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The marketing method and strategy of Hilton and Best Western have been analyzed properly in this essay. An effective marketing strategy can help the hotels to reach potential guests and develop an effective customer base for the company (Nikolskaya et al. 2020). These two brands have established different processes and policies for the target market.   
Hilton is one of the largest and fastest-growing hospitality companies which have 18 brands in 119 countries and 6500 properties all over the world (Hilton, 2021). In 1925, Conrad Hilton opened the first Hilton property in Texas (Hilton, 2021). The commitment, leadership and innovation have made Hilton one of the largest brands in the world (Hilton, 2021). 
Best Western is a global hotel network that has been located in more than 100 countries in the world (BestWestern, 2021a). There are 18 hotel brands included in Best Western Hotel and Resort all over the world (BestWestern, 2021a). The company has operated independently and each brand of the company has maintained a specific operation style. The main objective of the brand is to deliver excellent service and value to the customers. It is an award-winning brand in the hospitality industry and receives recognition from all over the world.
Hilton has developed an effective marketing strategy to support these 18 brands and achieve a position in the global brand. According to Hilton CMO Kellyn Smith Kenny, the company has followed an enterprise marketing strategy and individual brand marketing strategy to connect with potential customers of the company (Talbot, 2019). All brands have specific consumer targets and develop their strategy accordingly. Three main elements have been associated with the individual brand strategy of the company such as consumer design target, brand positioning and brand architecture. These elements can help to meet the consumer’s requirements in the competitive market. The company has done the effective market research to understand the exact requirements of the target customers and create the key messages for the campaign to enhance the brand positioning of the company. In the competitive market, marketing strategies are completely associated with huge amounts of data and consumer insight which can help to reform the operation process accordingly and meet customers’ expectations successfully. According to global consumer research, it is important to understand the emotional needs of guests all over the world. It can help to develop the brand value of the company globally. 
Best Western has developed an effective marketing strategy to achieve the goal and objectives of the company. It is one of the reputed hotel chains all over the world. The company has provided a huge range of services such as hotels, resorts and other services (Bestwesterndevelopers, 2021). The administration team has identified the customer requirements in the organization and developed the product strategy accordingly. The company has done effective market research to understand the customer's opinion about the pricing and develop an effective pricing policy which is a crucial part of marketing strategy. An effective promotional strategy has been developed to explain the huge range of services of Best Western. The company has followed a specific marketing strategy for various brands all over the world. The best Western marketing team has developed an effective marketing strategy for the national campaign of the organization (Bestwesterndevelopers, 2021). The company has focused on digital marketing to connect with a huge number of target audiences and expand the online presence of the brands.    
Hilton has utilized various marketing programs previously such as Edge, Top-up and destination marketing (Revenue Hub, 2021). Edge was utilized to evaluate the online experience of the customers. Top-up associated with the Metasearch program of the Hilton (Revenue Hub, 2021). It can provide an opportunity for guests to select more than one hotel under the same brands. Currently, Hilton has introduced an advanced marketing strategy digital marketing program (Linxi, 2021). This program can combine the initiative of the previous three programs and include other factors which can help to increase fees each year. According to the advanced program, the program can be 13.55% of all digital booking (Revenue Hub, 2021). The company has utilized various strategies to increase the fees such as enterprise advertising, paid search strategy, and digital website to reach a huge range of customers in the target market.  
Best Western has evaluated the market continuously and modified its strategy accordingly. Previously the company has followed the traditional marketing method to expand its business all over the world (BestWestern, 2021b). Currently, Best Western has started to digitalize the entire marketing process which can help to enhance the efficiency of the overall process and increase the profitability of the company. 
Market positioning is an effective strategy to gain an advantage in the competitive market. Hilton has utilized the multi-segment type of positioning which can help to target more than one group of customers with different brands. Hilton has a total of 13 brands all over the world which can help to target customers from different segments of society. Each brand of the Hilton has been categorized into one of the six groups such as luxury, lifestyle, Full service, focus services, all suites and vacation ownership (Crhilton, 2021). The major advantage of brand positioning is to enhance the potential customers of Hilton based on the status of society, achievement and luxury. 
The main objective of best Western is to provide high-quality service to all members, guests and employees of the organization. The company has targeted two groups of clients such as mid-market and upper mid-market of the society. The company has 18 brands in the market to establish a customer base in the market (BestWestern, 2021b). The company has developed a huge portfolio to target customers from every segment of society. There are three luxury brands included in this organization all over the world that can provide upscale and luxury service to the guest. There are various unique features included in the service to make it a memorable stay for the guest. 
Hilton has created an effective marketing strategy to promote sustainability in the overall operation. Hilton has introduced an environmental, social and governance (ESG) strategy to implement responsible travel and tourism all over the world. The company has developed an effective strategy to achieve the global sustainable development goal (SDGs) which was announced by the United Nation in 2015 (Matteucci, 2020). The individual management team of the brands has created the operation strategy to maintain sustainability according to locality. In marketing, it is important to enhance awareness of the customs of sustainability (Graziano, 2021). The marketing team has communicated the sustainable features of the product with the customers. The company has included various sustainable measures in the organization such as engaging with stakeholders all over the world and developing effective material issues related to environmental aspects. 
Best Western has introduced a green marketing strategy to create green hotels all over the world. Green marketing is associated with various elements in the hotel industry such as pollution, and difficulties in nature (lifeVlasceanu et al. 2020). The hotel has implemented various green marketing practices such as enhancing customer awareness towards environmental sustainability, implementing proper regulation and policy regarding environmental issues, focusing on ethical issues of the company, and ensuring customer Satisfaction.The Company has established various strategies to convert the hotel into a green hotel. All the operation process has been developed to maintain environmental sustainability properly.  
Hilton has developed an effective marketing strategy to overcome the pandemic challenges successfully. The company has utilized a creative marketing process to promote innovative products to the customers and develop an effective connection with customers successfully (Njoroge et al. 2019). During Covid-19 pandemic situation, the company has reformed the operation strategy according to current situation and government guidelines. The marketing team has communicated these changes to the customers to ensure health and safety of them. Hilton has launched the first global campaign in the hospitality industry against the Covid-19 pandemic situation (Hospitality Technology, 2021). The main objective of the global market effort is to motivate guests to plan their next trips with Hilton. 
Best Western hotel has ensured the health, safety and welfare of the guest, employees and other stakeholders (Bestwestern, 2021c). The company has introduced an effective travel plan for the guests and the marketing team has shared this plan with the organization. The main objective of the marketing strategy is to encourage the guest and develop a strong relationship with Best Western. The marketing team has promoted the safety and security measure of the operation that company has implemented in all brands.
The marketing strategy is a crucial element of the hospitality industry. The companies need to evaluate the marketing strategy frequently and modify it according to market demand. Hilton and Best Western has utilized various marketing strategies to develop a strong relationship with customers and expand the market successfully. There are various external factors such as Covid-19 pandemic that has a huge impact on the hospitality industry. The company has analyzed the market requirements and developed an effective strategy to overcome the challenges successfully. The company has to create an effective marketing strategy to understand the needs of the customers and provide the highest level of service which is a key element of the hospitality industry. 
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