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Abstract

This essay is going to talk about pop arts and consumerism, firstly, this essay would like to analyze the definition about consumerism and the background about consumerism, and then, this essay would like to analyze the pop art, and some famous artists like Andy Warhol and Takashi Murakami. Secondly, this essay will talk about the bond of pop art and consumerism from some different angles, such as society, artists’ works and emotion. The rise of pop art is also important, because it is a process of the way of pop arts, and the development of things is tortuous, but the future of things is continuous rise. In this paper, we need to look at the development process of pop art dialectically. Then, this essay would like to talk about the market, because market is an important carrier about pop art and consumerism. The market is also promoted the pop art’ development. In general, this paper will objectively analyze from two perspectives: consumerism and pop art. After the analysis, the two analysis results will be linked to make this paper more reasonable and complete. Finally, the analysis results will be integrated and summarized to draw a relatively reasonable conclusion. The essay would like to talk about two questions: How did Takashi Murakami reflect and integrate consumer culture through Pop Art? In the process, did his works cater to consumerism or criticize it?







Introduction

The definition of origin of Pop art

Pop Art is a discussion of the bridge between popular culture and art, which gained popularity by criticizing the elitist art of the Middle Ages and the abstract art of the early twentieth century. The name "Pop" comes from the term "Popular Art", which was given by art critic Lawrence Alloway when he saw those mediocre commercial-themed paintings, sculptures and installations. From the perspective of ideology and social development, Pop Art emerged in the 1960s to rebel against the authoritative culture and easel art of the time. It not only rebelled against traditional academic art, but also had the elements of negating modernist art. Nihilism and anarchism are the spiritual core of Pop Art. To some extent, Pop Art is still a pioneering art with imagination and creativity till today.

The Logic and Development from Andy Warhol to Takashi Murakami

As an important movement in modern art in the 20th century, Pop Art redefined the relationship between art and daily life with its profound insight into consumer culture and innovation in artistic language. Andy Warhol, the founder of the movement, broke the elitist barriers of art through works such as Campbell’s Soup Cans, making it closer to popular culture. At the same time, in the 21st century when consumerism is becoming increasingly globalized, Japanese artist Takashi Murakami has given Pop Art new vitality through his "Superflat Aesthetics" and has become a symbolic figure of globalized consumer culture. This article aims to explore how the two artists reflect and influence consumer culture through their artistic creations, thereby revealing the deep connection between Pop Art and consumer culture.

1. The rise of Pop Art and the background of consumer culture
The core concept of Pop Art

Pop Art is a new type of art that emerged in the United States and the United Kingdom in the 1950s. This art was inspired by Western commercial culture. When it was first born, it was a rebellion against traditional art. So how do we understand the characteristics of Pop Art? Richard Hamilton once briefly summarized Pop Art as: popular, short-lived, low-cost, large-scale, young, witty, humorous, etc.

But there are some differences between American Pop Art and British Pop Art. In the UK, Pop Art was born in the late World War II. Pop artists imitated traditional art in an ironic and dramatic way, but it was relatively more academic. In the UK, there is an organization called "Independent Group", which is considered to be the pioneer of Pop Art. 

Pop Art reached its peak in the United States during the 1960s, a time of rapid cultural and societal change. Unlike the United Kingdom, which had a more uniform cultural backdrop, the U.S. was marked by its diversity, allowing American Pop artists to draw inspiration from a broad spectrum of artistic and cultural ideas. Among the early innovators of American Pop Art was Roy Lichtenstein, whose work epitomized the genre’s core principles.

By 1962, Pop artists were showing work in commercial galleries in New York and Los Angeles; for some, this was their first commercial solo show. Ferus Gallery in Los Angeles showed Andy Warhol (and Ed Ruscha in 1963). In New York, the Green Gallery showed Rosenquist, Siegel, Oldenburg, and Wesselmann. Stable Gallery showed R. Indiana and Warhol (his first New York show). Leo Castelli Gallery showed Rauschenberg, Johns, and Lichtenstein. Martha Jackson showed Jim Dine, and Allen Stone showed Wayne Thiebaud. By 1966, after the Green Gallery and Ferus Gallery closed, Leo Castelli Gallery showed Rosenquist, Warhol, Rauschenberg, Johns, Lichtenstein, and Ruscha. Sidney Janis Gallery exhibited works by Oldenburg, Siegel, Dine, Wesselmann, and Marisol, while Allen Stone continued to exhibit works by Thiebaud. (Micheal,L 2010)

The consumer culture of the United States and Japan in the mid-twentieth century

In the mid-20th century, American consumer culture experienced rapid development. This process was accompanied by the high prosperity of the post-war economy and technological progress, forming an unprecedented wave of consumerism. Against this background, family consumption became the core theme of society, and mass advertising and brand marketing gradually constructed a far-reaching symbol system. These symbols transcended the value of the material itself through commodities and brands, and became an important tool for shaping consumer identity. Commodities are no longer just tools to meet needs, but are endowed with emotional and social meanings through advertising slogans, packaging design, and marketing narratives. For example, Coca-Cola not only symbolizes American consumer culture, but also becomes the embodiment of the "American Dream" (Schroeder, 2006).
At the same time, the rise of mass media such as television, radio, and magazines accelerated the spread of consumer culture. Technological advances, such as the popularization of refrigeration equipment and automobiles, made it possible for large-scale production and global transportation of commodities, and thus provided material guarantees for consumerism. The rise of consumer culture not only affected the economic structure, but also shaped a new lifestyle - family-centered purchasing behavior, the popularization of convenience products, and the gradual normalization of material enjoyment.

Japan also experienced an economic miracle after the war, rapidly transforming from a postwar recovery period of material scarcity to a consumer society characterized by high technology and popular culture. After the 1970s, Japan's popular culture dominated by animation, games and cartoon characters not only became a hot spot in the domestic market, but also influenced the world through cross-cultural communication. This culture is not only a product of economic development, but also an important part of consumer culture. Anime characters such as Doraemon and Hello Kitty have become visual symbols around the world, and the commercial logic behind them has further consolidated Japan's consumer culture status.

The multiple levels of this consumer culture provide rich materials and inspiration for pop art. Andy Warhol created art based on American consumer goods, incorporating the symbolic characteristics of consumer society into his works of art; Takashi Murakami drew inspiration from Japanese popular culture and critically presented the visual and cultural trends of the globalized consumer society with "superflat aesthetics". Pop artists extract elements from consumer culture and reconstruct meanings, closely combining consumption and art, while also revealing the characteristics and contradictions of a commoditized society (Gopnik, 2018; Yamazaki, 2012).

2. Andy Warhol's artistic language and consumer culture
The art of consumer goods and daily life

Pop Art is a comment and response to mass consumption, such as Andy Warhol's Coca-Cola. Andy Warhol's portrayal of Coca-Cola in his creations fully embodies the core concept of Pop Art that integrates consumer culture into art. His works, such as "Green Coca-Cola Bottle" (1962) and "Coca-Cola No. 3" (1962), give everyday consumer goods profound artistic significance in a unique way, while challenging the elitism and uniqueness of traditional art.

In "Green Coca-Cola Bottle", Warhol used screen printing technology to arrange 112 green bottles into a neat grid, accompanied by the classic Coca-Cola logo. This industrialized production method not only symbolizes the popularity of consumer goods, but also reflects the equal nature of popular culture. Warhol believed that "the president drinks Coke, Elizabeth Taylor also drinks Coke, and you can also drink Coke. This equality allows everyone to enjoy Coke in the same way." This description not only emphasizes the indiscriminate nature of consumer goods, but also expresses Warhol's high recognition of popular culture. (Artlex, 2023) In Coca-Cola No. 3, Warhol used black and white to depict the classic Coke bottle, removing the bright colors commonly used in advertisements. This minimalist approach makes the work appear abstract, while also contrasting with the visual language of commercial advertisements. In this way, Warhol questioned the traditional pursuit of originality and uniqueness in art. (Artlex, 2023) These works are not just simple reproductions of everyday objects, but also reveal the characteristics of modern consumer society through artistic forms. Warhol used symbols familiar to the public to break the boundary between "high art" and "popular culture", making art no longer a privilege for a few people, but a cultural product that can be shared by everyone.
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Figure 1 Andy Warhol’s Green Coca-Cola bottles (1962)

The aesthetic construction of popular culture

Pop art is known for the way it draws inspiration directly from everyday life and popular culture. For example, Andy Warhol's "Campbell's Soup Cans" and "Marilyn Monroe" series use the visual symbols of commodities and celebrity images to directly transform the aesthetic language of consumer society into the language of art. Warhol's works emphasized the importance of commodification and mechanical reproduction in modern society, and challenged the aesthetic value of traditional art through the flattening of colors and the repetition of symbols (Gopnik, 2018).
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Figure 2 Andy Warhols’s Campell’s soup cans (1968)

Pop art is not only a simple imitation or praise of mass culture, but also a critical form of cultural participation. For example, Warhol's works are clearly critical of consumerism: in a large number of repeated commodity images, the artist reveals how consumer culture affects personal identity and lifestyle through symbolic commodities and brands. At the same time, through its straightforward visual language and commercial communication strategy, Pop art participates in and expands the influence of mass culture, making art no longer limited to the elite class, but becoming a popular cultural phenomenon.
As the successor of the pop art concept, Takashi Murakami combines elements of Japanese popular culture, such as anime and cartoon characters, with contemporary consumer society to form a unique "super flat aesthetics". This aesthetic emphasizes the flatness and symbolization of visual elements, reflecting the simplification and globalization trend of visual language in consumer culture. For example, his "DOB-kun" and his works in collaboration with Louis Vuitton are not only an aesthetic expression of popular culture, but also a reflection on global consumer culture (Yamazaki, 2012).

3. The interaction between Takashi Murakami and modern consumerism
The proposal and core concept of Superflat aesthetics

As a Japanese pop artist, Takashi Murakami's early works are full of Japanese characteristics. His early works were all based on Japanese animation. He was created his own style named “superflat”. Japan has a centuries-old tradition of "flat" art. The term generally refers to an aesthetic embodied in the country's artwork, spanning a variety of movements, styles, and forms, characterized by bold outlines, flat colors, and a distinct lack of natural perspective, depth, and three-dimensionality. "Flat" has been a strong identifier of Japanese art across historical periods and cultural shifts, all of which have influenced the development of Superflat. Only by looking at this long historical perspective can one fully grasp the compilation that makes up this contemporary art movement, one that was directly influenced by its various parts and incorporated into its modern vocabulary.

Ukiyo-e, the inexpensive woodblock prints popular in Japan during the Edo period, influenced Superflat in both subject matter and style. Using strong outlines and broad, flat blocks of color, these works depicted a variety of commercially popular subjects, including landscapes, kabuki actors, bijin-ga (images of beautiful women), scenes of everyday life, and shunga (spring pictures). Many Superflat artists, such as Takashi Murakami, Chiho Aoshima, and Yoshitomo Nara, not only drew on the style of Ukiyo-e, but also directly quoted its famous images. Nara’s Ukiyo-e (1999), a series of 16 images, places his cartoon-like characters in the context of renowned Japanese artist Hokusai’s Thirty-six Views of Mount Fuji (c. 1830-1832). But his version inserts expressions like “Not fun!” or “Cut with a knife,” decontextualizing the historical work and incorporating it into a contemporary sensibility. Similarly, Murakami’s 727 (1996) depicts his recurring character Mr. DOB in a setting reminiscent of Hokusai’s The Great Wave (c. 1830-1832). As Aoshima describes it, “the linear aesthetic of ukiyo-e” can be seen primarily in Superflat, even though ukiyo-e itself draws on the same linear aesthetic from centuries of tradition in Japanese painting.

Another important theme in Murakami's works is otaku culture, exploring this young subculture dominated by Japanese men who are addicted to anime and video games. Otakus prefer to stay at home all day instead of going out, and tend to view virtual characters as extreme ideals rather than real people. Based on this, he created Miss.Ko2. A virtual character with Japanese comic characteristics, using a pop art style and bold and bright exaggerated colors.
[image: ]Figure 3 Takashi Murakami’s Miss KO.2 original (KO.2 project) (1997)
This work fully expresses Murakami's criticism of the social atmosphere in Japan. Miss Ko.2 directly points to the phenomenon of consumer society - how to attract attention and satisfy desires through the commercialization of female images. (Walker Art Center, 2005) Its overly exaggerated design implies a satire on the aesthetic preferences of consumers and reflects the high obsession of otaku culture with virtual characters. (Lamblike, 2023)

Murakami tries to explore the complex relationship between Japanese and Western cultures by integrating elements of the two. The work not only criticizes Japanese culture's imitation of Western gendered images, but also reflects a reflection on the dominance of Western culture. (Yamazaki,2012)

This work blurs the boundaries between "high art" and "vulgar culture" and is a challenge to traditional artistic concepts. By presenting the female images in otaku culture and anime in the form of high-end art, Murakami brings cultural symbols that are considered "vulgar" into the art circle. (Fontaine,2016)

The artistic practice of Takashi Murakami's cooperation with brands

Another important work of Takashi Murakami is Louis Vuitton. Murakami's collaboration with Louis Vuitton is not only an important combination between contemporary art and luxury brands, but also triggers a profound reflection on the commercialization of art and its cultural significance.

In 2002, Murakami's "Monogram Multicolore" series of bags designed for Louis Vuitton became a symbol of the combination of art and luxury brands. This series combines Murakami's iconic cartoon elements with Louis Vuitton's classic Monogram pattern to form a work with strong visual impact and cultural tension. Murakami's superflat aesthetics and his fusion of Japanese and Western pop culture are fully demonstrated in this series. These designs not only show the unique visual style of Japanese contemporary artists to the public, but also attract global audiences and collectors through colorful and symbolic ways.

Murakami's collaboration with Louis Vuitton breaks the boundaries between "art" and "commerce", combining the image of a high-end luxury brand with universal pop culture (such as anime and cartoons). Through this collaboration, Murakami blended and contrasted the "elegance of art" with the "commodification of consumer goods", sparking a discussion on whether artistic creation should be commercialized. On the one hand, this collaboration attracted young people and attracted more consumers who were not interested in traditional luxury brands; on the other hand, there were also critics who believed that the collaboration between artists and luxury brands reduced the purity of art to some extent, turning it into "commodification of art" and "visual marketing strategy of brands". Murakami has always expressed his criticism of consumerism and commercialization through his works. His art is not only a satire on Japanese anime culture, but also a reflection on contemporary capitalist social culture. In the collaboration with Louis Vuitton, although the work itself has extremely high commercial value and market influence, it also implies Murakami's criticism of the excessive commercialization of consumer goods and luxury goods. Although he has improved his artistic status through commercialization, this collaboration still makes people wonder whether contemporary art has lost its original critical function and independence in excessive marketization. Through the collaboration with Louis Vuitton, Murakami has not only enhanced his position in the global art market, but also promoted the blurring of the boundary between artworks and consumer goods. Through this cross-border cooperation, Murakami broke the traditional barriers between artistic creation and brand marketing, proving that the combination of art and luxury brands is a new type of interaction in the field of modern business and art.
[image: ]
Figure 4 Takashi Murakami’s Louis Vuitton (2002)




4.The connection between Takashi Murakami and Andy Warhol
The inheritance and difference of artistic concepts

Warhol is one of the founders of Pop Art, known for his keen insight into consumer culture and the artisticization of commodity symbols. Through repetition and mass production, he revealed the social significance of consumerism. Murakami inherited this concept in his creation and integrated consumer culture into his artistic practice. The characteristics of Japanese consumer culture are expressed through anime and cartoon characters. Warhol constructed a symbolic visual language through simplified and repeated images, such as using screen printing technology to produce popular idols and commodity images. Murakami extracted symbolic elements from Japan's "otaku" culture and popular culture, and developed the "Superflat Aesthetic", emphasizing two-dimensional visual effects and cultural mix-ups. The inheritance of this visual language is manifested in the refinement and re-deconstruction of cultural symbols. Warhol's art is deeply rooted in American consumerism and capitalist culture. He focuses on how commodification and celebrity culture shape social identity, as well as the irony and criticism in these phenomena. Murakami is rooted in Japan's post-war economic miracle and subculture prosperity. His works combine traditional and modern elements such as anime and ukiyo-e, showing the globalization process of Japanese consumer culture. Warhol's works are obviously socially critical, reflecting the emptiness and mechanization of consumer culture through repeated commodity symbols. In contrast, Murakami is more inclined to cater to market demand through art, blurring the boundaries between high art and commercial art. He not only creates artworks, but also strengthens the commercial attributes of art through cooperation with brands (such as Louis Vuitton).

The continuity from Pop Art to "Superflat"

The aesthetics of Pop Art is characterized by its bright colors, repetitive forms, and simplified shapes, aiming to imitate and criticize commercial art. Warhol's silkscreen printing technology and commercialized image style highlight the mechanical reproducibility of art and challenge the concepts of "originality" and "uniqueness" in traditional art.

Murakami's "superflat aesthetics" inherits Pop Art's way of social criticism through visual symbols, but he further develops his visual language into the concept of "two-dimensional plane". In Murakami's works, visual flattening is not only a formal pursuit, but also contains a deep reflection on globalization and consumer culture. Through the modern transformation of traditional Japanese cultural elements (such as Ukiyo-e), he shows how consumerism shapes cultural identity and the globalization trend of this cultural identity (Yamazaki, 2012). Compared with Warhol, Murakami's art is more colorful and lively in appearance, and has stronger market characteristics.

Warhol's artistic practice is not only a reflection on consumer culture, but also a forward-looking exploration of art production and marketization. He combined artistic creation with industrial production through the "factory" model, turning art into a mass-produced commodity. Takashi Murakami's "superflat aesthetics" also reflects the industrialization of art production. He established his own art company Kaikai Kiki, dedicated to managing and promoting artistic creation, and cooperated with global brands to make his art a part of cultural consumption.

5. The influence of Takashi Murakami and contemporary consumer culture
The integration of popular culture and elite culture

Murakami's works not only show the color of popular culture visually, but also reflect the elitist trend of the art market. In his view, the value of art is no longer defined only by art critics and museums, and the commerciality and marketability of artworks have become one of the important criteria for evaluating their success. Through cooperation with world-renowned brands, Murakami has brought artworks into the field of mass consumption, breaking the boundary between traditional art and commercial art.

This phenomenon has obvious similarities with Andy Warhol's Pop Art. Warhol revealed the close relationship between consumer culture and artistic creation by taking consumer goods as the theme. Murakami inherited this and formed an artistic style different from Pop Art, but the core is still the reflection and response to consumer culture.

Murakami reflects the profound impact of consumer culture on modern society and individual life through his works. His works not only show how artists use elements of popular culture to attract audiences, but also reveal how consumerism affects people's values ​​and lifestyles on a global scale. In particular, in his "super flat aesthetics", Murakami shows how people construct their own identity through consumption under cultural globalization through the depiction of anime and cartoon characters.

For example, Murakami's "Smiley Flower" is not only a visually iconic symbol, but also represents a way to shape and display one's own personality through consumption. This way of combining art and consumption is both a compliance with consumer culture and a criticism of its potential emptiness and superficiality. In this way, Murakami prompts the audience to think about the relationship between art and consumption, and how consumer culture plays a role in shaping human emotions and identity.

Conclusion

By combining popular culture with elite culture, Murakami has created a unique art world and promoted the artistic process of modern consumer culture. Through cooperation with commercial brands, the use of popular culture symbols and reflection on the trend of globalization, Murakami's art not only has a strong visual impact, but also triggers a profound discussion on consumerism, cultural globalization and identity at the cultural level. His works show how contemporary art is not only an exploration of aesthetics, but also a response to contemporary socio-economic, political and cultural phenomena.
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