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How do artists and advertisers represent the female form and what are the implications of these representations on societies perceptions of race, beauty, and identity?

The representation of body image in the female form has been a massive theme within art and advertisement for centuries, from adverts for beauty and care products to make us look younger and more beautiful, to classic art pieces of the female nude form in the Renaissance, selling for millions worldwide. The female body is a national treasure in people's eyes but only displayed in a certain way, the female body has been represented in ways both reflecting and shaping the standards for women. For years, the ideal female form has changed due to society differences and social media as shown thoroughly through advertising, while art has been a medium for aesthetic and social pleasure. 
Alongside their differences in purpose and use, both advertising and art both rely on the usage and display of the female form through imagery. Within this dissertation I will be researching into how artists and advertisers represent the female form through their work and how their displays effect the areas of race, gender, beauty, and identity in today's society. This topic is a widely discussed topic and issue due to our high access range of social media coverage within our lives, and how the negative effects are harming younger and older generations. During this study I will be researching and gathering evidence of a mixture of contemporary art works from various artists and multiple adverts from the mid to late 20th century to preset, highlighting body positivity in their own way. by aiming my focus on these two platforms I will explore how the usage of the female body differences from contemporary art style. I will also be covering the effects of social media coverage with body positivity and the ideal female look have amongst us a society. The question that I have chosen allows me to have an exploration and understanding of both the commercial and artistic around the use of the female form, including historical and contemporary perspectives and the social cultural and psychological impacts of these representations. 
To gain a deeper insight on the question at hand I will be delving into a range of advertisement including women's bodies as the main focus and the highlighting issue of being body positive for genuine purpose or for advertising boost within today's views on body positivity. I will also be researching into the contemporary art style theme to look closely into the way women are portrayed in different art forms along the years and how these have implicated how we view women and are there any similarities and differences between the two domains. The objectification of women in both art and advertising has been criticised for portraying unrealistic beauty standards throughout time. 
In chapter one I will be focusing on contemporary art styled pieces of work representing the female form within their project, discussing the art itself and what it represents, then delving in deeper to discuss the effects the image has around the topic of body image and the female form. In chapter two I will then delve into the advertisement section of the dissertation, again looking at different adverts covering the topic of body image through representing their brand and how it affects us psychologically through their branding. In chapter three I will be using statistics I have found based around the negative effects on social media with younger and older generations of women, I believe it is important for me to touch upon a range of ages as I feel the issues of body image is less spoken about with older women. 
The importance of this essay has come from my own experience with struggle through body image issues throughout my life, due to social media usage and drastic beauty standards, I have found it quite hard to find a balance where I am happy as who I am without having ideal bodies plastered around me from day to day whether it been to social media usage or advertisement which is why I think it is important as a women to speak up on these issues and highlight the areas which need working on for our future to protect our mental health and identity. 













Chapter One:
Female Body image represented through art. 
[bookmark: _Int_eyiFv61W]During this chapter I will be researching into the depths of art and culture and studying over some pieces I believe link well into the representation of women and body image issues within art. These pieces will be analysing and discussed to get a deeper understanding of what the image could suggest and how it fits culturally in today's society. This chapter will contain four different art pieces through different time periods form me to get a wider understanding of different art pieces throughout time. 
[image: ]
Figure 1 Olympia by Manet (1832-1833)
“Olympia” is a well know historical painting by the French artist Edouard Manet. It displays a nude women laying on a bed facing the audience with a gaze, laying crossed legged along the bed.  The painting is known for the scandal it brought along with it when displayed in a salon of 1865. It broke typical tradition as a representation of a female posing in the nude. This image was well known for its controversy during this time period as seeing a naked women painted and displayed in a public area was not heard of, from there a change in art formed, one where women could be put on display freely as art. The way the woman is painted is almost as if she is an object, laying in a position like she is on display for the viewer who is looking back at her, her eyes gazed upon as if there is no thought behind them. The image shows innocence and purity which is highlighted with the light colours around the room and the flowers being present in the image. Although seen as a beautiful image embracing the female body and taking a stand on women being themselves and not having to cover up it did spark some controversial opinions on the matter. The main issue with this painting would be the male gaze, this image seems to give off the innocent look and objective feeling to enhance the male viewers pleasure, as some people may believe that was Manet’s aim of the imagery but that cannot be confirmed nor deny. “Men act and women appear. Men look at women. Women watch themselves being looked at.” Berger,J.(1972) is a quote from John Berger’s 1972 book Ways of Seeing, a book based on how we explore and perceive art, covering topics including the male glaze and objectification of women. I believe this quote links into the painting above well as it describes the way the image would be portrayed by a lot of men around that time period and even in today's society. Women being objectified through art to benefit the male viewer's pleasure. On the contrary, this classical painting has also been known to represent women having control of their own bodies and control over their sexuality, fighting against the oppression of women during that time period, a strong stand for women during that time. It is also a well-known image for challenging idealized beauty. The way the woman is painted with realistic aspects to her image, more realistic with visible flaws and imperfections, representative for women across the world to feel more confident in seeing a painting of a real body. Manet’s Olympia can be viewed and perceived as a strong standpoint on modern day discussions on body image and sexuality, also portraying the disruption of objectifying women through art. It makes us think on how we perceive the female body and how body representation is portrayed in art and visual culture.  




[image: ]
Figure 2 Les Demoiselles d’Avignon by Picasso (1907).
Les Demoiselles d’Avignon by Picasso is a painting of five nude women displayed in distorted shapes and masklike faces with bright colors portraying a unique and distinguished style of work. The five women in the painting are prostitutes from the Avignon Street area in Barcelona, also a well-known red-light district. The way the women are portrayed in the image are almost unsettling with their bodies and faces distorted and disfigured to their faces with sharp stares almost resembling shapes rather than people. This artwork is a historical mark in body image discussions with its varied opinions and takes when upon looking at the artwork. On the one hand, the female body has always been idolized as a soft, smooth, mother-like shape representing fertility and a sexual nature towards them. Whereas in this painting the way the women are painted is quite the opposite, jagged and sharp with almost unrecognizable features an ideal female body would have, this style takes away the typical male gaze style a woman is normally portrayed with, they are deconstructed from the ideal form a women can be seen having. This can be seen as women being more than just something to look at but rather actual living beings, having the option to not look perfect or in an ideal way all of the time, this could be represented as female empowerment, women not being expected to embody idealized beauty and given more of an assertive and powerful presence . Although some people may view the way Picasso has painted these women to show impurity through there looks due to the nature of their jobs, leaning in towards the opinion of women with an impure job loses their innocence by the way they act, implying women should be pure and innocent to be a women otherwise they lose their traits and identity. The sharp deformed shapes really make viewers take a step back to work out the image and get an understanding of the subjects in front of them, this is an interesting portrayal of women in art as it is not the typical way we are presented, it gives us a new look and understanding of the raw and almost powerful effect we can have, rather than being viewed as innocent and pure, during the time this was painted women would not have been viewed this way in society is I believe this was a big stand in controversy during this time period. To sum up, Picasso’s Les Demoiselles d’Avignon painting has a huge link between art and the way women are presented throughout, stepping away from the idolized style on women's bodies and taking a more raw and powerful approach to the matter. The style he has chosen questions society's beauty standards even in today's society, bringing a more diverse approach to art as well as culture. 

[image: ]
Figure Three Lisa Lyon by Robert Mapplethorpe (1982) 
[bookmark: _Int_PazvWMFb][bookmark: _Int_N2gTULVa][bookmark: _Int_nki0NDcQ][bookmark: _Int_6v5Uv2c6][bookmark: _Int_q1mAQvu0]Lisa Lyon is a highly well-known figure in the art and cultural history worlds, through the collaboration with Robert Mapplethorpe they are known for representing body image and challenging beauty and the body within their work. The power behind these two collaborating to create this interesting peiece of artwork is highlighting her so called flaws and insecurities within the image, showing every crack and crevasse, within the whole collaboration and images included in this shoot shows off Lisa Lyons muscles, as she was a highly renowned American body builder, the images include her posing with her muscles on display, breaking away from traditional ideals of women's beauty i.e. smooth soft skin and thinness. Instead, she presents a powerful presence in her images showing off her form and figure in a more masculine approach some would say. These sets of images are also a high conversation topic for the subjects of feminism and empowerment in women. In the images a woman is portrayed having full physical control over her body and taking care of it how she wants to rather than going in the same direction as social normalities.  similar to the Olympia artwork as spoken about above, there is female nudity included within Robert’s work. This again highlights the controversial approach to female nudity and being put on public display as even in today's society, female nudity is a taboo and controversial topic most people tend to avoid, finding the line between what we can and cannot wear out, how much is too much skin revealed. The difference between Mapplethorpe's work and Manets images are the way the women are positioned. In the image of Lisa, she is in the nude but not revealing any sexual presence within her pose, no explicit nudity is included, the image is framed in a way to focus on the cracks on her upper thighs and legs. Whereas in Manets painting, the Olympia woman is posed in almost a seductive and to enhance to male gaze viewers pleasure, revealing her breasts to the viewer and sitting with her legs crossed with a full body view. These poses both women are in really show the difference in the artists' works and what they wanted to achieve from their pieces of art, Mapplethorpe has taken a more feministic approach to the body image topic and bringing positivity to a body where insecurities and going against the ideal form should be acceptable and is almost beautiful in the way she is posed.  the black and white within the image really highlights the detail on Lisa’s legs and highlighting the cracks on her skin, again showing off the normal insecurities and body types of everyday women have and should not be made to feel bad about. Robert Mapplethorpe's work is very forward in today's society and is the way the ideal body should be portrayed through art and advertising, his approach was thorough and had his point come across very clear, the way he presents his subjects is very beautiful and is not presenting the insecurities in a bad way, almost promoting the way women should be able to look. 

[image: ]
Figure four Jenny Saville’s Propped (1992).
[bookmark: _Int_lEf91hb9]A more modern approach in the artist community, Jenny Saville’s Propped presents a woman being put on display on top of a podium for all to see. It is a huge controversial topic for conversations, it is a powerful stand that really challenges the traditional representation of the female body and also the ideal body. It is a very raw and powerful painting made to represent women being displayed for the male gaze, linking well with my question asked at the start of the dissertation. The way the woman is painted is a powerful and complex way showing her almost uncomfortable in the way she is sitting as if she is being presented to an audience, again linking into women's bodies being used as objects of public display, the style she is painted in goes away from the ideal body shape and style a women supposedly should have and look like. The way her hands are placed in a tense manner digging into her thighs shows an uncomfortable and flesh like style to the image with her proportions being different to the perfect body a women should have. The way she is placed on the podium shows vulnerability with her having a heavy figure placed about something so small and thin again going against the stereotypical style of a women's perfect body showing curves and bumps within her shape outlining to details of her shape and what some people may say her insecurities. She is also placed quite high on the podium which could represent the power and presence she holds being confident in the way she looks which is why she is placed so high up, taking control of her own body rather than listening to others. This style of art and the way she is portrayed really steps away for the general male gaze, like the Olympia painting the women is positioned in a sexual and opening way nude for the male gaze pleasure, Propped is also a women put on display naked and open, but the difference between them is the way the women are drawn. Olympia represents an innocent and pure women positioned in a way her body is on show to the male gaze, her eyes matching the viewers eye when looking at the image. Whereas Propped displays a woman with no eye contact to the viewer being Propped higher than the audience in a style where her body is not the ideal stereotypical look to enhance the male gaze, the no eye contact shows that she is not worried about who is watching her almost as if she is happy being who she is no matter other people's opinions, a very important message I believe all girls need to understand to learn to love themselves. This artwork is an interesting and compelling exploration into the female form and body image and how it is represented through art and its representation for women around the world, showing an unapologetic woman happy in the way she looks and feels rather than how other people view her.
















Chapter Two
The effects of advertising and body image
During this chapter I will be focusing on adverts and how they represent women and the female body during their campaigns. I will be delving into each campaign and looking closely to get a better understanding on how they portray women within the advert and what message they give off, this will help me have a better understanding on where adverts are with female representation at this moment in time. 
[image: ]
[bookmark: _Int_QynCjrZb]Figure Five, Veet, Your body hair, your choice. (May, 2021)
[bookmark: _Int_4LWe3B7k]Veet, the hair removal company, widely used by women across the world for facial and body hair removal. Hair is a huge insecurity women face on the day-to-day basis, from your teenage years you are taught to remove any hair on your body that would be revealed to the public, shaving waxing and removal creams all options we try to use and practice with. Body hair is a huge issue and is looked down on for having any on a woman's body, but in more recent year's body hair is becoming more acceptable, although still a long way to go even some adverts are including it within their branding purposes. Veet’s hair removal advert tailors for women who want to remove any hair but also including the fact that we do not have to. I feel as a brand who's main purpose is hair removal it is a massive step socially to include women not using hair removal options, as business is tailored for those who will shave, giving the women the option really shows that the brand does care and want people to have the choice, even if it effects their sales. It celebrates the option of choice and woman having the power to choose what they do with their own bodies. The advert included a change of different races, body sizes and hair removal options showing a diverse cast of women highlight their representation. The ways they show waxing included places some women are most insecure growing hair, on their faces. Facial hair is a very male orientated area making women who struggle with facial hair feel less included and almost less feminine, which is why Veet included that type of hair removal within their advert shows the lengths they have gone to make sure their advert is inclusive to all women. The advert did an amazing job tackling such a long-standing beauty ideology   in the women community and empowering every woman to make sure that they have the power to have their own choice in their bodies. 

[image: ]
Figure six Victoria Secret’s A body for everybody Advert (2014)
[bookmark: _Int_wKMwOPTS][bookmark: _Int_JhyzV8pl][bookmark: _Int_cxOL2pt0]Victoria Secret, the clothing brand well known for their perfect models. Victoria Secret has had an extensive line of models representing the non-achievable perfect female form within their campaigns and runway shows. Although in a campaign Victoria Secret were criticised for a campaign slogan which stated Perfect Body on the image above. People took this to complaints about how this campaign was not at all inclusive and also unrealistic in the expectations of women, their campaign gave the impression that their clothes was only for the perfect body which were the ones who looked like the models above, ideal thin and smooth again enhancing for the male gaze. After the complaints Victoria Secret launched a post about the brands campaign and apologised about the statement understanding their wrong doings and changing the campaigns slogan to A body for everybody. Although a lot more people were happy about thus change and felt that this was a more positive approach a lot of the audience still felt there was an underlying attack on women who do not look like the models. Firstly, only changing the slogan and keeping the same models shows us that they wanted to keep their brand to the ideal thin woman's body without having to change the models therefore only changing the slogan. Secondly the slogan still seems to have some underlying issues towards women, the statement a body for everybody seems to come across as the brand stating that anyone can have the body the women in the campaign have, rather than including different women Victoria Secret seems to give the impression that this is the ideal body and what everyone should aim to look like, rather than using their platform to promote a real body with their brand they seem to be  more focused on the ideal body look to fit their brand style and aim towards the idea of women having to look like these models to be able to wear the clothes they sell. Although this slogan change was a big step for Victoria Secret as a brand in their attempt to have a more diverse and inclusive campaign to empower women into self-love and self-confidence, I believe they have a long way to go to even catch up to where society as at this point in time, and should use their platform in a stronger approach to help women build their self-confidence and bring power to women over the choice of their own bodies.

[image: ]
Figure 6 Dove, Beauty Portraits (2004)
[bookmark: _Int_k0zVqNsA]Dove has always been known for their forward stance in empowering women and helping them find their own feet in loving themselves and not falling to social normalities in how we should look and what we should do with our bodies. Using real women in their portraits Dove they include ordinary people with little messages off each person talking about their insecurities with a portrait of themselves above, it focuses on issues from alopecia to skin concerns everyone has a chance to relate to. Not only is this movement not brand orientated in any way it is constantly on the website to be viewed by anyone, no mention of their brand or products they produce just beautiful portraits filling the web page article. This is a huge campaign empowering women all over the world to feel empowered and loved for who they are, embracing themselves in everyday life and giving confidence to others. It has a range of people included within these images each with their own story's. This is a completely different campaign compared to the Victoria Secret Campaign. With Victoria Secret even though they changed their slogan to boost womans morals it showed to be a very lazy and lack of effort attempt of supporting women and came across as being more for saving their brand than actually caring about the issue at hand, whereas the Dove and also the Veet adverts show how they are more focused on the issue at hand rather than turning the campaign into a selling aspect, both companies have taken their adverts and posts and solely based it around empowering women and supporting women's choice in how they look and feel. Yes, the Veet campaign does include its products whereas the Dove one not so much but it still covers the issue at hand very well and also takes a stand for women having the choice to not have to shave their body shave, which is the opposite of what the main products the company sell. As Dove is such a well-known company this campaign has brought widespread conversations about self-esteem and body image within the public today, I believe this type of campaign will really resonate with many women around the world and will boost confidence in older and younger generations of women today. They make women feel powerful and confident in the way they look and help shift the beauty goals to something more realistic and achievable. 


Chapter three
The statistics on social media and body issues. 
This is a brief and small chapter based on articles linking to this issues of body image problems in older and younger women around the world due to social media usage and adverts around the world. 

Tiggemann, M. and Slater, A. (2013). NetGirls: The Internet, Facebook, and Body Image Concern in Adolescent Girls. International Journal of Eating Disorders
The study by Tiggemann and Slater examines and explores the relationship between young girls and the internet, specifically Facebook. In their research they focus on understanding how diverse types of online usage are and how it can contribute to body dissatisfaction. The main key argument that showed up within this research study was how the difference between general internet use VS social media use, while general internet use was associated with increased appearance concerns, Facebook usage had a stronger effect due to its peer comparisons and
with other appearances, the study found that higher Facebook usage had a significant association with themes of thin ideal and higher appearance anxiety. After reading the researchers' study I have found some strong points and weaknesses within the study. The main strong points of the arguments would have to be the use of researching backing the arguments, how the study has shown the increase use of a social media platform can increase body image issues over time, the way they highlight the difference between social media use and general internet usage are two separate things shows me that they have thought about the different usages of the media and wanted to make sure their study was correct. My main issue with the research is the specific research was done only with Facebook. This will be due to the year the study was done as Facebook would have been the main social media platform, now we have many different platforms which I would like to include in my research Aswell as Facebook.



(n.d.). How to tackle poor body image in older women. [online] patient.info.
[bookmark: _Int_U5EWJed2]Patients'' info’s article, examines the often-overlooked issues of body image within older women, issues like aging and how it is represented in the media and social expectations have a significant part in creating self-perception. Against widespread belief that body image is a main issue only in younger generations. Older women also experience dissatisfaction with their selves and their bodies. Key arguments within the research include how to article argues that social beauty standards heavily favor youth and thinness, which then contributes o body image issues in older women, even as women age, they are often faced with messages mainly through social media of beauty within youthfulness. This is supported by the lack of representation of older women in media. Another argument to the study was the pressure from social media, traditionally, social media has a high content factor of looking young, which is highlighted in the article using phrases like anti-aging, which reinforces the idea of growing old is undesirable. The article supports its arguments by citing research on how age-related changes i.e., menopause and life transitions impact women's relationship with themselves and their bodies. Therapists who work with older women, highlight the physical and psychological shifts that can contribute to bad body image as women tend to grow older. After reading through the article and the evidence behind this I find the authors argument convincing with the researching backing the evidence and the links to social media and real person issues helped me understand that body issues in social media can have effects on both younger and older generations, but with different implications, it will be interesting too research into similarities and differences between the generations and the issues they face based around social media. The weakness I would have to say about this article would be the fact that although there was evidence, I believe it could benefit from having more social media platforms included in their research and any other issues within social media other than aging. 


















Conclusion.

[bookmark: _Int_rL9c81rN][bookmark: _Int_I973WIhl]During this dissertation I have explored a range of ways in which artists and advertisers represent the female form specifically focusing on race, beauty, and identity and trying to find the implications of doing so. Through a thorough analysis and delving into each art form and advertisement, it has clearly shown me how both representations have a huge role in shaping our society as it is today on people's opinions and perspectives of the female form and its ideal shape. For years art and advertising are overwhelmed by the usage of female models within their work, seen as almost objects and something to enjoy looking at especially in the male gaze, for years women have been idolised for their looks and shape but only presented in a specific way with specific looks and body shape. However, in recent years there has been a shift towards inclusive and diverse representation with different female body types, race, and looks, this has brought a new perspective and almost an expectation for brand to follow within this new forward route our society is taking.
[bookmark: _Int_Ytjdb93r]Although a lot of brands are taking on this route it does make us question whether their intents have a good meaning behind it or is it just to fit in and keep their company alive using new social traditions. I believe when a brand is doing this you can clearly tell in its marketing campaign which one it is. Firstly with the Victoria Secret campaign, there was definitely a shift in the way they are presenting their clothing and how their advertisement is taking a new more modern approach but the fact they had the change their slogan and did not even have the effort to include more diverse models within the setting really spoke to me and showed me how this mainly was an act to keep the company from not falling behind in society. The lack of different body types within the campaign was disappointing within this time as a society, you almost expect to see more realistic bodies presented to you in this day and age. Whereas within the Dove and Veet campaigns there was a range of women included showing off every different body style and look you can have, empowering women and highlighting to the viewer that there is no pressure in what you look like, these types of campaigns really make us feel seen and included as women and not left to feel out of place or not good enough. 
[bookmark: _Int_MBCFk4tv][bookmark: _Int_FFWAKUrk][bookmark: _Int_0NleVKWK]Within the classical art and cultural section, I took the time to look at a range of different time period pieces, classics that are well spoken about in topics based around body image and female identity. I looked at these pieces and I believe the time these pieces were created really shows how far we have come in terms of women being represented through art. When I looked at Olympia by Manet it should be a perfect women laying almost as if she is an object for people to look at and enjoy, as if it were made for male pleasure while viewing the piece of art. It felt very sexual and almost uncomfortable with the way her gaze locks in with your own. Picaso's piece of art gave of a similar uncomfortable style gaze with the women in his painting, the difference being how Picasso’s gave off raw and powerful women, the way their bodies with not panted for pleasure but almost for a purpose showing how powerful women can be if you take away thew ideology that we must look a certain way. Propped had a similar raw style to the work in highlighting how powerful women can be when they choose what to do with their own bodies without having the expectations of society in your face, this is shown with how the women is place high up showing her power and self-esteem makes her more confident in herself. Mapplethorpe’s work takes a more different approach with the issue; while still promoting body positivity he takes a more elegant approach with the way his subject is shot and displayed, the way her leg is the main focus but is not a complete nudity shoot of her. To me this highlight’s how our insecurities can also be beautiful and can be part of us, it can make us feel confident but also still beautiful within everyday life, I think this approach still has the powerful stance behind it like the other mages but this one holds an extra point in where he have the choice to accept and also love our insecurities. Through looking at different art pieces and advertisement in representing women it is clear to me how far we have come as a population in representing women for who we are and how we want to look rather than what we should look lie. I do feel there is still a long way to go in female representation where it is not such a shock to see a unique style body on tv and not to assume it is just because of brands wanting to fit in but I believe this will come with time and more effort from other brands. I believe different artists who have had the courage to tackle social normalities of the female body and identify have really helped shape and push our world forward into a more inclusive place and has defiantly pushed brands to change their focuses rather than being based around using the female body in their campaigns to rather expressing natural beauty within different types of women. I do think there is a long way to go with female representation, but this dissertation has made me realise how far we have come, and I am excited to see what comes next, as a photography student myself I would like to and plan to be a part of the move forward. 
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