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Organisation performance is dependent good environment, technology in production or service, organisation structure and philosophy. So organisation has to focus on workplace to improve their performance. In this time, organisation is operating their business using technological in communication, marketing and keeping data and information. So it is important to know how modern technologies is facilitating our business (Dahl, 2018). In this report I will be discussing on the effectiveness of modern technology, how social media is using for marketing, information gathering for marketing research and communication process using technology. Here it will be presented some evidence conducting research how social media is assisting marketing. 
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Technology has inseparable part of our daily life and is quite impossible to think of business and workplace without technology. Every personnel use smartphone to know what is happening in organisation. they have a lot of access of information to know business problems, market condition and its competitor’s position. Technology has brought a revolutionary transformation in business. Now the process of service has become easy and simple. In this segment it has been discussed the effectiveness of technology in workplace-
· Makes work faster: In last three decade employees would go to their boss hanging a file in his hand. He had to calculate the accounting opening a large paper. If he would wrong, then whole paper needed to change. Now using technology, employees didn’t go to his manger again and again. He sends his email to manager. Again, using excel and Microsoft word they can calculate large math within second. An employee’s ton work can be done thing short time. Uploading data and information in cloud storage, they can easily find and interpret it. But old time, it was tough to get the old paper. For this reason, in workplace technology is needed to work faster. 
· Increases profit: using technology instead of human resource can shorten operation cost that can bring profit. Organisation don’t provide salary for machine but for employees. But a machine can work competitively rather than human being. So the efficiency and effectiveness increase. For this reason, organisation must use technology. 
· Uniformity and Consistency: High level of consistency and uniformness in services and products is only achievable using technology. Organisation can avoid system loss, damage ort faulty products. But human being can’t ensure hundred present perfections. So, organisation must use the latest technology in its production (Zimmerman, 2017). 
· Competitive in the Marketplace: Internet has brought the changes in marketing. Most of the is now leaving traditional marketing and giving online advertisement. They use social App, website and different search engine to give their advertisement. It is cost effectiveness and easy process. organisation can get marketing information using their website and App that is more reliable and effective for their organization. 
· Ensures effective communication and coordination: Using mobile phone, sending email and video chat with employees is the contribution of modern technology. When information will be sent in short time, decision will be unique and reliable. Coordination among different group within workplace is possible when they involve in social media or LAN network. 
· Encourages Innovation and Creativity: Employees are being innovative to facilitate working place so that they have to use less mussel’s power in workplace. They are suing Internet to conducting marketing of products. Now organization can disseminate information to all people to recruitment. So they can appoint the competent employees for a certain post. 
· Ensure Business Efficiency: Technology uses the employees effectively. Only modern technology can ensure the utilization of resources. Computer, smartphone, social media and Internet have facilitated all business process. Using calculation software, it is possible to finish a large account (WORKPLACE TECHNOLOGIES AND OLDER WORKERS: OPPORTUNITIES AND CHALLENGES, 2016). 
Technology is the contemporary demand for every small or large organization. It simplifies work and ensures efficiency. For this reason, the effectiveness of technology in workplace can’t be denied to facilitate business. 
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What are social media and social data: social media is Internet based communication app where people can share their views and opinion about a certain content. The social data means the behavior or opinion rate of a certain matter. Now organization using social media for collecting marketing information and most of marketing process is social media oriented. Information assist to identify content and platform for a certain brand. Identifying potential customers, organization send message or try to see their ages updating SEO (Abernethy, 2012). 







How social media is using for marketing, gathering information and communication
1) Real time pulse checking: Trough social media customer s can share his opinion, complain and felling easily. Customer writes comment in their social page like Facebook and Twitter. The marketing manager can give response writing we are calling you later, thank you or we will try our best. This response assists to grow positive attitude on organization. 
The never-ending survey begins: in traditional marketing, the marketing officer had to collect data in field. It was time consuming and often it brings negative result. But social media is consistent marketing data where customers gives feedback of every product. about 58% social

1) media users writes their review in social media. So marketing manager can get information from their saying. 
2) No more wrong way down a one-way: In traditional marketing system, only customers were the listener. But now organization is the listener. Now marketers are communicating with social media and know about their opinion. According to their demand. Organisations produce their production (Cohen, 2013). 
3) It's raining segmentation: In marketing research, marketers have to focus on market segmentation. All of ages use social media for communicating with their colleagues. In this perspective, organisation can identify the demographic and geographic segmentation. 
4) A penny saved is a penny earned: conducting marketing research we have to take focuses group discussions, depth interviews and questioner survey. It is needed heavy finance and human resources. But social media pools can save this cost. Thus organisation can be benefited from social media. 

Social media’s real-time audience demographic: the advantages of social media is social media is giving the real time information of customers. Organisation doesn’t need labor or money like past but now social media is giving valuable information. Now Facebook and twitter is giving wealthy data. Organisation Facebook pages automatically reach the customers. There they can see the products values, price, design and suitability. Sprout social is used to marketing where same information is given by the Facebook or twitter. About two billion people has social media accounts and 74% people are addicted to social media/ so we can say that social media is the biggest opportunity to marketing (Holban Oncioiu, 2013). 

The process of collecting information and communication in workplace: 
Every organisation has its own social media page where they upload their status. People share their own time line too. Again, every employee is engaged in marketing where they share their page in their wall. Customers can write comment where from marketers can collect their information. There is no need to take depth interview of customers. Again Facebook like, twitter comments are the sign of product’s condition. 
Employees use email to send the report to manager. They can use social media to attend in virtual meeting. So there is no need to present physically. It saves time and money. Employees creates social media group where they upload their information, understanding and problems. So easily, they can understand a situation and immediate decision. there is no need to call everyone to distribute their responsibility and drawbacks of work. Through emi9al or social media, manager sends the message personally. Thus social media has simplified the work place environment to communication and gathering information for marketing (Funk, 2013). 
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Most of the UK based organisation has its social media pages. The most used social media pages are Facebook, Twitter, Whatsapp, and Instagram. Their marketing strategy is social media centralized. They update information, picture of products and their description. Answer comment, they try to draw the attraction of customers. Again, online service is providing using modern technology. Customer watch advertisement and gives order in online. given some examples on different organization-

Unilever: 
Unilever is UK based multinational company who has make a strong budget to improve their marketing. they have focused on digital marketing and their target is internationalizing their products. Unilever saw last four years, home care goods and personal care products has brought a good profit for them but food and beverage didn’t bring positive result. For this reason, they have focused monitoring of direct sales based on marketing. the marketing strategy will be online pool that will be given in their Facebook and twitter page. It has allotted 35% money for marketing for 2019. They are trying to create ranking for their social media pages for Dove and Axe. They give the advertisement in social media according to customer preferences. No they are trying to give one-line service for body caring, child caring and primary health tips. Their Facebook page has 3821588 likes. It takes opinion from customer review. They analyses every comment of their customers. Thus they can know what will be their marketing strategy, market segmentation and comparative advantages (Unilever global company website, 2019). 




John Lewis and Partners: 
John Lewis and Partners is a large retailer in UK. Employee is their partners. So they have the responsibility to improve their marketing. Using social media website, they accomplishing their marketing for electronics, baby products, men and women collection.  They take promotional effort for certain products. Basically, during Christmas, they focus on marketing publishing heart touching advertisement. For this reason, an advertisement viral in social media and customers can know their products. So ultimate, their sale is being high.in 2014, one campaign creates 7,000 new followers on Twitter, 12,000 new Facebook followers that is the positive aspect of digital marketing. easily, they can create product values through social media. consumer influence theory is used for marketing. every employee is personally responsible to increase their site review from customers. For this reason, they write their own comment that brings high ranks in search engine (John Lewis & Partners, 2019).
In addition to some online-based retailers has been developed who’s captured internationally like Amazon, Alibaba etc. mainly their business in Internet based and online. they give advertisement in search engine that brings them high sales. Again, mow people frond of purchasing products from online. Thus social media has become the best marketing and promotional tools for any organizations. 

How Communication can be done using Facebook

1. Make a profile with all the information you want others to know about yourself.
2. Find friends within your social network. 
3. Send messages or write on their walls.
4. Join groups and events that concern to you.
5. Post things like statuses, links or pictures that you would like to share.
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Modern technology has shortened our muscles power. Now we can easily get information about products without visiting shop. Using technology increase efficiency, profit, ensures effective communication and collaboration. Social media can assist the marketing data collection. This is continuous process of collecting data that saves time and cost. Very SME, Retailer and Multinational Company has their own social media pages to create their vales in front of customers























[bookmark: _Toc418088871]References

Abernethy, J. (2012). The complete idiot's guide to social media marketing. New York, N.Y: Alpha.
Cohen, C. (2013). Business Intelligence. London: Wiley.
Dahl, S. (2018). Social media marketing. Los Angeles: SAGE.
Funk, T. (2013). Advanced social media marketing. [New York]: Apress.
Holban Oncioiu, I. (2013). Business innovation, development, and advancement in the digital economy. Hershey, PA: Business Science Reference (an imprint of IGI Global).
John Lewis & Partners. (2019). John Lewis & Partners | Homeware, Fashion, Electricals & More. [online] Available at: https://www.johnlewis.com/ [Accessed 15 Apr. 2019].
Unilever global company website. (2019). Unilever global company website | Unilever Global. [online] Available at: https://www.unilever.com/ [Accessed 15 Apr. 2019].
[bookmark: _GoBack]WORKPLACE TECHNOLOGIES AND OLDER WORKERS: OPPORTUNITIES AND CHALLENGES. (2016). The Gerontologist, 56(Suppl_3), pp.208-208.
Zimmerman, J. (2017). Social media marketing all-in-one for Dummies. For Dummies.

12
Sultana Bibi		
1
Sultana Bibi		
image2.jpeg
Sultana Bibi

‘@ Edit

S

Sultana Bibi
O

Add a short bio to tell people more about yourself.

Add Bio

= ®
[ =

Update Info Activity log More




image3.jpeg
Dimlira mm Nalk *ArV/I~rAC | Mo
Pimlico mini Cab Services - Home

Page Activity Insights Q

% Pimlico mini Cab Services
;

) @ =

Publish Photo Promote More




image1.jpeg
Prifysgol Cymru
» Y Drindod Dewi Sant

" University of Wales
Trinity Saint David

%





Pritysgol Cymru
¥ rindod Dew Sant

University of Wales
Trinity Saint David




