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Amazon’s Plastic Usage
	Today, customers are picking on organizations with environmental sustainability goals in mind; therefore, companies' successes currently rely on their values of promoting a greener future. In this presentation I will be discussing Amazon's plastic usage issues and argue for possible solutions to eliminate plastic wastes by using Pearson's RED critical thinking model. Although companies might find it expensive to switch to greener forms of packaging, its long-term benefits promotes a greener future and an organization's success. 
Recognizing Assumptions
	All significant assumptions point to Amazon’s non-greener forms of packaging. Amazon makes billions of pounds yearly, with a record of 1.5 billion items sold amid the pandemic in 2020 (Geller and Parmeter, 2021). Among all those items sold, Amazon uses plastic packaging forms that end up in oceans, landfills, incinerators and pollute the environment (Sharpless, 2021). Reports indicate that in 2019 alone, Amazon’s plastic waste record was approximately 491 million pounds, where over 22 million of these wastes ended up in the oceans (Littlejohn, 2020; OCEANA, 2020). Therefore, the above assumptions indicate that Amazon’s continued use of plastic packaging endangers the ecosystem and should find immediate solutions to plastic waste elimination.
Evaluating Arguments
	Accordingly, at the onset of the above reports, Amazon has been taking bold steps towards ensuring that they switch to a greener future to avoid affecting their successes. For example, Amazon India announced that they had fully transitioned to an entirely greener packaging method by replacing plastic packaging casings with paper cushions manufactured from natural resources like trees (Amazon India, 2020). The paper cushions are the best option for Amazon to go greener because they take fewer years to decompose and easily be recycled. Similarly, Amazon announced that they had donated $791 million to environmental organizations to help them fight the impacts of climatic changes (Littlejohn, 2020). However, although Amazon has been doing everything in their power to switch to greener packaging, they still need to do more and Amazon centers in other parts of the world like the US and UK should borrow the example of Amazon India since they are of the same brand and should march forward uniformly.
Drawing Conclusions
	From the above findings, we can deduce that customers are becoming concerned with the level of plastic waste disposed into the environment; therefore, companies should align their values with that of the customers’. Research indicates that Amazon customers in countries like the United Kingdom have placed huge concerns regarding the issue by suggesting that they should be offered a plastic-free choice at checkout rather than forcing them to accept packages full of plastic wastes (Sharpless, 2021). For instance, my mother recently requested me to order a particular item from Amazon. After the item was delivered, my mother complained that too many plastic wraps came with the package. She was concerned about the issue and even suggested that I comment on the feedback section, which I did. On that account, companies observing a greener future will witness successes because customers will believe they have the interest of the ecosystem at heart.
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