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[bookmark: _Toc118468365]Introduction
The industry's worldwide industry ambitions and the country's commodities form its basic tenets. The term "international business" is used to describe commercial activities that take place across countries. In this context, "international business" refers to the buying and selling of products and commodities beyond international boundaries. In these deals, people from all across the world take part. It is crucial to have efficient and consistent communication while doing trade on a global scale. Foreign corporations have the additional challenge of maintaining open lines of interaction throughout schedules and regional divisions. Business ties lead to collaborations between individuals of different cultures. It may be challenging for businesses to communicate effectively beyond cultures and languages. Maintaining these complex economic connections is made easier with effective international corporate communication strategies. A company might lose money and possibly spark war on the world stage with ineffective methods of communication. Words and body language work together to convey meaning. Whenever a corporation expands its operations outside of its home nation, it inevitably faces manufacturing difficulties. Production was hampered due to a lack of technology, a paucity of workers, and other factors. The reader will get a deeper appreciation for the study country's culture after reading this report. Utilizing cultural concepts and archives like Hofstede's Cultural Dimensions, this study will explore a broad variety of company problems. Cultural sensitivity and networking  is also examined. The final part of this article would discuss how British and Brazilians may get over their cultural boundaries.
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In addition to being the biggest nation in South and Latin America, Brazil is also the birthplace of football great Pelé. About 201,000,000 people live in the nation, making it the sixth most populous in the world. Brazil's growth has moved beyond an ethnocentric lens thanks to the contributions of the Portuguese, African, and indigenous Indian communities (Meade, 2010). The dominance of Catholicism in Brazil means that the faith plays a major role in many of the country's most important events. Indeed, Brazil is home to the largest Catholic population anywhere in the globe. As a consequence of Portuguese rule from the time it was found in 1808 by Portuguese commercial boats until 1822, Portuguese remained the official language. Separation into educational, occupational, and geographical strata has been used to create social classes in modern societies since at least the early 1950s.
The history of this country is plagued by many civil wars, racial persecution, and even slavery. However, it is ruled by a lawful government at the current time. Each of the country's 27 provinces is led by a mayor. The Brazilian elite is among the world's best educated. Many of them attend highly regarded universities in the US and elsewhere for their official education. However, despite the existence of an affluent elite, education is not generally accessible in Brazil. More than half of Brazil's children have never attended a public school, and one in five adults can't read or write at all (Jain, 2006).
Over the course of history, widespread intermarriage between individuals of various ethnicities and races has led to the emergence of a wide range of cultural patterns. Physical labor, on the other hand, has long been seen as beneath the status of free whites and slaves in this society. Despite the diversification of the Brazilian middle class brought about by industrialization and urbanization, physical labor is still undervalued. Thus, our modern world is rife with incongruities and ambiguities. The African heritage of the Brazilian people is celebrated via the country's music and cuisine. Regardless, it's a class-based society in which people of different socioeconomic and racial backgrounds have different opportunities for education and work.
[bookmark: _Toc118468367]Application of Hofstede Theories 
Despite the fact that all Brazilians speak the same language, there are notable geographical variances within the nation. Africans, Europeans, and Native Americans all contribute to the rich diversity of Brazil's people and culture. This has an impact on societal norms and practices. Some examples of this country's illustrious past include the nova, carnival, and samba. Five cultural variables were discovered by Hofstede as potential markers of cultural background. Using the Hofstede cultural dimensions, people may examine the extent to which cultural factors shape individual beliefs and behavior in Brazil (Hofstede, 1984). There are five distinct cultural factors: power distance, individualism, masculinity, uncertainty avoidance, and long-term focus. Two cultures might be compared and contrasted using the same five Hofstede cultural parameters.








Power Distance
This factor reflects the cultural perspective on differences and reflects the fact that no two persons in society are identical. Based on this concept of authority gap, the most important leaders of a country's groups and institutions anticipate an uneven distribution of authority.
Brazilians have a deep understanding of social stratification and are willing to accept inequality amongst themselves. People with more societal influence are more likely to succeed than those with less. Elders are treated with respect in Brazil, since it is the culture's norm.  In Britain, there is a strong social movement to narrow the wealth disparity. Justice-seekers believe that everyone should be treated fairly.
Individualism vs. Collectivism
This measure, as its name implies, assesses the degree to which individuals in a certain area are connected to one another. The answer depends on how much the individual's sense of self and community are intertwined. Individualist societies emphasize caring just for one's own family and themselves. Citizens in collectivist societies belong to "in teams" that support individuals in exchange for their loyalty and, in turn, the citizens' support (Hofstede, 1984).
Individuals from this country often grow up in small, close-knit towns where their extended families  provide both a protective buffer and a foundation for undying loyalty. This is a major factor to think about in the business world. The Great Britain has one of the world 's greatest objectivist classifications, after only the USA and Australia. They value individuality and solitude highly. Students who get an educational services at an early age are better prepared to take on the world and find their place in it.
Avoidance of Uncertainty
It's also about how residents in a certain area cope with the reality that they, like everyone else, have no idea what the future holds. People from many walks of life have developed various methods to alleviate the anxiety that comes with the unknown. Uncertainty Aversion may be used as a proxy for the degree to which a culture or group of people is afraid of, or is otherwise prepared to act in response to, complex or ambiguous situations. Nevertheless, many in Brazil lack the motivation to follow the law. Further rules may need to be established if the current ones are broken. Governance, rules, and regulations are very important in the United Kingdom, as they are in other countries with a high Uncertainty Avoidance Index. Individuals require regular opportunities to relax and enjoy the company of friends and colleagues.
Masculinity vs. Femininity
Masculine aspects of this component include civilizations' desires for success, heroism, affirmation, and incentives. Approximately in the center of this list is Brazil. The British society places a premium on masculine traits like success and self-awareness. The seeming contradiction between British culture's emphasis on restraint and restraint and the nation's basic core ethical underpinning frequently leaves foreigners scratching their heads. Reading the "small print" is a crucial skill for understanding the British. It's not always the case that words are meant to be spoken aloud (Hofstede, 1984).
A Focus on the Long Term
This section demonstrates how many communities place equal emphasis on preserving connections to the past while looking forward to the future. On the other hand, prescriptive societies are reluctant to undergo significant progressive change and prefer to hold on to long-established customs and norms. Those living in areas with high scores tend to take a more practical approach, advocating for maintaining and maybe even increasing present educational efforts as a means of future-proofing. Among other countries, Brazil ranks around in the middle. In British culture, a dominating interest cannot be developed at a moderate level.

[bookmark: _Toc102150634][bookmark: _Toc118468368]Cultural Sensitivity
In order to become more culturally sensitive, one must first recognize the existence of cultural differences. The ways in which patients interact with their doctors reflect the cultural and social backgrounds of the consumers themselves. Knowing about cultural differences isn't enough to have productive interactions with people from diverse cultures. The challenge to effective interactions with wellness service providers and consumers is cultural understanding and discrimination (Starr-Glass, 1996). Developing an open mind and heart toward other cultures is a process that requires time and energy. Arrangements made with Brazilians are often not kept since they have a worse grip on the idea of moment than their American counterparts. Investors should plan on spending more time than normal in Brazil for discussions and talks due to the region's various restrictions that may frequently lead activities to take lengthier than anticipated. A mealtime is a time for friends and family to gather and chat, therefore it's customary to eat slowly and enjoy every bite. Everyone has to remember that perseverance is a virtue, and those who are impatient or demanding should not bother coming.

[bookmark: _Toc118468369]Importance of Networking
[bookmark: _Toc102150635]There has been a lot of talk about how business interactions with consumers may make or break sales. The intricacies of the human mind have long presented a formidable challenge to the marketing industry. An effective communication plan relies heavily on the use of appropriate terminology. Locating the most effective channels of communication with the target demographic is crucial.
· A corporation that can speak the language of its consumers more easily reach out to more consumers, build stronger relationships with them, and ultimately boost revenue. One can only break through to a worried market if business understand their dialect. Although English is spoken in many countries, many foreign consumers do not grasp the English-only webpage. They then experienced the discomfort of speaking a foreign language. This is why it's important to have language interpretation alternatives and provide client assistance in several languages (Jenifer and Raman, 2015).
· Consumers, businesses, and names all have a lot to gain by learning how to speak the same language. A consumer's faith in a company's products or services can erode if he believes his requirements will not be properly addressed. Conversing in the customer's native tongue creates a sense of familiarity and improves the likelihood of earning the consumers ’ confidence.
· English is used as the key corporate language in most parts of the globe. However, Brazilians are not like the rest of the world. Portuguese is the constitutional dialect of Brazil, and its speakers make up the nation's huge percentage. Understanding Portuguese is more valuable to several Brazilians than knowing English or another dialect. In addition, individuals would go out of their to stay away from those who spoke English because they find it pretentious (Jain, 2006).
· There are over 6,500 languages spoken throughout the globe, and each one has its own unique culture. They need to keep in mind that when they are speaking native language they need to speak in a correct way or the buyer will misunderstood. This will create negative impact.

[bookmark: _Toc118468370]Communication Barriers
Communication is the process of spreading knowledge with another individual by vocalization, physical gestures, or other behavioral signs. Guidelines, beliefs, and behaviors within a culture emerge primarily as a result of the transmission of information. Thus, communication is a key factor in developing cultural norms and values. The achievement or failure of every interaction or activity in commerce may hinge on the management in charge and how effectively they are able to interact with their counterparts (Gesteland, 2002). Here are some examples of how conversations vary:
· Brazilians are known for expressing more feelings in their speech, giving rise to a unique style of conversation. If a conversation is really intense, Brazilians may resort to over-the-top expressions of passion. It's possible that they'll see silence as an indication of hostility or a lack of commitment to the friendship, so they're more inclined to chat. In today's extremely communicative culture, it is not only tolerated but actively required to show their emotions (Reynolds, Valentine, and Munter, 2011).
· Conversely, Brazilians aren't bashful about expressing their unique identities, and they often do so via the clothes they choose to dress. This might be seen as evidence that people in this society tend to be quite emotional about things. The culture of personal accountability in Brazil is to blame for this phenomenon. In this society, emotions were understood to be embedded within a wider social structure. Expressions of emotions and the use of emotive terminology are more widespread in the speech of a more collectivist community (Jenifer and Raman, 2015).
[bookmark: _Toc118468371]Strategies to Succeed in Brazil
Companies may now join international markets with unprecedented ease, but they must do more than just port over their local content to an international website. They will need to work together and learn as much as possible about their new clients and the local market if they want to successfully develop the brand abroad.
· To lessen the likelihood of cultural miscommunication, businesses should foster an environment where all workers feel welcome and supported, no matter where they were born. Before communicating with someone who is not a native English speaker, they should simplify their message and check it for errors. This lesson might be useful for many types of textual communication, not only those conducted across foreign borders.
· Teams working in different parts of the world need learn to work together by adapting their communications to local customs and also by adhering to the standards set by the company as a whole. In this organization, cross-cultural interaction is more likely to succeed.

[bookmark: _Toc102150637][bookmark: _Toc118468372]Conclusion
Companies looking to grow internationally should familiarize themselves with the cultural norms and practices of target markets beyond their own, learn to recognize and eliminate potential stumbling blocks, and develop a respect for the contributions of cultural groups other than their own. International business transactions are made more difficult by the reality that individuals of different cultures sometimes do not agree on even the most basic of points. Negotiating may have an effect on a number of factors, including the parties' level of confidence in one another, their mindset regarding each a further throughout discussions, and their ability to engage and their degree of adaptability. The drive for development or improvement is often behind a company's decision to branch out into new international markets. They may expand their business into other markets and get more income and more sales prospects. While worldwide expansion may greatly speed up a company ’s growth, it can also bring forth unexpected challenges. Helping the company overcome communication barriers by hiring interpreters, and educate themselves on the international business landscape by enrolling in a relevant course. Be well-informed on foreign affairs and broaden current media sources to better ready themselves for these kinds of crises. Organizations, whether local or global in scope, rely largely on efficient methods of corporate interaction to function successfully. With a wider customer base to draw from, expanding their company overseas may help companies make more money and cut down on expenses. Having more options to choose from is convenient for shoppers since it streamlines their experience.
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