Methodology
Aims and objectives
The aim for the research was ‘to investigate the increasing popularity of dark tourism’. 
The objectives for the research conducted were;
· To determine whether there are different levels/categories of dark tourism.
· To consider the ethics surrounding dark tourism.
· To evaluate public awareness of dark tourism.
· To make recommendations to The London Dungeon on how they can make their attraction more educational rather than entertainment based.
Form of research
A research philosophy is a belief about the way in which data should be collected, examined and utilised. ‘Research philosophy classifications such as epistemology, ontology and axiology are a major dilemma to research in establishing relevance to subject areas and discipline due to their differing and conflicting applications to qualitative and quantitative debates.’ Mkansi and Acheampong (2012) pp.132-140. This study will be reflecting the epistemology philosophy. During this study an online questionnaire was used as the research strategy. The questionnaire produced both qualitative and quantitative data. Both forms of data were analysed and used to support one another and to examine the research from two different perspectives. Using both forms of data allowed the opinion-based answers to be compared to the numerical data, adding a human element into the findings. Murdock (2018) The online questionnaire was conducted on public knowledge of dark tourism and concentrated on The London Dungeon, a well-known tourist attraction in central London. The researcher was aware that The London Dungeon is a very popular tourist attraction and wanted to discover why this is the case, whether it is due to the public’s interest in history or through a desire to be thrilled, scared and entertained. The responses from the online questionnaire gave the researcher an indication as to why people have travelled to The London Dungeon and whether they found the attraction to be educational, entertaining and scary/thrilling. Once the data had been collated, it was then possible to identify how many people had an awareness of what dark tourism is; an option was provided for participants to state whether they have visited any other dark tourist destinations, for example Ground Zero or Aushwitz. Consideration was given as to whether there is a correlation between knowledge of dark tourism and visitations to dark tourist sites. There were options within the questionnaire for people to give more extensive written answers, therefore allowing the researcher a deeper insight, Miles, M (1994) into why participants had chosen to visit these attractions, and therefore providing qualitative data. 
Research Method
The survey was conducted in the form of an online questionnaire to gather findings for the research, to gain quick results and for efficiency. Some of the advantages of using an online questionnaire according to McNeil (2005) are that it prevents the loss of data, along with simplifying the process of transferring into a separate database for analysis. As Bainbridge (2000) states, when creating a questionnaire, the response options should be simple in order to prevent people from having to think too hard. Bainbridge (2000) suggests that this will increase the response rate as people are willing to answer the questions due to their understanding them, and seeing how uncomplicated it is. 
By using the online questionnaire method there is an amount of reliability due to the questionnaire being anonymous, it is more likely that people will answer truthfully as they know that they cannot be linked to the answers they have given, it is likely to also increase the response rate. 
The survey was completed by both past and prospective visitors to The London Dungeon. The collection method was appropriate to the research being conducted. A survey has the advantage of ‘collecting large amounts of data in a highly economical way’ Saunders et al (2009) pg. 74. An online questionnaire is highly convenient Mertler (2000) for both researcher and participants, as it is not time consuming. The online questionnaire was created on google forms; there is a likelihood that the response rate will be higher Cabanaro and Bainbridge (2000) as google forms shows the entire questionnaire on one page, allowing the participant to view the whole questionnaire from the beginning. 
Questionnaire design
The questions were created by taking the current literature and research into consideration. There are clear gaps in the present literature that have not been addressed by researchers or theorists yet, and the aim of the questionnaire was to remedy shortcomings in the research. 
The questionnaire was created in a specific order; the initial questions were based on ‘The London Dungeon’, in order to identify how many people had visited and their reason/s for doing so. Followed by section two questions, concerned with dark tourism, allowing the possibility of links and trends to be identified between the two. 
From looking at previous research into questionnaire design it was clear that the questionnaire should start with simple and easy questions ‘Krosnick (2018, pp. 439-455).’ therefore, the questionnaire began with demographic questions to identify the participant’s age and gender, for the purpose of segregating the data into groups for data analysis tests. There were a number of closed questions, including likert scales to maintain the participant’s engagement and to make it simple and quick for them to answer. Open questions allowed participants to express their opinions and ideas towards the subject in greater depth.
A variety of questions were used in the questionnaire including open, closed and likert scale questions; these were all used in order to improve the validity of the questionnaire, for example with likert scales the participant should be able to repeat the questionnaire giving the same initial responses. 
There are no leading questions within the questionnaire that could influence the participants to answer in a certain way; unlike interviews, which are more likely to be bias towards the interviewer. Golafshani, N (2003) People tend to answer with what they believe the researcher wants to hear, this is unlikely to happen in a questionnaire as there are no indications as to what to say. 
Administering the survey
The survey received a large quota of respondents due to its being online, it was posted on social media pages and emailed to specific participants who were not available via social media. There were no reminders sent out to participants about the questionnaire but those who completed it via social media were able to share it allowing other people to see it and possibly reminding those who had not yet completed it to do so. 
Pilot Study
Pilot studies are of great importance for any form of research being conducted, in order to identify any potential practical problems in the procedure. Edwin R. van Teijlingen (2001). Pilot studies can also uncover any local politics or problems that may affect the research process. Hundley, V (2001). The questionnaire was piloted on three family members to ensure that the questions were suitable for the research, and in order to estimate how long the questionnaire would take to complete, permitting the researcher to inform future participants. Once the pilot study was completed, the approximate time it took to complete was included at the beginning of the questionnaire to inform participants before they took part. 
Sampling method
In order to gain a representative sample, the researcher used the convenience sampling method. ‘This sampling method involves getting participants wherever you can find them and typically wherever is convenient.’ Saunders, M (2012) pg. 2. Generally, the sample targeted families who had visited or wish to visit The London Dungeon in the future, it also focused on those between the age of 18-29, as they are the age range most likely to have visited The London Dungeon when they were younger or had visited whilst on a school trip. The convenience sample was the preferred method to use for the research, as the online questionnaire could be sent to participants via social media and e-mail. Participants were able to copy the questionnaire link to send to their friends and family to complete, therefore creating a snowball effect. Many who answered the questionnaire on social media also shared the survey leading to other people being able to answer it also, this led to an introduction of snowball sampling to the research. Goodman, L.A., (1961).
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[bookmark: _Toc24902356]Figure 2 – Sampling Framework (Saunders et al, 2016 pg.276)
When using the methods in the sampling framework above the researcher used the non-probability sampling method, which ‘relies on data collection from population members who are conveniently available to participate in the study’. 
Data analysis
[bookmark: _GoBack]Once all of the data had been collated from the questionnaire it was analysed. When analysing the data, different themes and similarities were considered. Once the research had been collated, the sample was divided into sub groups of male, female, older generation (over the age of sixty) and the younger generation (above the age of eighteen but below the age of sixty). By looking at the sub groups it was possible to identify any trends and bias towards one particular age group or gender. The data having been collected in google forms was then exported to google sheets, in order to view the data with greater clarity. The quantitative data was then carried over into an excel spreadsheet and the qualitative data into a further excel sheet, for the purpose of identifying any trends between the two. The data that indicated that there was a trend or bias between gender or age was inputted in to the SPSS system, and a T test and a Man Whitney U test ‘McCrum-Gardner, E., (2008).’ were conducted to depict how reliable the data was in terms of bias.  
Ethics
There was little ethical risk within this research, vulnerable people within society were not included and those under the age of 18 were not approached. Engagement was voluntary and all participants remained anonymous. Captured data was stored on a password protected computer, and all volunteer email addresses were destroyed. There were two questions at the start of the questionnaire, one asking if the participant had given prior consent to answering the questionnaire, and another asking participants to confirm their understanding that all responses would be used for academic research only, and would not be used for personal use. 
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