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ECPS6001: Psychology Empirical Project
Research Proposal

Assessment Component 1: Research proposal (1,000 words) worth 10% of the overall module mark for the Psychology Empirical Project. The proposal form will be marked in line with the Level Six Grading Rubric. The boxes below will expand as you type.  
	Student Name and University ID number:
	Bethan Faye Griffiths (2004471)

	Proposed Supervisor’s name:
	Only complete this if you have already been in contact with a potential supervisor who has agreed to supervise you in principle. 

Dr. Judith Marshall



Psychology Research Area (tick all that apply) 


	Social Psychology ✓

	Developmental Psychology 

	Biological Psychology 
	Forensic Psychology 

	Health Psychology 

	Individual Differences 

	Educational Psychology 
	Political Psychology 

	Cognitive Psychology 

	Clinical Psychology 
	Counselling Psychology 
	Occupational Psychology 

	Other:  indicate briefly (not included in word count)




Proposed Study Design (tick all that apply) 


	Quantitative 
	Experimental 
	Applied (with UWTSD students 

	Online Questionnaire Survey 

	Qualitative 

	Quasi Experimental 


	Focus Groups ✓
	Online  


	Mixed Methods 

	Applied (with external organisation) 
	Interviews 



	Lab-based study 

	If Applied, and involving an external organisation, please indicate your plans for gaining appropriate approvals from the organisation: (not included in the word count)






	Other study design: indicate briefly (not included in word count)




	Suggested Research Title/Area: (between 10-15 words and must reflect the essence of your proposed research question, study design and study population and should be more specific than a broad topic area).

A qualitative exploration into the influences on dietarian identity in vegetarians and vegans






	Background: 250 words 
Why is your study important? What theory and empirical research evidence supports your research question? (Please provide a rationale for your study including a brief review of relevant psychological literature and theory and a minimum of five references). 

The interest surrounding vegetarian and vegan diets, also known collectively as veg*an and veg*n diets (Salehi et al., 2020; Rosenfeld, 2019), has grown significantly in recent years. Various aspects of these diets have been investigated, such as the motivations behind following such diets (e.g., Rosenfeld & Burrow, 2017; Fox & Ward, 2008), which have led to two categories of vegetarians and vegans: the ethically-motivated and the health-motivated. Similarly, there has also been a separation between diet and ideology. For example, there is sometimes a distinction made between the vegan diet and veganism, with the former being a food practice, and the latter being a philosophy rejecting the use of animals for human advantages (Greenebaum, 2012). This extends into vegetarianism and veganism being a social identity, whereby individuals define themselves by their group membership (Nezlek & Forestell, 2020). Related is the concept of dietarian identity developed by Rosenfeld and Burrow (2018), defined as "an individual's thoughts, feelings, and behaviors regarding consuming or eschewing animal products” (p. 183). It aims to look beyond a label and find what food choice fully means to an individual by combining both personal and social identity, comprising of dimensions such as centrality, salience, motivation, and perceived stigmatisation. Rosenfield (2019) compared the dietarian identities of vegetarians and vegans and found that vegans felt more prideful about their diet, felt stronger motivations, more stigmatised, and felt their diet was more central to their identity than vegetarians.

The aim of the study is to further investigate the dietarian identities of vegetarians and vegans by exploring the reasons behind their identities, and the influences on their identity, such as social media and food availability.
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	Please state the main research question(s) or hypotheses(s): (100 words max)

Research question(s):
What influences the dietarian identity of vegetarians and vegans?
How does social media impact dietarian identity?
What do plant-based food trends mean to the vegetarian and vegan dietary identity?





Methodological Details (500 words) 

	Please summarise the key methodological approach: (you can include copies of proposed study materials as appendices if you wish). You must include details of the following:
· Participants: Who will your participants be, how will you access and recruit them, and how many are needed? 
· Design: Using appropriate terminology clearly define key elements of your design (IVs, DVs, Qual approach, expt. manipulations etc).  How do you plan to analyse your main data? 
· Materials: What are the main measures, scales, experimental tools or other materials required for your study? 
· Procedure: How will you carry out the study – define briefly what will happen to a participant in your study from the point of consent to the study debrief.

Participants
The participant sample will include approximately 12 participants. The sample will consist of undergraduate students studying Psychology or Psychology and Counselling at UWTSD, who would sign up to the study using the EMS system, and Swansea University students who are part of the university’s Vegan Society. The inclusion criteria will require participants to be either vegetarian or vegan, and the exclusion criteria will exclude all non-vegetarian and non-vegan participants. The study will have two groups of participants: a vegetarian group and a vegan group.

Design
The study will be of a qualitative approach and will consist of two focus groups lasting for an hour. Data will be collected through recording and later transcribing the focus group discussions. The data will then be analysed using thematic analysis, developed by Braun and Clarke (2013), to identify themes and sub-themes in the transcripts. 

Materials
An information sheet will be developed to inform participants about the study, and a consent form will be used to gain informed consent from participants. A debrief sheet will be developed to be given to participants after the study is completed to fully debrief them and provide opportunity to contact the researcher about any concerns after the study.

A basic demographics questionnaire will be used to gain demographic data from participants, such as their age, gender, and their diet.

An interview schedule will be developed, including questions to be asked to participants, to structure the focus group discussions. Stimulus materials, such as news articles and advertisements, will also be used to support discussion. A voice recorder will be used to record the session.

Procedure
The study will take place at the SA1 campus. Participants will meet the researcher on campus and take part in an hour-long focus group after giving informed consent. Once the focus group is complete, participants will be fully debriefed with a debrief sheet and the opportunity to ask the researcher any questions regarding the study. 





Key Ethical considerations (150 words)


	In this section you are required to briefly outline any specific ethical considerations for your project.  All projects will be expected to adhere to the BPS code of human research ethics, and you will need to submit a full ethics form which will document your specific processes for informed consent, debriefing, and data protection.  Here you need to briefly note additional or specific key ethical considerations for your particular project e.g. potential for distress or discomfort, any deception, research with vulnerable populations or sensitive topic areas, and briefly outline how you expect to manage these risks within your project. 

Disagreement may occur between members of the focus group, which could lead to an argument. To mitigate this risk, I will list ground rules before the focus group begins and will closely monitor the discussions to avoid a hostile environment. Since the session will involve stimulus material, care must be taken to ensure that these materials do not contain any offensive or distressing imagery, so that participants do not experience discomfort.
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