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Introduction 
The Vineyard – One of the 5-star hotels and spa located in Berkshire, UK admires visitors around the world. The entire architecture to where eyes go reveals how perfect it is to stay for summer and winters hangouts for couples, families, and even for holding wedding ceremonies and other meet-ups. Breaths in Berkshire with over 49 luxurious rooms, small but elegant, and soothing spa, a big vineyard with a wide range of tasty wines upside down rapped finely with the paper, and lots of old big paintings hanging and adorning walls all across the hotel depict their nature and zeal towards serving visitors. The design and art of the hotel reflect the landscape of the United Kingdom. 
This assessment is done to find the quality management and customer services provided to all the customers. 
Definition of terms
Consumer preference is the taste an individual consumer has. The feeling can be measured by the satisfaction the consumers have after they have purchased something from a given company and organization (Sipe & Testa, 2018).
Guest services are the utilities provided by individuals in return of currency that is money (Krieger, 2018). According to Gibson & Parkman (2018), components of guest services include: Tasty food, laundry services, gym, spa, concierge, etc.

The following are the guest services being provided in the Vineyard Hotel UK:
Royal Food Serving
Second, on the list that makes it special is “Tasty Foods.” Verities of the foods in English style would intrigue you to taste all. The cafeteria is quite clean with fragrance spread all across; staff makes sure to keep the standards of health and hotel cleanliness management while serving and cooking food. 
Traditional Wines Cellars 
For the wine lovers, The Vineyard is the best destination to sip over 800 different fresh wines filled in 3000 bottles. They know what can make them even more special; so, they introduce up new taste wine every month to add in the stock. 
Luxurious Rooms Services

To give guests a perfect and never-had-before night sleep, 49 luxurious bedrooms above the door with the tag of “Luxury suites”, “Deluxe Suite”, “Grand Suite, “Atrium Suite” and “Dog-friendly suites” are on a waiting list, rooms are named after the wines written. 
Soothing Spa
Another crucial guest service it provides is “Spa” they offer their best experts to give spa massage service. The Vineyard hotel’s spa is also an award-winning and is a perfect place for those seeking to lift up their spirit, soothe their mind, and absorb positivity inside. 
Organizing Event
In the hotel, there are separate portions assigned to hold different events and business meet-ups. 
The Staff 
This is the smart, polite, ever-ready and friendly staff holding everything there in the Vineyard. They are all the time available and after customers to assist with their best guest service. They offer quality management that people will not resist appreciating it and every person of the staff is punctual enough to save customers from boredom. They keep their standards up not for just serving food or wines, but also catch customers with just one call. The staff knows that every customer is different so they tend to exhibit their best before them.

Guest services
Guest services are basically services, facilities and amenities which a hotel management provides to their guests, ranging from breakfast to room services, laundry, etc., exceptional guests services makes the guest feel how important they are to the business. Good guest services also means meeting and exceeding the expectations of the guests (Kuroiwa and Takayama, 2017).

Service provision and quality management (Continous improvement). 
Due to the accelerated pace of the modern life, consumers have massively reduced the time that they spend on making decisions for buying a service and generally choose services that match their own personality or those that promise the best experience (Melián-González and Bulchand-Gidumal, 2016). In the case of hotels, this means that people would more likely prefer hotels that have great value for guest services. The Stoke Park Hotel has excelled in this area, providing several personalized services that are specifically designed for each guest. The service provisions at the Stoke Park Hotel also have a wide selection, and the most basic ones were guest reception, room service, food service and security other than those there were also some like access to the theatre, swimming pools, casino, bar and all the other facilities that were provided there. The quality management at the Stoke Park Hotel was also very carefully strategized and there are teams of people employed to conduct surveys and market research to start guest service prospects and then to determine the best approach to meet or even possibly exceed those prospects. The Stoke Park Hotel has adopted quality assurance as a business strategy, (Cvelbar, Grün, and Dolnicar, 2017).

The management of the Stoke Park Hotel, are always evolving to meet the taste of the customers be it in service delivery or in facilities and amenities provision in the hotel. Another thing that had really stood out from the start was how magnificently enormous the hotel was. The hotel had a massive ground where the guests could do whatever they like. They could walk with their family or play a game of badminton. The hotel also had a golf court, a basketball court and a tennis court; this gives an idea of the sheer magnitude of the hotel property. The hotel also looked very beautiful from the outside too and it kept the theme of looking futuristic by having a very elegant edge to the structure and architecture of it (Rate, 2017).
In the service delivery, the Stoke Park Hotel is keen on ensuring total customer satisfaction, thus it employ the use of robot in the lobby. Also, the staffs were also friendly, polite and welcoming. They gave a warmly welcome in a personalized manner to every guests that arrived at the front desk.  The use of software and application in booking for services, ordering for meal and laundry services also makes the experience in the hotel enthralling.  The ability of the staffs to give a listening hear to guests complaints is noteworthy.
The tactic they use to find out about and adapt to changing consumer preferences is that they conduct surveys to ask people about their experience at the Stoke Park Hotel and how it can be further improved. The survey results are then compared with each other to see the most common demands that people said would improve the experience at Colossus and then the owner tries to adapt the current state of the Stoke Park Hotel to suit the new demands that are occurring.
This tactic is very smart and efficient as this greatly impacts their guest service management because this allows them to find out what the guests don’t like about the hotel so that they could look for a solution to that problem. That would greatly impact the experience and customer satisfaction at the Stoke Park Hotel and help gain some regular and loyal guests too because guest service management is mainly all about meeting or exceeding the expectations of the guest so meeting the demands of the guests and applying those demands to the guest services would definitely gain a lot of positive feedback.

HOW CHANGING CONSUMER PREFERENCES IMPACTS GUEST SERVICE MANAGEMENT
The Stoke Park Hotel has adapted to changing customer preferences by maintaining a great online presence. Bookings can be made from their website as well as from third party sites like booking.com, hotel.com and trivago. They display their available amenities, ratings and reviews and distance from the beach. 
The Stoke Park hotel is aware that information is king so they uploaded their quality management policy on their website touching on issues like the environment which they know may be of interest to some of their potential customers. The quality policy of the Stoke Park Hotel is divided into three parts – environment, services, and health & safety. 
The Environment section of the policy talks about the Stoke Park hotel’s plans to reduce their environmental impact by reducing the amount of packaging and plastics utilized and using a renewable energy source to heat up their water.
In the Services section, the Stoke Park hotel explained that they follow a ‘guest – centered approach’. In line with this, they have developed a system to respond to their guests quicker. They also keep their staff up to date by educating them on updates to the organization and industry regularly. As this hotel is part of a larger chain, they talked about how they have passed all the Best Western service & facilities quality controls. 
The Health & Safety section talks about their commitment to the health and wellness of their guests by taking full control of all stages of food preparation and kitchen cleanliness, and ensuring their water is regularly tested to meet the health regulations. Based on the components of quality policy identified, the Stoke Park Hotel meets the quality management requirements. 
One of the standouts in this hotel’s quality policy is their clear commitment to continuous feedback from guests and their staff. They employ an open-door policy with both the guests and their staff, making their guests feel like they are a part of the company (Sipe and Testa, 2018). This openness has led to greater customer satisfaction as all their guests feeling heard when they meet any staff member with a suggestion or complaint. A look at the hotel review on Google reviews shows they have an average score of 4.9 out of 5. While some of the ratings are because of the location, a survey of the results shows that some former guests did compliment the staff members on their customer service, which means the customers felt their needs were satisfied. It is clear that their approach is working. 
The Hotel’s commitment to continuous improvement shines in their commitment to continuous education by having yearly education programs for their staff members. This way, communication is constantly flowing between all levels and departments and their staff stay abreast of the new trends in the industry and the changing needs of their customers.
One other thing of note is the fact that the hotel advertised that they were open year-round. This is another amenity that may attract certain customers looking to stay in that area during the off-peak season when other hotels are closed.






Conclusion
Vineyard hotel has evolve from ordinary wine joint to a five star hotel, it is a superlative example of how the hotel has key-in to change in customers’ preference and taste. Various policies and managerial themes have also been implemented to support and enhance quality management system in the hotel.
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