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The course of this submission will involve a critical review of the provisions of Tourism and Leisure aimed at the international tourism market. It is without a doubt that the UK is considered a popular destination for the international tourism market, making a considerable contribution to the UKs economy from the tourism industry. The figures to support this show that in 2019, 40.9 million overseas visits were made with a total spenditure of £28.4 billion (VisitBritain, 2019). For the UK to remain a popular tourism destination, the UK is required to continually change and adapt their tourism and leisure provisions to ensure they meet the needs and expectations of this specific market. Today, the UK offers an extensive range of types of tourism at various destinations situated all around the UK, which I will go into further depth during this submission, thus proving that the UK is continually developing to accommodate for the variety of tourists visiting the UK. Within the UKs tourism industry, a combination of public and private sector organisations can be found working together to provide facilities for the demand of tourists the UK sees prior to the pandemic, an example of such work being Tourism Sector deal (Tourism sector deal, 2019). Evidently, the UK is made up of Ireland, Wales, Scotland, and England however the focus of this submission is on the Tourism and Leisure provisions aimed at the international tourism market from a Welsh perspective.
Wales is continually developing their tourism and leisure provisions with the dramatic North Wales attracting cultural tourists with its world heritage along with being known for one of Europe’s oldest living languages (North Wales, VisitWales, 2020). In addition, North Wales is full of adventure opportunities, Snowdonia being one of the main attractions offering scenic walks up Wales’ tallest mountain, zipwire across Europe’s largest zipping zone and have one of the most amazing bouncing experiences deep within Llechwedd slate caverns (Get active in Snowdonia, VisitWales, 2020). 
Many of these attractions have originated from the industrial revolution to provide forms of tourism for niche markets. North Wales once known for its slate quarries and South Wales associated with its many coal mines have since regenerated these areas to provide unique experiences for tourists that will generate an income and allows the region to keep its culture alive. The Urban South is home to the cultural capital city of Cardiff where tourists can explore the city through its sights, sounds and tastes as well as providing tourist with the opportunity for sports tourism. It is also known for attracting fans to visit where the most successful tv show filmed in South Wales was based (South Wales, VisitWales, 2020). Wales also offers tourists the opportunity to visit some of the nicest beaches the UK has to offer and hill walks in the green heart of Mid Wales. Maslow’s hierarchy of needs is relevant within this dynamic industry and most often the need to take part in tourism will be placed within one of the 5 levels of the pyramid. Therefore, the development and expansion of tourism and leisure provisions in Wales is vital to address tourists needs. 

The Welsh tourism report includes the results of the International Passenger Survey which shows that during 2019, the number of international trips to Wales was 1,023,000 an increase of 3.6% from the previous year. However, the total volume of international trips to the UK in 2019 was 40,857,000 therefore Wales receives a small percentage of international tourists compared to the rest of the UK. Nevertheless, the total expenditure from international visitors came to a figure of £515 million which was an increase of 18.8% on the previous year (Wales Tourism Performance Report, 2020, p. 11). The main purpose of travel for international tourists to Wales over the years have included holiday purposes, visiting friends and family and for business purposes. The increase in the volume of trips taken to visit friends and family has been the main contribution for the rise in international trips taken to the UK. In 2003, 349,000 VFR trips were taken however by the year 2019 this figure has risen to 429,000 (Wales Tourism Performance Report, 2020, p. 12). When assessing the demographics of international tourists visiting Wales, research from Wales Visitor Survey Report shows that in 2016 the age group most frequently visiting Wales as an international tourist was 35-54 years with 43% of visitors finding themselves in this age bracket. The group of international visitors attracted by Wales the most is seen to be couples at a figure of 34%, followed by family with young children at 16%. The groups that are least attracted to visit Wales include organised group/society at 4% and family with older and younger children at a frequency of 3% (McAllister and McDonough, 2017, p. 18). 
Wales is made up of three different sectors these being public, private and voluntary all of which contribute to the Welsh tourism industry. The importance of public sectors is that they help towards the promotion of Wales as a tourism destination and encourages tourism development with a range of services (Rikachs, 2016). Public sectors within Wales such as the Government have developed strategies such as ‘The Welsh Government Strategy for Tourism 2013-2020’ after recognising the wider benefits this sector has (Partnership for Growth, 2019, p. 5). Their goal is to see growth within tourism but in a sustainable way as well as having the ambition to see a 10% or more increase in tourism earnings by 2020 (Partnership for Growth, 2019, p. 8). 
Voluntary sector organisations have the aim to preserve, protect and promote their cause. An example of such work is The Valuing our Environment Partnership which has been led by the National Trust Wales demonstrating public value of heritage assets all over Wales and highlight the need for worthy protection, investment and access provision (Valuing the Welsh Historic Environment, 2010). Commercial sectors within Wales’s tourism industry are those private sectors who have the objective to make a profit for example Snowdon, the Celtic Manor resort, Oakwood and many more. However, these private sectors account for large amount of employment opportunities within Wales with the industry directly supporting approximately 120,000 jobs accounting for nearly 10% of the Welsh workforce (BBC news, 2020). With the tourism industry being one of the largest industries in the world, this means many organisations, groups and people are involved indirectly or directly with the Welsh tourism industry some of these including tourists and employees. Small and medium enterprises are an obvious part of the tourism industry e.g. restaurants, hotels, travel agents and airlines as well as transport services however the hosting community, the tourist community and educational purposes are also considered stakeholders of tourism (Dr Stainton, 2020). 
Core industry operations are carried out by a variety of organisations. Visit Wales is known as the tourism team within the Welsh Assembly Government and has taken over from the former Wales Tourist Boards having the responsibility of promoting and developing Wales’ Tourism (Visit Britain, Structure of tourism in Britain). Outlined within the ‘priorities for the visitor economy 2020-2025’ is Wales’ Governments vision of Wales’s future along with the priorities for Visit Wales. The plans focus is “improving the quality of Wales’ welcome, supporting local supply chains, making our offer fit for international audiences and continuing to market Wales with a confident and distinctive brand in the UK and abroad”(Welsh Government, 2020, p. 5). They have taken a common approach to promote and develop Wales over the past few years and will continuously focus on the three pillars of their core offer because of feedback. These three pillars will be the basis of development and marketing resources and consist of landscape, culture, and adventure (Welsh Government, 2020, p. 10). 
Due to its size and scale, it is inevitable that the tourism and leisure industry will be affected by a range of impacts and issues. These include social, economic and environmental issues however these issues can be both positive and negative. Inevitably, the Covid-19 Pandemic has had a substantial impact on the Welsh tourism industry having a large negative economic impact with many individuals losing their jobs within this sector as well as a decrease in revenue for the country’s economy. Nevertheless, the encouragement of UK residents to take holidays within the UK has had a positive economic impact for the Wales as with the rise in staycations, this has enabled the sector to begin to recover from this ‘economic disaster’. From an environmental perspective, tourism can often lead to negative impacts such as physical erosion, congestion and destructive influences on wildlife/natural resources. Therefore, the classification Areas of Outstanding Natural Beauty (AONM) provides protection by law for areas in Wales such as Anglesey, Gower, Llŷn and Clwydian Range and Dee Valley (VisitWales, 2020). In addition, the foundation of tourism in Wales is its unique landscapes and coastlines and the reliance of the natural environment. Therefore, sustainability is of high importance for Wales when it comes to tourism and consequently needs to consider several aspects including the local communities, its contributions to local economy and limit its damage to the environment (Business Wales, 2020). 

In conclusion, the uniqueness of Wale’s heritage and culture along with its attractions and landscapes are clearly a factor to play in attracting the number of international tourists Wales has seen in recent years. However, when comparing these figures to other parts of the UK, Wales is seen to attract the smallest amount of international tourists as opposed to England, Ireland and Scotland. Nevertheless, with strategies put in place by the Welsh Government and with the help of Visit Wales there is hope that Wales will develop their tourism and leisure provisions which will have the potential to highly appeal to the international market. With that being said, the current climate we are in and the impacts of the Covid-19 pandemic will have a detrimental impact the number of international tourists seen within the year 2020 and thereafter. 
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