	
	
	



Speakers Notes.

Slide 1: Cover 
Slide 2: Contents
Today I will try to debate the quote “The social responsibility of a business is to increase its profit” considering:
· Friedman’s idea
· Shareholders 
· Who pays for social responsibility
· Greenwashing & Transparency
· Social responsibility
· Cooperate social responsibility, Triple bottom-line & The 3Ps
· Social Enterprise

Slide 3: Friedman’s idea
Friedman famously authored an article for the New York Times portraying his ideology of social responsibility and how to achieve it. As a Nobel Prize winner and economist, he believed that revenue should benefit the shareholders and their role in social responsibility was recruitment and keeping costs down for the consumers.

Slide 4: Shareholders
Kielman, (2019) shared the view that social responsibility is unfavourable towards the shareholders. As a shareholder investing in a company, you expect to have a return on your investments.
The costs of implementing social responsibility will and do have a negative impact on shareholders' returns. 


Slide 5: Who pays for social responsibility?

As Friedman (1970) stated the costs have an impact on shareholders, this is a direct effect however who else pays?
To recuperate the lost profit these costs are transferred onto:
· Consumers by raising cost of products or services
· Quality of materials used
· Looking for cheaper manufacturing costs which could lead to relocating to cheaper country.
· Making redundancies and again looking for reduced labour abroad.
 
Slide 6: Greenwashing & Transparency.

Ideology lets us believe that all we see is real and genuine however, corruption, greenwashing, tax invasion and cooperate transparency have all been published a great deal lately as a “name and shame” angle deployed by the government. 
An after effect of trying to compensate for any lost revenues portraying an image of being environmentally conscious to appease new and old consumers and maintain sales. However, running the risk of being called out on such activities can be detrimental to the brand image. Although it is a legal requirement for companies to have this transparency there is a very grey area on how this information is recorded and published. 
      
Slide 7: Social responsibility
Social responsibility benefiting society considering:
· The impact it will have on society
· Could you benefit a charity or put a strain on their resources?
· Contributing to the growth of the economy by offering employment etc
· Helping financially or offering your time by partnering with a social enterprise.
· Being ethical with materials, goals, and environment.
(Zairi, 2000)


Slide 8: CSR and the triple bottom-line.

Friedmans argues that profit for shareholders, however if you consider Archie Carrolls cooperate social responsibility where the base of the pyramid is profit. Without this foundation of being profitable the other aspects of corporate responsibility, legality, being ethical and giving to charitable organisations. 
Coinciding with the csr pyramid we must also look at the triple bottom line or the 3ps profit, people, and planet. Again, a contradiction to Friedmans quote.

Slide 9: Social Enterprise

The only types of organisations that their focus is not profit based are social enterprises. Taking the positive aspects of social responsibility and creating a benefit towards a community-based project.
Although profit is needed to maintain the enterprise it is reinvested into the community and the mission statement set out.

Slide 10: Conclusion
So is “The social responsibility of a business is to increase its profit” the answer is yes however who benefits from the profits is the social responsibility of a person or company. 

Slide 11: Thank You any questions.
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