Business Inquiry and Research	Assignment three

Name: Lewis Holland

Student number:1708003

Programme of Study: Business and Management 

Module: Business Inquiry and Research

Tutor: Dr Alex Bell


Contents
Introduction	3
Methodological approach	3
Planned Data Analysis and Presentation	4
Research and Ethics	6
References	7

[bookmark: _GoBack]

[bookmark: _Toc8677199]Introduction
The research topic that I have chosen to undertake for my dissertation project is: The Place Ethics have within contemporary business. To further illustrate what I mean by this, the dissertation project that I am planning to produce will research the effects that implementing a more ethical approach towards the way they market their business will have on their brand image. To keep the research project fair and unbiased we will look at from both the positives and negatives of implementing an ethical approach towards marketing.
The goals we will set for ourselves is to reach an understanding of what affect ethical marketing has on the way consumers view the business, the way the business views themselves, the different approach business take to achieve this goal, why business want to be for ethically aware, whether they do it to improve their brand image or because they think it is the right thing to do. We will also research other things such as what affect this has, both long term and short term whether they are achieving their goal(s), what they can do to improve their approach to ethical marketing. Okay so that was a lot of goals and objectives, so to put it shortly we will evaluate the long term and short term benefits and disadvantages of implementing a ethical marketing approach on the business itself as well as the local community. 
The reason behind The Place Ethics has within Business, was because throughout my studies within University the topic of ethics has been a major part of the course. This has sparked an interest within me to understand the true place ethics has within contemporary business. It has also spurred many other questions which I listed before. 
Within the last couple of years, more and more consumers and businesses has become more ethically aware, or have gained an interested in becoming more ethically aware. This has resulted in many different research reports and theories been produced to research, debates and theorizes on whether or not business should be more ethically aware. Two of the major theories are Stakeholder Theory and Shareholder theory. (Freeman, Divergent Stakeholder Theory, 1999). These two theories will become key parts in my research report, as they will provide opposing sides about, they ethics of business. 

[bookmark: _Toc8677200]Methodological approach
To develop the most intuitive and unbiased report I will conduct research using multiple different methods of data collection. The methods I will use to gather my own data for my research, will be gathered from both qualitive data and quantitative data research methods. Quantitative data research as the name suggests, involves gather lots of data and priorities the quantitative and the data, which is why is why it is called quantitative data research. (Nardi, 2018) This is topically achieved by handing out surveys for people to fill in then return them. Quantitative data research will involve me creating several surveys and handing them out to different people in order to gather a range of different feedback from lots of different people. The benefit of gathering quantitative data via surveys is that I can create the questions that I want the candidates too reposed to as well as being able to gather a wider range of candidates as I can send the surveys via email, or hand them out. It is also faster to gather information as it typically does not take long to create a survey, nor does it typically take long to fill in a survey. Analysing the data from this method of data collection is also easier. The disadvantage to this approach to data collection is that that candidates are typically rather constricted to what answer they can answer with because most questions normally only have a pre-set multiple answer that the candidate can pick from, this may hinder the quality of the answer. The qualitive data research method involves gathering data via interviews. This interviews normally last for over ten minutes and involves the interviewer asking varies questions about the chosen topic.  This method is extremely use full for gathering more qualitative data because the rather than having the candidate choose from a list of multiple choose answers the candidate can discuss their answer, it also gives the interview to ask the candidate to further explain an answer if they are unsure of what they mean, or what to develop a better understanding of their answer. (Silverman, 2016). The disadvantages to this approach to data collection is that it is harder and more time consuming to analyse the data. It also takes longer to conduct the interviews then it would be to hand out surveys. 
To get the best results for my research project I will use both of the afore mentioned methods of data collection as they both contain benefits that would allow be to get the most out of my research. I will also gather other academic research from schooler material to get the most data.
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As I mentioned before the research methods that we will be using to answer the questions that we have proposed ‘The Place that Ethics have within Contemporary Business’ is going to be the qualitive and quantitative methodologies as well as academic scholar reports, essays, articles and books. The methods I use to process and analysis the data from all three of these different approach to data collection. 
For the research I will gather from the qualitive approach or the interviews I will be conduct for the project, the most effective method for analysing the data will be reviewing the interview and writing down any key subjects that come up in the interview. With this I can then further analysis what each bit of information means and what significant it holds in regard to my chosen topic. When I have finished analysing all the data, I can pick up on common themes that are brought up with each interview. The finished analysis such look something like this.
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(Screenshot taking from assignment one) 
Having my data organised like this will make it easier more me to look through and uncover key bit of information that I may have other ways missed. It also makes it easier for the people to read and understand my research. 
For the quantitative research or the surveys, I will use a program, most likely Survey Monkey or Smart Survey where then gather all the information for me. I will then import the data into Excel where I can convert the data into graphs and or pie charts. This will be done so that I can more easily read the data that I have collected, and review and analysis it to develop a better understanding of the data I have stored.
To analyse the data I will collected from academic scholarly material I will collected I will read through the reports, essays, articles and books, that I will collect related to my chosen topic and highlight relevant information that I can use to develop an answer to the question that I want to answer for my dissertation project. Having highlighted the key information, I have gathered from the reports, essays, articles and books the similarly to what I did with the qualitative research I will listed down the key points that I have taken from the gathered information and write down a list of everything that I have taken. I will them write down what each bit of information means to me and what are the significant towards my topic. I will also analysis all the research that I have gathered and evaluate any common themes that I find. The end result will look similar to the screenshot provided for the qualitative research. 
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To ensure that all the data I collect is gathered ethically and fairly I will set limitations within the area that I can collect data and were I cannot. When conducting research from both interviews as well as from surveys I will not gather information from people under the age of sixteen. I will also not gather information from people without their consents and knowledge of how the data will be used. I will achieve this by asking for their permission to include the data I collect for them within my research. This will be done by asking them verbal for their permission and fully explaining how the data will be used, as well as having them fill in a permission slip. I will also give them the option to retract all the data they have given me, without asking them for any reason why. To ensure that all the data I collect from external sources such as article, books, reports and so on, I will fully cit their works within my own report and ensure that they are properly regarded for their works.
As for creating a budget for the dissertation report, everything we need to conduct our research will be provided, so their will be no need to create a budget as I do not plan to spend any money. All the academic resources I will require can be found through the universities online catalogue that provides almost all the academic resources that I will need as well as the library. Although some books may not be available within the library so they may require me purchasing them, but as that is a possibility and the price of the book I may or may not need to completely uncertain I will not create a budget for it. As for creating surveys I can access software such as Survey Monkey and Smart Survey for free I don’t need to worry about the price of these software. I can also send my surveys via email, so I don’t have worry about the price of printing paper to hand out the surveys. As for the interviews as my topic is mostly focused on mostly everyday people’s opinions on the place of ethics within contemporary business, I don’t have to worry about paying someone to interview them as most people will be willing to do it free of charge. 
I will most probably conduct my research within the University due to it being local to me as well as a great place to find openminded people who are usually happy to help. The University is also full of different people from different backgrounds and different experiences and outlooks on life. 
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