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1. Introduction

This report evaluates the website of Yoga Reading (https://www.yogareading.co.uk), a
small business offering yoga classes, workshops, and wellness services in the Reading
area. The purpose of this evaluation is to assess the website's usability, design, content
quality, accessibility, and search engine optimisation (SEO) (Krug, 2014). The aim is to
provide a constructive review highlighting both strengths and areas for improvement,
ensuring the website effectively meets its goals and serves its users.

2. Overview of Yoga Reading Website

Yoga Reading is a locally operated business providing a range of yoga classes for
different skill levels, wellness workshops, and private sessions. The website serves as
an online platform for:

- Presenting business information

- Detailing class schedules and services

- Facilitating online bookings

- Sharing educational content about yoga and wellness

Key pages include:

- Home Page

- About Us

- Class Timetable

- Book a Class / Contact

- Blog or News Section (if available)
- Online Shop (if available)

The primary objective is to attract new clients, inform existing clients, and provide an
easy booking experience (Beaird and George, 2014).

3. Website Design and Aesthetics
3.1 Visual Appeal
The website has a calming design, using soft colors, readable fonts, and high-quality

imagery. The design reflects the business's values of wellness and relaxation, creating
a professional and welcoming impression (Beaird and George, 2014).



Strengths:

- Cohesive color palette that promotes calmness and wellness
- Professional images of instructors and classes

- Strong brand identity with logo and tagline

Areas for Improvement:

- More interactive elements, such as hover effects on buttons, could increase
engagement

- Some large images slightly slow down page loading

3.2 Layout and Navigation

Navigation is straightforward, with a top menu bar linking to key pages. Headings are
consistent, making content easy to scan. Breadcrumbs are not present, which could
help returning visitors navigate more easily (Krug, 2014).

Strengths:

- Clear and intuitive navigation structure

- Logical page hierarchy

- Call-to-action buttons are noticeable and accessible

Areas for Improvement:

- A sticky menu bar would allow users to navigate while scrolling

- Footer could include links to social media and contact details for convenience
4. Usability and User Experience (UX)

4.1 Load Speed

Website speed affects user retention (Beaird and George, 2014). Yoga Reading loads at
an acceptable rate, but large images slightly delay full rendering.

Recommendations:
- Compress images without compromising quality
- Enable browser caching for returning visitors

4.2 Mobile Responsiveness
Many users access websites via smartphones. Yoga Reading adapts to different screen
sizes and remains readable. Some buttons, however, are relatively small on mobile

devices, which could impact usability (Krug, 2014).

Recommendations:
- Increase touch target sizes for mobile buttons



- Test the website on various devices to ensure consistent performance
4.3 Accessibility

Accessibility ensures the site is usable by all users, including those with disabilities
(W3C, no date). Yoga Reading uses readable fonts and clear headings but could
improve:

- Descriptive alternative text for images

- Color contrast for visually impaired users

- Keyboard navigation for users who cannot use a mouse

5. Content Quality

Content is essential for attracting and retaining visitors. Yoga Reading provides clear
details about classes, pricing, and workshops. The tone is approachable and
professional, suitable for the target audience (Beaird and George, 2014).

Strengths:

- Clear explanations of classes and workshops

- Blog content (if present) adds value for visitors
- Testimonials provide credibility

Areas for Improvement:

- Update content regularly to reflect seasonal classes or promotions

- Include multimedia content, such as videos or guided sessions, to increase
engagement

- Regular proofreading to remove typos and broken links

6. Search Engine Optimisation (SEO)

SEO helps the website appear in relevant search results (Patel, 2020). A preliminary
review shows:

Strengths:
- Page titles and meta descriptions are present
- Some keywords relevant to yoga in Reading are used

Areas for Improvement:

- Strategically use headings (H1, H2, H3) with keywords

- Improve internal linking between pages

- Add alt text for all images

- Build backlinks from local directories and wellness sites to improve domain authority

7. Security and Trustworthiness



The website uses HTTPS, ensuring secure communication. Contact information is clearly
visible, and privacy policies are accessible (Beaird and George, 2014).

Recommendations:
- Add trust badges or third-party reviews to increase credibility
- Regularly update software and plugins to maintain security

8. Strengths Summary

- Clear, professional, and visually appealing design

- Intuitive navigation and logical page hierarchy

- High-quality content with detailed class descriptions
- Mobile-friendly and responsive layout

- Secure website with visible contact information

9. Areas for Improvement

- Optimize images and improve page load speed

- Enhance accessibility for users with disabilities

- Regularly update content, including blogs and news

- Strengthen SEO with keywords, internal linking, and backlinks

- Introduce interactive and multimedia elements for better engagement

10. Conclusion

Yoga Reading's website effectively presents the business professionally and provides
essential information about classes and services. The design communicates wellness
and calmness, while content is clear and user-friendly. By implementing recommended
improvements, such as enhanced SEO, accessibility, and interactivity, the website could
provide an even better user experience and attract more clients (Krug, 2014; Patel,
2020; W3C, no date). These changes would strengthen Yoga Reading's online presence,
maintain competitiveness in the local wellness market, and improve user engagement.
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