognise the science of human trafficking has been one of the initiatives by Marriott to assertive and overall approach towards corporate social responsibility. Embedding the criteria of human rights within the organisation efficiently helps in sourcing policies.  
Evaluation and review of Marriott CSR Policy
The evaluation of Marriott's corporate social responsibility policies by Serve 360 reflects on its commitment to sustainability. The ideation of social responsibilities and ethical business practices by the organisation enables the better standing of a circular economic system.
The identification of the strings of CSR at Marriott helps in determining a better approach towards the implementation of the circular economy. The comprehensive approach of the Marriott 360 initiative helps cover vast prospects of sustainability and social responsibility (Xie, 2024). The significance of interesting environmental impacts and community development with human rights enables the associative well-being of the organisation. The adherence to measuring targets and maintenance of ambitious goals helps in reducing the water and energy consumption process within the organisation. The goals of the organisation also focus on the management of waste and food waste to enhance these sustainability measures. The demonstration of the goals signifies the commitment to making a meaningful impact in nature and enhancing the reputation of the organisation.
The significant attention to abiding human rights and training programs for every employee has enabled Marriott to meet CSR protocols. The awareness of human rights processes impacts the identification of human trafficking issues and the addressing of serious global issues at multiple levels (Kim, Milliman, and Lucas, 2021). The alignment of the comprehensive dedication of the organisation by creating a specified safe environment allows both organisations to empower guests. The integration of sustainable practices allows the circular economy to help in embedding human rights criteria of the treatment. Marriott also helps with sourcing policies and indicating commitments to ethical business practices towards the maintenance of their supply chain. The implication of global perspectives and the acknowledgement of global responsibility incorporation with the United Nations sustainable development goals enable the repetition of the organisation. The adoption of these procedures signifies a commitment to addressing global challenges over a broader scale. 
The maintenance of communication and transparency at Marriott implements the CSR efforts to focus on the Serve 360 program. The ease of information accessibility to the stakeholders of the organisation plays a vital role in maintaining trust factors and enhancing the value of the organisation (Yu, Lho, and Han, 2022). The process of regular reporting and the sharing of goals on the website demonstrate the high level of transparency within the organisation. The process also initiates funding processes from multiple investors over the trusted ground to enhance corporate social responsibility grounds. 
It is through the addressing of the benefits that Marriott is witnessing through the implementation of specific CSR policies that the identification of areas of improvement can be determined. To benefit more from the practices that are witnessed by the organisation, the period of goals is an eminent process. The ambitious CSR representative of Marriott has been targeting the goals of 2025. The organisation plans to provide an interim progress update to display the maintenance of accountability. The primary approach to this process is engagement with the supply chain. The maintenance of the policies within the CSR initiative helps in a wedding human rights criterion for social policy. The countering factor observed here is the demand for detailed information on the engagement of the global Supply Chain Management process. The identification of the sustainability Practices and the ethical approaches ascertains an understanding of future developments. The involvement of the associates within the CSR policies helps in emphasising the associate training programs and involvement in encouraging and contributing to training. The final prospect of stakeholders and engagement can prove to be a more detailed objective for Marriott to engage in the local community. The involvement of NGOs and governments turns towards holistic and inclusive sustainability progress. 
The implementation of a CE is specifically observed in multiple organisations that practice corporate social responsibility. The demonstration of the initiative helps in implementing innovative approaches and sustainable practices within the organisation. The providence of examples helps in determining better concepts of CE in other organisations that are closely related to the hospitality sector.
Fashion and Apparel: Patagonia has been one of the major contributing organisations that encourages the repairing and recycling of products. The ideation is closely related to the maintenance of a circular economy and the inheritance of corporate social responsibility. The organisation also implements in programs and maintenance of sustainability materials in the clothing line. The significance of the Worn Wear Program enables the promotion of buying and selling of Patagonia gears.
Electronic technologies: The implementation of electronic Technology organisations like Dell is closely linked with the recycling systems. The organisation utilises old electronics and collects these assembled parts and components for the process of utilisation (Lund-Durlacher, 2020). The development of new products within Dell enables the implementation of a circular economic system within the organisation. The significance of enhancing sustainable materials and manufacturing specified processes helps in meeting the initiatives of the circular economy. 
Automotive: Renault has been one of the major players in remanufacturing and refurbishing vehicles from an end-to-end life system (Jaeger and Upadhyay, 2020). The significance of aiming to increase recycled materials in their cars helps in impressing the economic system of the organisation. The significance of entertaining the development of a circular economy through the implementation of electric vehicle batteries has been one of the major achievements of the organisation. The implementation of the circular practices helps in promoting better corporate social responsibility for Renault (Arruda et al., 2021).  
It is concluded, that in the present day, the application of a circular economy is highly essential for organisations to develop. The focus of organisations and multinational companies towards the implementation of effective CSR to develop the repetition is on priority. Apart from that, the initiative of the government to reach out to net carbon zero emissions in 2013 has been one of the integral factors in enhancing the implementation of CSR processes. The significance of entertaining creative sustainability materials when in the hospitality sector helps in effective waste reduction. The implementation of new technology and enhancement guides the organisation's human resource development process and ascertains the approachability towards a better organization. 
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