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[image: Reflection means more than keeping a diary | SoR]
Figure 1 Gibbs Reflective Cycle 
Source: https://www.sor.org/news/students/reflection-means-more-than-keeping-a-diary
[bookmark: _Toc176298691]Based on the Reflective Gibbs Model (Jasper, 2013), according to my research question which is “How does AI impacts on customer service?”. By using the reflective model, it consists of 6 components which are descriptions, feelings, evaluation, analysis, conclusion, and action plan.  Gibbs' Reflective Cycle is used to investigate the research topic, "How does AI impact customer service. The first step is to look at how artificial intelligence affects customer interactions. This entails evaluating client emotions and individual encounters, highlighting the possibility of depersonalization even in the face of increased skill. The research includes taking into account potential negative effects like job displacement and examining how AI could affect organizational structure. A thorough assessment of several approaches to maximize AI-driven insights' advantages while reducing their drawbacks results in an educated choice on how to include AI awareness into customer service procedures.
1.0 [bookmark: _Toc176358280]Descriptions 

Investigating AI's influence on the customer service industry is essential given the fast advancement of artificial intelligence technologies and their revolutionary influence on a wide range of businesses. Originally, it was noted that the incorporation of AI had altered the way in which companies interacted with their clients. The complete impact of AI is still not fully understood, despite its obvious advantages (like enhanced productivity and relationships) and drawbacks (such employment displacement and moral dilemmas). Further research is needed in this area, as evidenced by recent developments such as the growing reliance on chatbots and automated networks that provide emotional support and are powered by artificial intelligence, as well as confidential reports of customer service interactions.

The review topic "How does simulated intelligence influence customer assistance?" was created because of the necessity to discuss the benefits and drawbacks of organizing AI intelligence.
Since customer service is a crucial sector where AI is most evident and where its impacts on customer happiness, efficiency, and personalisation can be quantified and qualitatively assessed, the attention has been limited to this area. When defining the study topic, care was taken to make sure it was quantifiable by concentrating on important performance metrics including response times, customer satisfaction scores, and the precision of AI replies. Planning to employ a mixed-methods strategy, including surveys, to collect thorough data on AI's influence in this domain assured the research ability of the subject.​
[bookmark: _Toc176298692][bookmark: _Toc176358281]2.0 Feelings 

By doing this report, there were certain difficulties that I’ve faced such as when choosing my research question, and data collection part. My initial research question was “What are the role of technologies in internationalization strategy?”. When I did my research, I couldn’t manage to find much information regarding this topic, hence it causes me a slight complication to continue my research assignment. Then I had a consultation with my lecturer, it’s when she mentioned that it will be tough to procced with this research question due to it will be hard to do the data collection about this topic. That’s where it had me to think thoroughly whether I should be moving on with this topic as my research question or  not. 
That’s where my lecturer gave me an option to choose other topics like “How Ai impacts on customer service?”. I felt that this topic was much easier and I thought that I could find more information on it. Once I felt that this topic might be more approachable so its where I started to do my research and find more information about my research question. Fortunately, I’ve managed to find out why this research question is a better option for me to proceed with my assignment because it helps me to find and get to know many things and learn more about this research topic. 

[bookmark: _Toc176298693][bookmark: _Toc176358282]3.0 Evaluation
 
The study approach's comprehensive analysis of AI's effects on customer service from a variety of perspectives, including as efficiency, personalisation,  and potential ethical issues, is one of its main advantages. In order to ensure that the results are representative of many industries and demographics, stratified random sampling as well as probability sampling were used to give a wide and diverse variety of opinions. This deliberate attention to detail improves the results' stability, especially when it comes to understanding the complex implications of artificial intelligence in various customer assistance scenarios.
Nevertheless, a major drawback is the tiny sample size—just thirty responders. The limited sample size may restrict the findings' capacity to be applied broadly, even though the review may provide insightful information. Preferring some results over others might lead to bias in the research and make it harder to identify the subtle effects of AI on patient care. Although handy, online surveys may not be as accessible to those with poorer education levels or restricted internet access, which might lead to findings that are skewed. 
Obtaining quantifiable data from clients proved to be challenging, and presenting the results was a hurdle I had to overcome. Aside from discussing potential employment disruptions and ethical issues, the research should analyse the benefits and drawbacks of integrating AI in customer service. Later versions of the study may present a more comprehensive picture of artificial intelligence's effects on customer assistance by combining a larger sample size with subjective data from contextual studies or meetings. 
[bookmark: _Toc176298694][bookmark: _Toc176358283]4.0 Analysis 

My report indicates that Likert scales were in fact utilized to assess the research data, which allowed for the computation of the average score for each question and the identification of trends and examples. The study employed cross-organization to investigate the connections among several qualities, including customer loyalty and the impact of artificial intelligence on response times. Because of this approach, it is possible to thoroughly investigate the collaborations between various simulated intelligence-related customer service departments.
[bookmark: _Toc176298695]A large number of participants from different customer support callings and locations were invited to participate in the meticulously organized evaluation, which included objective, fundamental questions to ensure the validity of the results. Separated irregular examination improved the representativeness of the example by reducing the chance of bias. Furthermore, the survey's validity was established, and the extent to which the results mirrored broader industry trends was verified by contrasting them with previously disseminated studies on artificial intelligence in customer support.
The results depended on an in-depth overview of the data analysis. Overall, the results supported the idea that artificial intelligence may help with two important aspects of customer support: response time and productivity. Consistent with previous studies, the results also sparked concerns about security and the lack of special engagement.
A crucial component of the group expressed sensitivity over the possible outcomes of thinking based on human experience, demonstrating a thoughtful embrace of the process rather than an enthusiastic one. This demonstrated that people do not view growth as a complete replacement for interpersonal relationships, despite the benefits of AI.
The overall conclusions suggest that artificial intelligence (AI) and human-generated thought processes can advance customer service, but only if they are used finally to address concerns such as moral limits and customization. The careful blending of the data that produced astute recommendations may prove helpful to companies looking to leverage AI knowledge while minimizing its drawbacks.
[bookmark: _Toc176358284][bookmark: _Toc176298696]5.0 Conclusion 
I now have a better grasp of the intricate interactions that exist between creativity and teamwork in the workplace because to my research on the effects of artificial consciousness on customer service. I now see striking a balance between technological improvements and the human elements of individualized service differently as a result of this experimental effort. Maintaining the quality of connections that consumers cherish while also enhancing customer service is made possible by finding this delicate balance.
[bookmark: _Toc176358285]Applying theoretical frameworks to real-world situations and deconstructing and evaluating data are two of the most important skills I've acquired from this research. Specifically in the design and evaluation of audits, my use of quantitative methods has improved my ability to evaluate and understand data. My concentration has been on the interface of AI insights and cultural repercussions, and this has made me realize how important it is to take ethical concerns and cultural ramifications into account. I now have a deeper grasp of research as a result of this experience, which emphasizes the significance of carefully tackling complicated topics and grounding inquiry in both theoretical and practical backgrounds.
[bookmark: _Toc176358286]My ability to navigate critically, think critically, and make decisions has significantly increased as a result of this research. Specifically, I am now better able to weigh the advantages and disadvantages of innovative headways and make calls for evidence-based guidance. It has also brought attention to the necessity of examining the anticipated impact of various inventions and man-AI consciousness on customer service and business cycles. As this instance provides an update, you should be learning and evolving regularly if you want to excel in the job. This research has improved my ability to assist with moral difficulties and organizational execution through critical innovation reconciliation.
[bookmark: _Toc176358287]6.0 Action Plan 
[bookmark: _Toc176298697]Suggestions for Further Research: Following the examination of the current review, a number of topics require more evaluation. There should be a critical initial increase in the example size in order to provide a more delegate dataset. A larger and more varied example would increase the generalizability of the results and provide more insights into the implications of artificial intelligence for customer care in a variety of contexts. Two examples of subjective exploration techniques that may be applied to improve quantitative data and provide deeper, more complex insights into the impacts of artificial consciousness are centre gatherings and meetings. A more thorough understanding of the complex emotions and points of view around AI in customer service would be possible with this combination of methods approach.
A more thorough, quantitative evaluation may also be beneficial to the investigation. Using sophisticated methods, such as backslide appraisal or essential condition appearance, can help determine causal relationships and provide insight into the variables influencing the definition of artificial intelligence in customer care. This would increase the legitimacy and impact of the discovery. If more nuance was added about the moral concerns and possible job migration encouraged by artificial intelligence, the analysis would also be more thorough and relevant to the current societal conversations.
[bookmark: _Toc176358288]Self-improvement: I could desire to enrol in modern evaluates and knowledge examination courses to improve my assessment approaches skills even more. Because of this, I'll have the resources I truly desire to complete the more difficult evaluations for projects in the future. I also want to participate in seminars on subject inquiry and meeting tactics in order to improve my capacity for subjective inquiry and to gather and evaluate more information.
[bookmark: _Toc176358289]I might volunteer to present a speech in public. This will provide me with the invaluable opportunity to work on making complicated exploratory finds understandable and logical. To further improve my approach, I'll solicit feedback on my introductions from friends and coaches. I have set out these goals for my own growth because I need to become a more talented expert who can direct and produce excellent research.
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Figure 1: Gibbs’ reflective cycle




