
The influence of Cultural and Creative Industries on the consumer market

The pressures of social change and globalization have accelerated the development of cultural and creative industries, leading to different views on the economic value of culture. The integration of cultural creativity with culture, economy and science has brought about great changes in the nature, structure and management of cultural industry, which has become a new indicator of economic growth. (Lin, 2017)

In the UK, classics such as Harry Potter and Sherlock have helped boost tourism and the economy. How to transform cultural and creative products from derivative market to independent brand and drive economic effect? In the Chinese market, there are two typical examples. -- The Forbidden City and Li ziqi. (Appendix)

However, after Li Ziqi's video went viral, her imitators proliferated. She had to come out and clarify her identity as a Chinese. Such a misunderstanding, it is easy to cause the loss of consumers.

Through these cases, I will study how cultural creative products drive economic effects and influence consumers while inheriting culture. I hope to understand consumers' consumption motivation in cultural inheritance through the current situation of Chinese cultural creative products.

Pragmatic research design is best suited for research because it allows for a hybrid approach that combines qualitative and quantitative methods. In terms of quantity, the researchers conducted a mathematical survey on the number of times people bought cultural and creative products, which could reflect the market of cultural and creative products. The qualitative aspect is to study why consumers buy cultural and creative products, which will be defined by the information obtained from the questionnaire survey.

Holmes's research methods will be used in the questionnaire, and the cumulative data will be analyzed. This method can accurately locate the motivation of consumers who want to buy cultural and creative products. And using Hercule Poirot's method, analyse all relevant information collected. 
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Appendix

Forbidden City, a cultural innovation reality show with the theme of the Forbidden City. Guests of each show will follow experts from the Forbidden City, serve as new product development officers, explore the history and culture of products, and collaborate with top crossover designers and college students majoring in design. Each program gives birth to a cultural and creative derivative, creating a production model that combines "innovation" with "the Forbidden City". The culture of the Forbidden City is passed on through a variety of cultural and creative products. Such a series of social media and other publicity makes consumers change their original consumption mode and are more willing to spend money to buy products that can inherit culture.

The other is "Li Ziqi", who has more than 8.5 million views on YouTube and more followers than the BBC by making a series of videos on traditional Chinese cultural products. She has her own Taobao store in China, and some of the items she shows in her videos will end up being items she sells. This product and video link model is effective to stimulate consumption.
