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	Summary of Problem
The client currently holds a position of authority within the Welsh Slate Association and is currently considering creating a ‘co-operative under the name of ‘Cymru Slate Co-Operative’ in the hopes of creating a close-knit relationship and elicit business with the local farming community. With the hopes of improving the local community and facilitate contracts allowing the both the farming and general community to benefit greatly. The client is seeking legal advice in order to review any and all potential challenges that can arise if they decide to move forward with the naming of the Co-Operative. By delving into this topic, it allows exploration of any intricacies and any potential nuances surrounding the use of the name ‘Cymru Slate Co-Operative’ and identifying any legal ramifications that can potentially arise. 

	Keywords and Phrases
· Cymru 
· Cymru Slate
· Co-operative
· What is a co-operative?
· How to prove a ‘co-operative’?
· What is law regarding trademarked names?
· How to know if a name is trademarked?
· Is the name Cymru trademarked?
· Business plans
· Funding
· Co-Op Business Regulations 
· Co-Op Principals and Values
· Can you be sued for trademarked names? 
· Legislation on naming a business?
· Branding 
· Branding implications?

	RESEARCH TRAIL (list websites you visited and used in your research)
1. How to trademark a name in the UK, trademark registration made easy (virtuosolegal.com)
2. What Is A Trademark? Everything You Need To Know – Forbes Advisor
3. Searching the Companies House register - GOV.UK (www.gov.uk)
4. Companies Act 2006 (legislation.gov.uk)
5. Companies Act 2006 (legislation.gov.uk)
6. The Importance Of Branding In Business (forbes.com)
7. UK Accounting Standards (overview) (frc.org.uk)
8. Set up a private limited company: Memorandum and articles of association - GOV.UK (www.gov.uk)
9. Intellectual Property Office - GOV.UK (www.gov.uk)
10. Co-op values and principles | Co-operatives UK
11. What is a co-op | Co-operatives UK

	Research Findings 
When an individual has began the venture of starting a business, there are a range of factors needed to consider in order to move forward. One of the most crucial points is deciding what the business will consist of and what the name will be, it is crucial that during this stage the client is aware of any potential legal issues that can arise during this process. One of the most important aspects to take into consideration during this process is whether or not the name they have ultimately chosen is already in existence in association with another business or whether the name has already been trademarked (Henning, L et al, 2022)). In order to find out whether or not a name has been trademarked, the client must check the UK Intellectual Property Office’s (UKIPO) database by searching a number of different things such as trademark number, owner, keyword, phrase, or image in order to find the relevant information needed. By using websites such as Companies Houses, or the Trademark Register can provide adequate information on whether the chosen name for the company is taken or if there is some similar. (Hendry, M 2024). 
Sometimes a simple ‘internet search’ will bring up any existing companies using the same or similar phrases with the name the client has chosen. These include:
· Age Cymru
· Cymru Gas
· Cymru Kitchens LTD
By ensuring that the research has been extensive and thorough, it allows the client to ensure the name they have chosen is available and can then be registered correctly with the correct governing bodies (Gov, A, 2024). By undertaking detailed and thorough this allows the client to avoid potentially amassing legal disputes or conflicts further down the line. By ensuring an extensive search has been undertaken is highly recommended to ensure the name does not infringe on rights of others or cause any confusion to customers (Gov, B, 2024)). 
Another crucial element to consider is ensuring that compliance requirements are being met as outlined within the Companies Act 2006. The Companies Act 2006 is an act of Parliament within the United Kingdom which forms and dictates the primary source of UK company law (Legislation a, 2024).  Under Section 53 of the Companies Act 2006 it states that a ‘company must not be registered under this act if;’ the name is deemed to be offensive, misleading, as stated in section 54 the name must not bare resemblance to a public governing body, or prohibited Legislation B, 2024). Along with outlining the naming process, the act also states the requirements for the share capital of a company, meaning that a minimum amount of share capital is required for different types of companies, the rights associated with different classes of shares and the division of shares. Not only does the Companies Act 2006 outline the information above, it also includes requirements relating to the financial aspect of a company, such as fiscal reports and auditing. Companies are by law, required to prepare financial records annually, these including information such as a balance sheet, profit made, losses throughout the year and cash flow statements. These statements must be drafted in compilation with the accounting standards stated with the Financial Reporting Council and must be filed correctly to the correct authorities (FRC, 2023). 
When looking at the Company Act 2006, it states a few other important requirements in line with the mentioned above. The Act states that each registered and ‘newly forming’ company is required to have a Memorandum of Association. It is a legal and binding document required when formation of a company takes place, it sets out the company’s name, activities, list of managerial employees and the share capital. This document is then submitted to the Companies House with all the relevant information, which is available to view online. This document will also outline further details such as the purpose of formation, the companies’ goals, and objectives (Gov, C, 2024). Along with this a company is also required to have Articles of Association, the purpose of this document is to set out both internal and external rules and regulations in regard to the companies’ operations, including information regarding shareholders, meetings, and the decision-making process. This documentation is usually drafted by the agreed shareholders. 
It is vital for the client that the name ‘Cymru Slate Co-Operative’ adheres to the outlined requirements.  Another contributing factor to evaluate and assess is the branding implications that can arise due to the potential name. Does ‘Cymru Slate Co-operative’ actively reflect the nature and purpose of the company? Does the name promote the identity of the business? Will the name make an impression on customers? Branding is one of the most important aspects when it comes to creating and maintaining a business, so ensuring that these factors can contribute positively will play a significant role in the long-term success (Jones, K, 2021). 
A Co-Operative is a business or organisation that is owned and controlled by its members to meet their ‘shared’ needs. The members can be customers, employees, residents, or suppliers who all have a say on how the co-operative is run. Every co-operative across the United Kingdom will all have the same values and principles. The difference between a business and a co-operative is that a co-op is owned by the people who are closest to the business, sharing a mutual interest on bringing value to the members and the local community (UK.Coop, A, 2024). These principles and values consist of: 
· A co-op is owned and controlled by it’s members, it exists for the benefits of the members who may be customers, workers suppliers or the wider-community.
· It’s democratic – meaning every member has an equal say about how the business is run. 
· Financial Contributions – Every member contributes financially, from buying products, to working within the co-op, investing, or deciding how to spend money.
· Independent – it is an independent business meaning members have complete control.
· Education and Training – training is offered to everyone involved, so they can develop the co-op and promote the benefits. 
· Co-Operation – it works with and supports other co-ops. 
· Communal – it supports the communities it works with. 
(UKCoop b 2024) 
In order for the client to use the name ‘Co-Operative’ they must provide all necessary and relevant documentation outlining that the company is controlled by its members, customers, or employees. Memberships should be voluntary and open, meaning anyone shares the same values and principles, regarding the community rather than seeing it as an opportunity to gain personally, should be able to join their local co-operative. 

It is incredibly crucial that a thorough and extensive search has been undertaken when it comes to naming a business within the United Kingdom. The most important factor is that trademarks can provide protection by law, for brand names and logos associated with a business. By checking the chosen name against the trademark list, it ensures that the client isn’t allowing themselves to be potentially caught up in legal proceedings regarding the name. By conducting the search to begin with it shows that the client is professional by carrying out the due diligence needed, it shows that the client is respecting the rights of others while being committed to the co-operative succeeding. This can allow for enhancement of credibility amongst future partners. 

	Advice to Client 

When divulging into research regarding the original question, can the client use the name ‘Cymru Slate Co-Operative’, there were a range of different websites that answered the question. By including ‘Co-Operative’ into the name, the first and most important thing to do is identify what the nature of the co-operative will be. What needs will it address? Will it benefit the community? This is the most important thing to think of when beginning a co-operative. 
Once there is a clear incentive and plan in mind, the next step in establishing a co-operative is to gather interest of the local community. Reaching out to the individuals that live locally will help you gain insight to the needs of the community and what they will benefit from. There will usually be a range of people who will share a common interest with you in the co-operatives purpose. Discussing the benefits of the co-operative will help gain interest and potential commitment, by allowing members of the community to join will allow people to feel ‘involved and engaged’ with the changes around them. Many businesses will conduct feasible studies in order to gauge how viable the business will be, this will help you acknowledge how well your business will grow and thrive. By conducting this study, it will allow you to analyse the financial market, if there is any competition locally and will outline all the potential risks you may incur. 
Once the purpose and nature of the co-operative has been established and the support of the local community and newest members have been gained, it is then time to begin developing a sustainable and practical business plan. This plan should highlight and outline the objective and goals you wish to achieve, along with the structure of the business, the rules, and regulations regarding the operations, it will help develop how successful the co-operative will be in order to gain the correct funding. When talking about funding it is vitally important that you know the options regarding this, there are a range of available options to you. Things such as partnerships, grants, and loans even membership contributions as they can be very vital. 
I am pleased to say that according to the Intellectual Property Office website that there is no trademarked company called ‘Cymru Slate Co-Operative’ meaning that you are able to use the name you wanted without having to face any potential trademark intricacies. It is feasible to use the name ‘Cymru’ within your co-operative, by using the word ‘Cymru’ meaning Wales in Welsh, it will show that there are strong ties to the local communities and that heritage has been a contributing factor when deciding this. Allowing you to create a unique and different stance within the business market, allowing strong connections to be made with new and potential customers. Wales is a very heritage filled place and many communities are fighting to keep the heritage alive. 
Once everything is in place, the next step is to officially register your co-operative with the Financial Conduct Authority, along with providing any necessary and relevant documentation. The best way to do this is by registering on their website, this will also allow you to check all the necessary requirements outlined when registering a co-operative. These documents will want you to include your co-operatives bylaws, your initial business plan, and any financial projections you’ve calculated. There is a fee that you are liable to pay when completing this step, the fee will vary depending on the size of the co-operative and what type it is. Once registered you must then follow the regulations and obligations stated with the Financial Conduct Authority, including submitting regular reports, disclosing financial records and maintaining accurate records by adhering to the financial requirements outlined. 

Furthermore, I believe moving forward that ‘Cymru Slate Co-Operative’ will add a personal touch along with continuing and spreading the knowledge of Welsh Culture will help your co-operative grow and thrive to where you want it to go. 
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