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1 Assignment Brief/ Event Requirements 
This report will outline a creative event concept which will take place at the Creative Bubble as part of a university project. The requirements for the event was to host an innovative and diverse event which will add the creative bubbles existing portfolio. The event in this report is called ‘The Big Student Quiz’ and it’s a charity event with a twist, as it’s not a typically fundraising event but also this event is unlike events that have been held at the Creative Bubble.

2 Event Research
  
2.1 Event concept
The concept of this event is a quiz night aimed to raise funds for a charity called the Stroke Association. The name of the event is ‘The Big Student quiz.’ This event will specifically target students studying in Swansea, as quiz nights and pub quizzes are becoming increasingly popular amongst students as it’s a way to socialise with close friends whilst also having fun. This event is different from anything that has previously been hosted at the creative bubble so it will benefit the venue as they wanted a new event to add to their ever-growing portfolio of events. When identifying the stakeholders of this event, it would be the students as they are the intended audience, the venue as their space is being used, the charity but also the university as the event will reflect on them as it’s a student-run event.
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Figure 2.1 – Event Ideas Mind Map



When it comes to setting up the event, there will be a couple of tables and chairs where teams are able to gather around to discuss answers. The will also be a projector set up which will display the quiz questions, the projector will have to be hired as the venue does not have one. The quiz itself will be created on an online app called Kahoot, which will enable students to interact with the quiz via their mobile phones. The quiz its self will have a range of different topics from films and TV shows, music to politics so there will be topics that will play to every attendee’s strength. Students will be asked to get into teams of 3-5 people and come up with a quirky team name and the best name will get a prize, and the team that wins the big student will also receive a prize. There will be a £3 entry fee but each team will receive a free pizza, and there will also be snacks and drinks being sold to boost profits. Once costs have been recovered the rest of the money will be donated to charity. Unfortunately, the venue doesn’t hold an alcohol license so if alcohol was to be sold at the event a license would have to be purchased. The event will also have a dress code of ‘something purple’ due to purple being the charity recognized colour. 
The Big Student Quiz would be hosted on the 1st May 2019 between 6-7:30 PM. There are two reasons why the event is being held on this date. The first is due to May being Stroke Awareness month, and secondly, the 1st of May is a Wednesday which in Swansea is student night. Typically,  a student will head to wind street for a night out with friends but beforehand many students look for an event or a party to attend before going to a club so this event will be perfect for students especially if the venue is able to obtain an alcohol license 

2.2. Market research 
 When proposing a new business or event idea it’s important to carry out market research so you are fully aware of any problems, potential competitors and who the target market is. When marketing an event, it is crucial that you know who your target market is, for the proposed event the target audience is quite easy to identify as its students living in the area of Swansea.

In order to understand the external marketing environment of the event, the event has been put through the environmental scanning process to identify anything that may stand in the way of this event taking place.  The first step in the environmental scanning process is to identify any trends that could affect the event. A trend current trend that could affect the event in a positive way is that millennials are looking to gain more experiences over materialistic objects. Students especially want to spend their spare time creating memories with their closest friends and have fun. Another trend that might impact the event negatively is millennials are spending less as a generation due to not having money to spend. The UK’s events industry is worth £42.3 billion and millennials are an ever-increasing proportion of the UK’s population so the attendance at special events in 2019 will suffer as young people especially students don’t have the spare money to spend on attending events. These two trends slightly contradict each other, so to ensure the big student quiz is attractive to students it needs to be worthwhile and give them an experience but also be reasonably priced. The second stage of the environmental scanning process is to see if the event will generate ant media interest. The event being held at the Creative Bubble will be a low-key student-run event so it’s expected to generate very little if any media attention. This does not mean the event will not be successful, if the event is marketed and promoted especially to students via social media and poster in student spaces it will generate attention. The third stage of the environmental scanning process is to look at any competing events that will draw attention and attendance away from the proposed event. When the big student quiz is due to be hosted there is no events that would impact the event. The only thing that could affect the attendance is the fact that it is student night and it’s when most socials take places, but there are plenty of students in Swansea who aren’t apart of any societies or clubs. Overall there isn’t any problem stopping the event taking place, if the event is advertised and organised well it will be a successful night.

2.3. Demographic research
When planning and marketing an event its crucial to fully understand the target markets needs and wants, as these are the people who will be attending the event and will play a key factor in the success and failure of the event. The target market for this event is students living and studying in Swansea.

In Swansea, there are two universities, The University of Wales Trinity Saint David and Swansea University.  UWTSD has 7,790 undergraduate students and Swansea University has 15,895, so in total there are 23,687 students currently studying in Swansea. The maximum number of attendees the venue can hold is 30 people so there is plenty of students to attend the event.
[image: ] 
In 2017 Swansea saw an increase of people aged between 19-22 living in Swansea this was largely due to the student residential areas. Also, people aged 16-24 were the highest proportion of people living in this area of wales. 34,600 (14.1%) of the population of Swansea was students.  This is good statistics for our event as our event is aimed at people aged 18- 22.  Which means the event has a lot of candidates and to convince to attend the big student quiz.

Also, the event is open to anyone, the sole purpose was to create a diverse event open to the whole community. Even though this event is only for students is open to any gender, any race, religious beliefs or disability. (The venue has been adapted for disability access) The event hasn’t got a key characteristics list in mind for attendees, just students who are looking for a good laugh with friends in order to raise money for a good cause.Figure 2.2 – Number of Under Graduate Students in Swansea



2.4. Resources Required 
[bookmark: _GoBack]When organising an event, it’s important to look at all the resources and equipment need to carry out the production of a successful event. By being organized with the resources required it will help to keep costs down as everything will be planned. To prepare for the event it’s crucial to look at the venue. The venue the proposed event will take place in is called the creative bubble. The venue itself is a small shop like space located in the city centre of Swansea, inside the venue it very bare but has lots of natural light, but there are also other sources of light for venues hosted in the evening, like the big student quiz would. The venue has the capacity to hold 40 people without having tables and chairs set up but with the equipment set up the venue is only able to hold 30 people.  For the big student quiz, there will be tables and chair set up at the venue so the maximum number of attendees will need to be 30, but also the venue can provide the table and chairs so there is no need to hire them. At the venue, there is a back room where food and drinks can be prepared and stored but there is also an onsite toilet. At the event, there is going to be food and drinks sold so having a facility where it can be stored onsite is handy. When it comes to the sale of drinks, for the big student quiz, it would be beneficial if we sold alcoholic drinks, as the price allowed to be charged for them can be higher meaning we are able to generate more funds for the charity. A slight problem is the venue doesn’t have a license to sell alcohol onsite so for this event a temporary license would have to be purchased. The venue you also have disability access.
When setting up for the event, there will be a team of 5 people, who will act as the staff for the event and ensure that throughout the night everything is running smoothly.  Before the event, the team will decorate the venue with some fairy lights and charity posters and the tables and chairs will also be set up. For the event a projector will need to be hired so that the quiz can be shown to attendees, there will also need to be a laptop present at the event so the quiz can be carried out. At the door of the venue there will be a small station where people can pay the entry fee, but once everyone has arrived the station will be put away. There will also be a table where people can purchase snacks and drinks. As food and drinks are being sold, you have to be mindful of people’s allergies and dietary needs, to limit the risk of contamination, prepackaged store-bought snacks only will be sold so people are able to check the ingredients. The venue will also have someone on site who has first aid training.


2.5. Costs and Income Generation
When planning for an event it is important to establish a budget. By having a budget, it allows the event manager to carefully plan for expected expenditures and priorities the actual resources needed. The budget set for this event is £235, this will cover the hire of a projector, the purchase of food and drinks and decoration of the venue.
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Figure 2.3. – Screenshot of Event Budget

When it comes to cover the costs of the event, there will be opportunities two generate income. The first way of generating income will be by charging an entry fee of £3 to all attendees. If 30 students to attend the event and they pay £3, this will generate an income of £90. Another way to acquire an income by this event is by selling food and drinks to attendees. It can’t be certain how much will be generated from this, but if there’s a clear pricing strategy to all items being sold, then an estimate can be made.
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Figure 2.4. – Event Pricing Strategy
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Appendices 

1- Plan for the event
1/05/2019 – the big student quiz

	4:30-
5:30
	Staff arrive at the venue to be the set up for the event. The layout of the table and chairs, the equipment set up and the decoration of the venue.

	5:30-
6:00
	Preparation of food and drinks stall & and run through of activities with staff members.

	6:00
	Attendees begin to arrive.

	6:30
	Quiz starts and pizza’s ordered.

	7:30
	Quiz finishes and attendees leave.

	8:00
	Clean up from the event.


 
2 - The full proposed event budget- 
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Event Title: | The Big Student Quiz
No. of Attendees: 30)
Category Projected SubTotal

[venue

Location Rental £0
[Table and Chairs £0
Projector Hire £65
Laptop Rental £0
[Alcohol license £30
Décor

Fairy Lights. £15
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Pricing Strategy
Soft Drinks £1
Cakes £0.50
Popcorn £1
Bag of Sweets £0.50
Chocolate £50
Beer £1.20
VK's £1.20
Spirts £150
Wine £1.50
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Event Title: | The Big Student Quiz Date: 01/05/2019|

No. of Attendees: 30) Location: [The Creative Bubble
Category Projected SubTotal |Actual subTotal

Venue

Location Rental £0

Table and Chairs £0

Projector Hire £65

Laptop Rental £0

Alcohol license £30

Décor

Fairy Lights £10

Poster Printing £

Plastic Cups £

Plastic Plates £5

Food/Beverage

Pizza £30

Snacks £15

Soft Drinks £15

Alcohol £55

Total Amount £235
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THE BIG STUDENT QUIZ



Will be hosted at the
creative bubble - small



space - max 30
attendees



DATE : 1/05/2019
TIME: 6-7:30



PM



A fundraising event for
the Stroke Association.



The event will be held in
May, as it's Stroke
Awareness month.



The dress code will be
'Wear something



purple'



Quiz Topics



Films & Tv Shows



Music



Politics



Sports



General Knowledge



The quiz will be done
via Kahoot, so it will be



interactive.



The winning team will
receive a prize.



Will need to hire a
projector.



Will sell snacks and
drinks at the event.



Venue Set-Up



Have tables and chairs
set up facing a screen
for teams to huddle



around.



Decorate the venue
with fairy lights and



charity posters.



Have a food and drinks
table, with donation



box.



Teams of 3-5 people.



Will charge and entry
fee of £3 and each team



will have a free pizza.
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