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Introduction
What social media and digital marketing can help to reach wider customer base. This report will explore the role of social media within the broader context of digital marketing, according to SMM (2023) examining its trend. It is structured to motivate a general view of digital to the more specific role of social media platforms and techniques. Unlike traditional marketing channels, social media provides businesses and customers with an avenue for direct and immediate communication.
 We are in a digital age social media and digital marketing are a powerful and essential way to increase customer and expand your business as a business owner. (Advertising) Platforms like Facebook, Instagram, TikTok, LinkedIn, Twitter and YouTube offer free advertisement and opportunity to engage with potential customers and build brand and create awareness and get into sales not like old traditional way. Chaffey, (2019) says Linking your business on a social platform allows business to reach specific people to ensure that the marketing messages reach and delivered to the relevant people.
 Using digital marketing strategies like targeted advertising, content creation and search engine optimization helps businesses reach out to audience together these methods enable businesses not only to attract potential customers but also bring deeper relationships them, leading to long term, growth and success.” They also have the potential to reach further than any offline channel. As a result, these platforms have become the number one choice for savvy marketeers”. 
They are perfect tools to engage with stakeholders, increase brand awareness, drive traffic to a website and generate a buzz around your business”. Digital marketing refers to the promotion of products and services in different ways as such as electronic media on the internet which include wide range of tactics like (SEO) search engines optimization, email marketing, and (PPC) pay-per-click advertising. 


[bookmark: _Hlk175614728]Advantage and Disadvantage of social media and digital marketing
Time-Consuming
Consistent work and time are needed to maintain an active presence on social media. It can take a lot of effort to create material, respond to messages, and monitor campaigns, which takes time away from other important responsibilities.
Negative Effects
Social media can be a forum for encouraging interaction, it can also serve as a breeding ground for critical and unfavourable remarks. Maintaining the reputation of your brand requires properly responding to complaints and reviews.
Cost-effective.
Another major benefit of using Facebook influences digital marketing is that it is cost-effective. If you decide to use this tactic, you may generate an amazing return on your investment as long as your partnership with the right people. “Traditional forms of marketing can be expensive, especially for small businesses with limited budgets. On the other hand, social media marketing is a cost-effective solution that offers a wide range of advertising options to suit every budget. “
[bookmark: _Hlk175614966]Traditional Marketing: 
Can be more costly, especially for advertising on popular platforms like television or in print publications.” Measuring the (ROI) can be challenging. Digital Marketing: Generally, more cost-effective, and ROI can be tracked more accurately through analytics tools”. Advertisers can optimize campaigns in real time to improve performance and efficiency”.   






[bookmark: _Hlk175615076]
Engaging and building communities 
It is about creating way where people feel connected sharing engaging, valuable content to attracting and maintaining your customers and follower which includes videos and photos of what your business. Partnership with strong influencers who have large audience that can promote your business, engage your customers to share their experiences on the brand to help reach wider audience through sharing and reposts. 
“The great thing about the Internet is that it puts both small, newer businesses and large multinationals on a more equal footing. Whereas before a start-up would have to begin by serving local clients and only expand regionally or overseas when they were able to physically increase their presence, today they can reach a global audience immediately by establishing a web presence. But this doesn’t mean it’s easy you can’t get the attention of potential clients online unless you understand how digital works”. 
To engage consumers in a social media content community the content strategy should focus on identifying the type of content that would be interesting and relevant by understanding the target audience (Chauhan & Pillai 2013,41). Within the context of this study and building relationships, consumer engagement is defined by Van Doorn et al. (2010:254) as ‘customers ‘behavioural manifestations that have a brand or firm focus, beyond purchase, resulting from motivational drivers.
[bookmark: _Hlk175616594]Influencer marketing 
Facebook can significantly influence your business in several ways. Influencer marketing is a form of marketing that enables businesses to collaborate with individuals who have a following for increased brand exposure.
 Companies may ask a person with a large following to publish social media content that promotes their products or services. People often follow individuals they trust on social media, so if they see someone, they follow advertising your business, there's an inherent trust factor you can lean on to boost your conversion rate. 
Once you find an influencer you like, reach out and see if you can strike a deal. For this transaction, you may allow them to receive a commission on all the products and services they sell. As an example, you might give them 10% of the revenue generated from the products and services they sell on your behalf. 
You'll need to review the numbers to see if this agreement is viable, and you might even want to partner with multiple influencers as a part of your influencer strategy. Attract quality leads; by using influencer campaigns, you can reach people who are likely interested in the products and services you offer.
 Mailchimp (2024) says you can boost brand awareness. When you partner with influencers, you immediately get your products and services in front of hundreds of thousands of people.
[bookmark: _Hlk175616835]Conclusion
 At the intersection of technology and marketing, social media has become a powerful tool for businesses to promote their products and connect with their target audience. With its widespread adoption and ever-evolving features, social media has had a significant impact on digital marketing strategies. In this article, we have explored the various ways in which social media has transformed the digital marketing landscape and Influencer marketing which has become a prominent component of digital marketing strategies.
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     - Include an overview of social media, its use and development in recent years. 
     -Outline what marketing is, what methods are open to companies, traditional vs modern. 
     - Describe how social media can be used for marketing and reaching new customers. 
     - Outline the advantages of using social media as a tool for reaching new customers. 
     - Outline the disadvantages of using social media as a tool for reaching new customers. 

(Feel free to add more sub points if required under the main body based on your chosen topic)

Conclusion:
(100 words) 
Discuss about the lesson learnt from this report with some concluding narratives. You can also discuss about your recommendation(s) on how to improve the use of social media.
List of References 
(Words used in this section are not counted) 
Please use at least 3 different (Book/e-book, Article, Website, Journal, Conference Paper etc.) credible sources.

Please also do not forget to use in-text citations in the body of your report
