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The market structure is the set of the main characteristics of the market that affect the behaviour of companies. The market structure is determined by the number of companies on the market, the size of the companies, the degree of homogeneity or heterogeneity of products, the freedom to enter and exit the market, access to market information (Tudela, 2010). All these features determine the degree of competition and therefore influence the choice of companies. There are several basic types of market structure. What they have in common is that companies operate in the conditions of each in a way that is subordinate to the main company goal - maximizing profits. In general, we can distinguish two types of market structures: 
*Perfect competition 
*Imperfect competition.
Perfect and Imperfect Competition
The markets of perfect competition are characterized by the presence of many companies with a small market share, producing homogeneous products (Depersio, 2019). Consequently, individual companies accept the established market price. And, in the long run, make no economic benefit. When a single producer has the ability to affect the market price and amount of output available, the market is said to be imperfectly competitive. Imperfect competition is characteristic of any other market situation other than perfect competition. The term imperfect competition is used to denote market structures that differ from the purely competitive market model (Léautier, 2019). Market structures of imperfect competition include Pure monopoly, Monopolistic competition, and Oligopoly.
A very important aspect of the subsequent analysis, based on the neoclassical assumption of profit maximization, is the influence of the various market structures within which the company operates on its pricing decisions. In conditions of perfect competition, the impact of the individual producer on the market price can be ignored, which means that although the demand curve of the industry is characterized by a negative slope, the demand curve of the individual company's products is horizontal (CFI, 2021). Not all companies operate under such conditions. Very few markets are perfectly competitive, i.e., very rarely do real markets meet all the conditions for perfect competition. At the same time, knowledge of the model of perfect competition is the basis for assessing the economic condition of the markets that we see in economic reality. 
[bookmark: _Hlk96722755]Perfect competition
Perfect competition is a market structure in which the individual producer is unable to influence the market price and the quantity of output offered. Determinants of perfect competition are the following characteristics (Gok,2018):
* There are many sellers and buyers on the market at the same time, so that none of them can influence the market.
* The production that the companies offer is homogeneous.
* There are no barriers for companies wishing to enter or leave the market.
* There is complete and accurate market information to which all market participants have equal access.
A company operating in a perfectly competitive market must decide on the price of the products it offers. In the presence of numerous sellers, if the company sets a price above the market price, consumers will buy from competitors because the production is homogeneous (Griffiths and Wall, 2011). If the company sets the price of its products at a level lower than the market price, it cannot satisfy all customers because they will want to buy from it, but the company is small enough to meet the overall market demand (Hayes, 2020). Since the producer could sell his products at a higher price, it would be pointless to reduce the price below the market price. Thus, for the individual producer the price is given, he cannot vary with it, but he is able to adjust his decisions regarding the quantity of production he will offer. A perfectly competitive company is a "price recipient"
[bookmark: _Hlk95685252]The demand for its products is perfectly elastic, which is reflected in the horizontal demand curve. Regardless of the amount of production produced, the company will receive the same price for each unit of product (Hall and Lieberman, 2013). For such a company, the increase in total revenue because of increasing production by one unit is exactly the market price. In this case, average and marginal revenues are equal and, insofar as decisions on the amount of supply do not affect the market price, average and marginal revenues are constant. Thus, the demand curve of the firm is also the curve of the average income of the firm, as well as the curve of the marginal revenue. At a constant price, the total income of the company depends only on the products it sells. Therefore, the total revenue curve is a straight line, the slope of which is determined by the magnitude of the price.
[image: 5.2 Polar Cases of Elasticity and Constant Elasticity – Principles of  Economics] 
                                                                                                                                         (Opentextbc.ca, 2019)
The presence of short-term economic profit increases the incentives for new companies to enter the industry and intensify competition, which leads to zero economic profit in the long run. Competition and resource mobility eliminate economic gain. The market price is formed at the level of the minimum average costs of a typical company. The supply curve in the industry is formed as the sum of the long-run supply curves of all companies in the industry (Hall and Lieberman, 2013).
Looking at the characteristics of perfect competition, we will probably find that it is very difficult to find examples of such a market structure in practice today. Theoretically, it is this market structure that balances supply and demand, production, and prices in an ideal way, but in practical terms it is a challenge to give real examples. Probably one of the best examples of perfect competition is the global financial markets. 
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The next market structure we will look at is Monopoly and evaluate further. Unlike perfect competition at Monopoly, we see imperfect competition. In its purest form, a monopoly means one hundred percent market share for the company, but a few laws around the world give monopoly importance to a company if it has a 25% market share (Corporate Finance Institute, 2018). Under a monopoly, the company has the maximum possible degree of market power, as consumers have no alternatives. As a result, the monopoly company often reduces its production to increase its prices and profits, respectively. The following processes and phenomena are typical for monopoly situations (Hayes, 2021):
* There is only one company that dominates the market, which in turn leads to limited choice for consumers.
* The monopolist can determine what price he wants, which in turn leads to higher market prices and maximum profit from the activity(Sloman and Garratt,2019).
* There are high barriers to entry and exit, making it difficult for other companies to break into the market.
* Due to its dominant position in an unrivalled environment, the monopolist does not have enough motivation to innovate and create better products.
* Due to its market power, the monopolist can impose his will on his suppliers, which in turn means paying lower prices to them.
[bookmark: _Hlk96784246]Examples of monopolies can often be found in the public sector, where companies that supply electricity, water, or rail transport, for example, operate in full monopoly (Sloman and Garratt,2019). Such companies are given the opportunity for huge economies of scale and enjoy high barriers to entry into the industry, which would make it difficult for any new potential market player who will have to invest huge resources to enter such a market (Potters, 2019).
At the same time, there are examples of a monopoly that has emerged because of internal organizational efficiency. In this regard, well-known examples are Google, as well as in many respects Apple, Amazon, and others. Very often doing business without competition is a long-term goal (for 10-15 years) of various companies, and there is a special term for such a strategic orientation - "Blue Ocean Strategy".
 From the point of view of the public interest, most monopolies are undesirable, as they lead to the concentration of large market power in the hands of one organization, which in turn leads to higher prices and other market distortions. It is no coincidence that monopolies are subject to regulation in several countries. Various antitrust laws and regulations were also passed to prevent monopoly operations. The first such law, the Sherman Antitrust Act, was passed by the United States Senate in 1890 (Worth, 2012). We can also consider it as a different market structure

[bookmark: _Toc96722720]Monopolistic competition
According to Marks (2014), Monopolistic competition is a market structure in which many small firms compete in the market. These companies, unlike companies in perfect competition, offer similar but different products. This gives them some market power to pursue an independent policy, incl. to change their prices to some extent. Situations of monopolistic competition are characterized by the following processes and phenomena:
· There are many market players who compete and at the same time strive to maximize their profits.
· Differing products are available, which is why their demand is characterized by price inelasticity.
· There are no barriers to entry and exit from the market.
· Consumers have a wide choice and may prefer one manufacturer to another, depending on the benefits they receive.
Examples of monopolistic competition can be found in a wide range of markets, such as the dairy business, bread, muesli, chocolate, alcohol and more (Marks, 2014). In all of these areas, there are several manufacturers and brands that provide unique characteristics (tastes, colours, sizes, etc.). It is based on these small differentiating characteristics that the competitive strategy of each individual company in such a market of monopolistic competition is based.
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The next market structure we will look at is Duopoly. This is a market structure in which two companies, protected from the emergence of other sellers, act as the only producers of standardized products that do not have close deputies (Investopedia, n.d.). Let's look at this model in more detail. The duopoly is the most basic form of oligopoly, a market dominated by several companies. If two players agree on a price or production, the duopoly has the same effect on the market as the monopoly. Duopoly is a form of oligopoly in which only two companies dominate the market (Luca Lambertini, 2020). Duopolies tend to compete, reducing the chances of monopolizing market power. The two main types of duopolies are the Cournot duopoly and the Bertrand duopoly. Cournot's model of duopoly states that the quantity of a good or service produced determines competition between two companies in an industry. According to the model, the two companies decided to share the market together. If one company changes its level of production, the other company must also change its production to maintain a 50/50 market share balance (Luca Lambertini, 2020).
[image: 4 Types of Duopoly Models (With Diagram)] (Kumar, 2015)
[bookmark: _Hlk96784869][bookmark: _Hlk96789014] On the other hand, Bertrand's duopoly model states that price, not output, is competition between two companies (Keat et al, 2014). The model states that when two choices of the same quality are provided, consumers will choose the product with a lower price. This means that the duo of the two companies will go through a price war to gain market share. One of the disadvantages of the duopoly is that consumers have little choice in products. Also, as a disadvantage can be considered that the two companies can reach an agreement and increase prices for consumers (Corporate Finance Institute, n.d.). Examples of duopoly include master and visa cards, Coca-Cola, and Pepsi. Apple and Samsung.
[image: 4 Types of Duopoly Models (With Diagram)]
(Quora, n.d.)
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The next market structure we will look at is Oligopoly. An oligopoly is a market structure in which a limited number of enterprises control a product or service market. The oligopoly is one of the most common market structures. Usually, the number of companies in it varies from 3 to 5 (Chappelow, 2019). If this group of companies has about 50% market share or more, we can certainly talk about an oligopolistic market structure. In an oligopoly, there is limited competition, and companies in the relevant market can either compete or, due to their small number, cooperate to increase their overall market power, thereby raising prices and profits(Keat et al, 2014). The following processes and phenomena are typical for oligopoly situations: There are a small number of market players who are independent of each other, which in turn affects the way these companies determine their production and prices (Chappelow, 2019) . Oligopolistic companies can set their desired levels of market prices, thus achieving the highest possible profits from the activity. There are opportunities for product differentiation, with companies generally avoiding competing with prices (so-called "price wars") and preferring to look for other differences in their marketing mix (Corporate Finance Institute, n.d.). There are barriers to entry and exit from the industry that hinder new market players. These barriers include, for example, strong brands and related consumer loyalty, as well as economies of scale. However, such barriers are not as high as in monopolistic market structures. Examples of oligopolistic markets can be found in the retail fuel business - gas station chains, mobile operators, grocery chains, pharmacy chains, bookstore chains and more (Hayes, 2019). It is difficult to enter such oligopolistic markets and there are serious barriers, as a small group of powerful companies control significant financial and material resources, and often key raw materials, patents and more. What monopoly and oligopoly have in common is the presence of market power.
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In conclusion, we can summarize that the market structure is the method in which the market is organised and functions, as dictated by the position of sellers and customers. The market structure's competitiveness is its basic characteristic, which shows the ability of individual market participants affects certain parameters - volume of sales, market price, conditions for concluding transactions, time constraints, etc. The lesser the degree of such an influence, the greater the market's competitiveness, and vice versa. If there is no way for any of the market's members to influence the market, it is the perfect situation of a competitive market. Then, due to supply and demand, the market price is generated freely. There are several criteria for determining the type of market structure. It is important to note that market structures do not always exist in practice in their purest form. It is useful to look at them as theoretical constructions but understanding them is critical to making business decisions.
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Fig. 1. Price and Output
Determination under Duopoly:
Cournot's Model
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Fig. 5. Duopoly Equiibrium
Bertrand's Model
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