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	Student Number
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	Student Name
	Andrii Rud

	

	Website Chosen 
	Yoga

	Insert hyperlink to website
	https://yogareading.co.uk/

	

	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	1a - How quickly and easily does the website load? 


	Answer: I think the website loads okay. It is not super fast but not very slow. When I open the page, I see the pictures and text after few seconds. The buttons work good and I can find the yoga schedule easy. Sometimes the big photos take more time to show up. But for me, it is fine and easy to use on my phone and my laptop also. Everything is fine.


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: Yes, this site has many extra pages for yoga things. You can find info about classes, prices, and teachers. To see them, you use the menu at the top. It is easy because the words are very clear. Also, if you are new customer, there is a big button "Start Here" to help you. I think the design is simple so anyone can click and find everything very fast.


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: Yes, you can book a class there easy. The website has many buttons like Book Now and Buy Now. When you click, it goes to a system for booking. You can pick one lesson or a full month pass. I like that you see the calendar and pick the day you want. It is simple to use and you pay with card there. It is very helpful for everyone who wants to try yoga.


	Question 1d - What improvements could be made to the usability of the website?


	Answer: The website is good but maybe some things can be better. I think they have too many words on the first page. It looks a bit messy. Maybe they can use less text and more small icons. Also, a search bar will be very good to find classes fast. Sometimes the menu has too many links and I feel a bit confused. They should make the design more simple and nice looking.


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: I think the site looks very peaceful and clean. The colors are light and good for a yoga place. On a big computer screen, you see everything wide and clear. But on my phone, the design changes. The photos and text go top to bottom in one line. Also, the menu is just a small icon on mobile. It looks good on both but big screen is better for reading and choosing classes.


	Question 2b -  How does the website use imagery, video and colour? 


	Answer: The website uses very soft and calm colors like white and light grey. This is good because it makes me feel relaxed, just like yoga. There are many nice photos of people doing different poses in the studio. I did not see any big videos on the main page, maybe it is better for loading fast. All the images look real and friendly, so it feels like a welcoming place for everyone.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: I looked around but I did not find any live chat on this website. If you want to ask something, you need to use the contact form or send them an email. Also, they have a phone number at the bottom of the page. I think a chat tool would be better for quick questions. Now, if you have a problem, you must wait for a reply which is not very fast.


	Question 2d – How effective are the social media links on the website?


	Answer: I checked the bottom and top of the page for social media. They have icons for Facebook and Instagram. When I click them, they work good and take me to their pages. It is important for a yoga studio to show photos of classes there. I think these links are very useful because people can see the community. But maybe they can put the icons in a bigger place to see easier.


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer: The website makes services very clear for everyone. They use big headings for different yoga styles like Ashtanga, Vinyasa, and Pilates. Each section has a short text that explains what happens in the class. There is also a "Start Here" button for new people, which is very helpful. You can see the full timetable and prices easily in the menu. I think any customer can understand what they offer very quickly.


	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer:
You can see what other people think on a page called "Testimonials." It is in the menu under "About." There are many comments from students who say the teachers are very kind and helpful. I think the reviews are not super new because they don't have dates like 2026. But the studio is still very active and busy, so I think people still love it there every day.

	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: The website shows quality by using professional photos of a clean, bright studio and expert teachers. They offer many specialized programs, which looks very serious and professional. I would recommend this to my family because they have classes for beginners and even pregnancy yoga. It feels like a safe and friendly place. The information is clear, and the variety of styles means there is something good for everyone to try out.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: Yes, the prices are very easy to find on a special page. They show everything like single classes, ten-class passes, and monthly memberships. I think the cost is fair because the studio looks modern and the teachers have much experience. It is not too expensive but also not very cheap. Because they explain everything you get, like mats and props, the price reflects the good quality of the yoga service very well.



	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. Yoga studio Reading

	
	2. Ashtanga yoga classes

	
	3. beginner yoga Reading

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: Yes, the company shows up in the top results on Google. If you search for "yoga studio Reading" or "yoga classes Reading," their website usually appears in the first page or top ten. Also, their booking page and mentions on travel sites like "Visit Reading" show up too. This is very good because people can find them easily without clicking many pages of search results. It helps the business a lot.


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: I think websites are still very important for business in the UK. Many people use social media, but a website is like a professional home. It gives customers trust because it shows the business is real. On a website, you can see the full menu, prices, and booking system which is hard to do on Instagram. I feel that if a company has no website, it looks a bit strange or not professional.


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: If I can change one thing, I will add a search bar at the top. Right now, there are many pages and a lot of text about different yoga styles. It is hard to find one specific thing fast. With a search bar, a customer can just type "Pregnancy" or "Pilates" and go there directly. This makes the website more friendly and saves a lot of time for busy people.
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