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Introduction
   Community involvement is an intentional action with the specific goal of interacting with many types of groups and promoting multiculturalism by raising community participation. It is essential for associates to transmit information and communicate effectively. This involves social media platforms, stakeholder organisations, and local governments in addition to collaborative decision-making with partners. It eventually results in the growth of a bigger community. Participation in the community is crucial for society since it improves environmental and behavioural conditions. Participation aids in conveying the impact of community benefit to a decision-making organisation. The purpose of The Big Lunch, the biggest event in the UK, is to foster new relationships and celebrate community. Big Lunch can add 3.3 million additional subscribers by the year 2020. The majority of participants—nearly 85%—said that the project has been very successful in raising community awareness. It may promote neighbourhood cooperation. Your stakeholders will gain from you if you establish a solid relationship with them. The exhibition's objective is to increase the understanding of the necessity of community participation while also highlighting the relevance of stakeholder interaction and social media methods.
[bookmark: _Hlk141719978]Definition of the project
   Big Lunch is an effort to bring people together, to increase community engagement and reduce social isolation. The Eden Project is responsible for this. In Britain and the rest of the Commonwealth, this is a well-known comedy classic. One such celebration is Thanksgiving Day. The spirit of togetherness that is at the heart of Thanksgiving informs The Big Lunch. In Great Britain, there is an annual celebration of community and neighbour appreciation. The Eden Project was able to have a thanksgiving event thanks to funding from the National Lottery. The first Big Lunch took place in June of 2009. Individuals need community to thrive (Engstrom, Docherty, & Robertson, 2019). The smallest unit of a society is the neighbourhood, and the largest is the nation. It's simpler to function within a limited network. Here is where the neighbourhood and the community may be of assistance. A community's problems can be mitigated in part by strengthening neighbourhood ties and expanding the existing community.
   The Big Lunch is an event organised by the community for the purpose of strengthening bonds between members. Meals will be used as a way of interaction, sharing a meal is a wonderful way to bond with others and also a gathering of friends and neighbours is marked by a meal shared together. There is a positive effect on neighbourhood and community ties (Eden Project, 2022). The Big Lunch concept encouraged group effort by bringing people from different neighbourhoods together and the situation is back to normal now. Ideas emerge from a variety of sources, and these provide unique angles on issues and approaches to solving them. People are better able to socialise and feel less isolated as a result. When people of many backgrounds and traditions join together the diversity is honoured. Acquiring and honouring cultural knowledge is accomplished. Create a global community is the goal of The Big Lunch (Parry, 2020). In 2009, regular people were given the chance to host their own Big Lunch event in their community. More than 6 million people from all over the world showed up for the event. Any size group is welcome to participate in The Big Lunch. The Big Lunch can take numerous forms, from online petitions to citywide block celebrations or to get together in someone's garden. Every participant plays a role in setting the agenda for the gathering which bring whatever as required, such as refreshments, seating, equipment, and entertainment.
  The Big Lunch is an annual party where neighbours meet up and have a good time with one another. Recreational options are made available, and community morale is bolstered as a result and also having fun is crucial to maintaining a sound body and mind. Tripod rides, musical chairs, games, and other events are only some of the options (Tironi, 2020). Everyone has a chance to share their talents in dance, singing, and more during the many talents showcases that are often held ability to lead effectively grows. Community-based projects are great for building team spirit, and The Big Lunch is an efficient community engagement project that serves an important goal even as it entertains and delights its attendees.

[bookmark: _Hlk141719997]Relationship with Stakeholders
   Participants in a community's activities are called stakeholders, they have a substantial impact on the outcome which including members, friends, family, and fans they all are important for this project Big Lunch. Their contribution improves the outcome of the work, decisions were made with input from relevant parties, and they get help from word out to a massive audience. Better, more long-term choices can be made with their aid. According to Tomhave et al, (2020) the Big Lunch is an event that brings people together, and everyone in the community benefits from it . This not only helped to fortify the community, but it also made short work of solving a number of pressing social issues. Social media followers offer a variety of suggestions that expand The Big Lunch's audience to over a million. Increasing one's number of followers has a positive knock-on effect on a group's morale and effectiveness. 
   Members of Big Lunch who have profited from this event are a great source of motivation for others to sign up. Positive effects on the community, decreased isolation, and increased goodwill are all results of stakeholder decisions. Six years of assistance from The Big Fund were crucial. Since its inception, The Big Lunch has been studied extensively by the local government's awareness section. The Big Lunch is recommended by LGIU (Local Government Information Unit) as an effective tool for developing long-term methods of communication. The Big Lunch is a natural and entertaining way to give back to the neighbourhood, the city, and the community as a whole (Puranik, 2021). Nearly eight and a half million people participate in The Big Lunch, making 2012 a jubilee year in Britain.
   Communities rely on councils to help them plan events in public spaces like parks, streets, and community centres. In addition to spreading cheer amongst one another, the annual calendar benefits from the celebration of Thanksgiving.

[bookmark: _Hlk141720026]Social media strategies for cultural awareness and appreciation.
[bookmark: _Hlk141720050]   To increase participation in The Big Lunch and raise knowledge of the project, the organisers make excellent use of social media. The monthly community newsletter of the Eden Project is a digital calendar with all the latest information about future events and the details of several seminars of sessions are provided. Opportunities to attend and host events are listed on the calendar.
It's fantastic that there's an effort like Eden Meet Virtual Meetup to keep people in touch despite the limits imposed by the pandemic. The meeting is held on several online services like Facebook (Spence, Mancini, & Huisman, 2019), they can maintain their contacts and develop new ones thanks to this. Community gatherings serve as a fundraising platform, donations can be collected, and people can meet one other at community activities. All across the world, people utilise a wide range of online banking applications to do business.  A video conferencing app is used for online meetups and other networking events. People from all over gather together to plan future initiatives and exchange ideas. The Big Lunch is dedicated to fostering a vibrant, connection-oriented community in the beating heart of Southern England, Greater London, the Midlands, and East Anglia. Participants are given the chance to meet each other and get involved in the planned activities through the use of social networking sites such as Facebook, Twitter, and LinkedIn.
   In order to join The Big Lunch, one need only sign up with a social media profile, and you will receive emails informing you about recent and upcoming activities. Online instructional programmes are available from The Big Lunch.  Participants can get experience in volunteering and in taking on leadership positions in planning The Big Lunch thanks to this online course (Stevenson, 2019).
Those interested in joining in on The Big Lunch can do so by subscribing to the service. You can choose to renew your subscription every year or every other year. Members have the opportunity to help plan and execute a wide range of activities and initiatives. The group's members can help advance the initiative by contributing their expertise. Each team member has a certain role to play. Activities include event planning and media management for The Big Lunch.  A lot of people are involved with The Big Lunch. Joining in on group activities helps people feel like they have a purpose and a place in the world. You can find details about the Big Lunch project on the organization's website. One can now see the entire scope of the project with the help of this data. The history, initiatives, and aims are all detailed. The various projects are identified, and their implementation procedures are outlined. Users can sign up for the organization's newsletter, join the Facebook group, and more after they have access to the site.

[bookmark: _Hlk141720069]A Prospective Method
   The Big Lunch's usefulness can be shared with more people thanks to the prevalence of social media platforms. The Big Lunch is supplemented by using social media as a means of spreading the word. People's motivations, achievements, and The Big Lunch donations are chronicled on social media. A community may flourish when its members and cultures are all represented. Many people and events might come together for a happy occasion thanks to it (Berger, 2019). Nearly 9.3 million individuals participated in this event last year, making it the single largest contributor to spreading the word about the Big Lunch. Through the use of social media, The Big Lunch's burden was shared and eventually lightened. The projects incorporate the usage of numerous social media channels. Members of the community keep in touch via various online networks. It facilitates dialogue between groups with different perspectives on an issue, The Big Lunch reaches many people this way, serving the community in a meaningful way (Parry, 2019). The concept of community involvement is improved by including social media and a variety of cultural perspectives. It's useful for pinpointing who's responsible for paying what in a given situation.  The Big Lunch is a tool for evaluating the present level of community validation and refining community scenarios through the use of social media.
[bookmark: _Hlk141720091]Conclusion.
   The Big Lunch can reach many people through the social media site. When it comes to getting the word out about the Big Lunch and increasing participation from the local community, social media platforms are invaluable. It's great for fostering community because it encourages interaction amongst neighbours. It's a great way to meet new people and participate in the Big Lunch. The success of the Big Lunch and other types of local community participation are highlighted in these digital narratives. When people use social media to share their experiences and ambitious lunch plans, everyone wins. As a result, it alleviates stress, breaks up monotony, and sparks original thought.
   It's safe to say that The Big Lunch is an effective means of fostering greater community involvement. The Big Lunch's goal is to bring people together and foster camaraderie, by bringing people together, this endeavour fosters not only camaraderie but also a sense of shared purpose. When people get together as a community, they are better able to tackle any issue, no matter how big or small, and spread joy to their neighbours. Building solid relationships among people of different cultural backgrounds through active participation. The greatest method to gain support from influential parties is to involve the local community. Community involvement is profoundly impacted by social media platforms. It has the potential to boost the vitality, contentment, and output of a thriving community. A big amount of social capital has a beneficial impact on the neighbourhood. A group of people from all walks of life who have come together to form a tight knit community. It facilitates friendship and the expression of personality among the UK's million users. This gathering does more than only foster creative thinking and interpersonal connections; it also strengthens bonds within the community.
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