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Switzerland has a wide variety of locations and activities that are suitable for various types of tourists ranging from the cities to the mountains. It has around 45 million tourists a year (Tourist accommodation statistics, 2022) who had an overnight stay in the country. There is a wide target market for tourism in this country with a potential for growth. The travel and tourism industry are forecasted to increase 130% in value by 2025 since 2020 (MarketLine, 2021). In the Travel and Tourism Development Index 2021 Switzerland ranked 6th, which is measured against factors to ensure the sustainable and resilient development of travel and tourism in a country (World Economic Forum, 2022). 

The research that was undertaken considers the accessibility of Switzerland to general tourists from elements such as transport to the financial accessibility. The research was conducted through observational research as the researcher took part in activities and travelled around the country. Secondary research was also completed for information like statistics.

 A problem that is facing tourism in Switzerland is the perception that it is an expensive country. According to OECD (2020) rising costs are a major challenge facing Swiss tourism as well as rapidly changing market trends. With observational research in relation to the travel around Switzerland and the accessibility of the transport, it was observed that the modes and availability of travel were highly accessible through the different areas and regions of the country which is a great positive aspect for the accessibility. The Swiss Travel Pass is a great asset to make Switzerland accessible with a highly integrated travel system including train, bus and boat. Another benefit of this pass is the discounts on mountain railways and entry to museums it provides (Switzerland Travel Centre, 2023). While in Switzerland it was noted the number of free attractions and activities there were in certain destinations, for example, a sky walk and the museum interactive experiences were free to get to on the Swiss Travel Pass. This could be a beneficial method that Swiss Tourism can market to a younger audience and promote the Swiss Travel Pass. This aspect could appeal to a younger audience where they can benefit from having more value for money. It has also been stated that younger travellers are more likely to switch between different modes of transport on a trip compared to older travellers (Jarass and Ootendorp, 2017). From the observation the system is widely used by many individuals. The researcher found the experience simple, easy to follow and timely with the connections between modes of transport close in proximity and time.

?? From observational research undertaken while in Switzerland there was a wide demographic of individuals using public transport and on the mountains. The most common age range of individuals was middle age with young adults being present, but they did not make up the largest proportion of the population. The same observations and statement can be said about the use of public transport experienced in different parts of Switzerland.

While using the transport system in Switzerland the timings of the trains were 100% accurate, with the information being easily accessible, the platform numbers were released in a timely manner plus the stations were well sign posted. The way the trains, cable carts, buses and mountain trains all linked up in an easy to follow and logical manner made the use of these systems easy and seamless. The excellent timings of all forms of transport enables the user to effectively plan and execute a tight time schedule as all departure and arrival times are accurate. It can also be argued that the research took place over a small section of transportation and only executed over 4 days which could not give a true reflection on the situation.


In relation to the cost of activities on the mountains, some of the activities are financially accessible. With observational research the cost of a toboggan to hire for the day is 10 Swiss Francs, a helmet is 9 Swiss francs and the pass up the mountain is 16 Francs for 6 trips, this cost is half price on the Swiss Travel Pass. This can be compared to a toboggan run in Wales that costs £3.50 for one time on the toboggan run (Pembrey Country Park, 2023) and some individual fairground rides costing £9 (Sewell, 2022). By comparing the price of tobogganing in Switzerland to the cost of similar activities in the UK it can be argued that the price of tobogganing is financially viable. On the mountain the cost of food was higher than the costs in the UK, but the portion sizes were large and considering the location and breathtaking views the price was reasonable compared to preconceived expectations. From observation it can be stated that the price of food did not deter individuals from purchasing the products.

Through the observational research undertaken it can be concluded that Switzerland is a highly accessibly country that has an extensive travel system which combines many different forms of transport in a way that is timely and easy to access. It enables the different areas from cities to mountains, with aspects of the country to also be financially accessible to give tourists an opportunity to see Switzerland’s natural beauty and experience the various attractions it provides. 

The overall review of the experience is positive with the accessibility being easy to understand and follow. It is understood that the time period of the research could not be a true reflection of the accessibility. The researcher thoroughly enjoyed the trip while conducting the research. 
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