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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: 
The Suited Cars website loads quickly and doesn’t feel slow at all. The homepage appears within a couple of seconds and the images display smoothly without freezing. As the layout is simple and not overloaded with animations, the site performs well even on mobile data. Overall, the loading speed supports a positive first impression and makes the website easy to use. 

	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: The website has a small number of sub-pages, such as Services, Airport Transfers, About, and Contact. Navigation is straightforward because the menu bar is clearly displayed at the top of every page. Each section is labelled in plain language, so customers can find what they need without confusion. The homepage also includes buttons that link directly to key services, making movement around the site simple.


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: Yes, customers can make a booking directly through the website. The homepage includes a booking form where users can enter journey details, dates, and contact information. There is also a “Book Now” button that leads to the same form. The process is simple and works well on both desktop and mobile, making it easy for customers to complete a booking without calling.


	Question 1d - What improvements could be made to the usability of the website?


	Answer: The website could be improved by adding clearer icons, a more modern layout, and a live availability calendar. Some text sections are quite long and could be broken up to make reading easier. A “Book Now” button would help mobile phone users, and adding a FAQ Page overall would give customers quick answers to common questions.


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The website looks clean and professional, with a simple colour scheme and tidy layout. On desktop, the design feels more spacious, while on mobile the text becomes more compact. Some of the images shrink on smaller screens, which makes the mobile version slightly less visually appealing. However, both versions remain easy to use.


	Question 2b - How does the website use imagery, video and colour? 


	Answer: The website uses high-quality car images to show the type of service offered. There are no videos, which keeps the site simple but slightly less engaging. The colour scheme is mainly white, black and blue, giving a professional look overall. Images are placed at the top of pages to catch attention, but adding more visual content could improve customer experience.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: The website does not appear to include a online chat tool. Customers must contact the company through the booking form or by phone. While this works, a chat feature would make it easier for customers to ask quick questions and get instant support. Adding live chat could improve customer confidence and speed up the enquiry process.


	Question 2d – How effective are the social media links on the website?


	Answer: Social media links are available, but they are not very noticeable because they appear at the bottom of the page. The links work correctly and lead to active accounts but placing them higher or using more eye-catching icons would make them more effective. Stronger social media visibility could help build trust and attract new customers. 


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer: The services are clearly explained through headings such as Airport Transfers, Chauffeur Services, and Cooperate Travel. Each page describes what the services includes and who it is suitable for. The homepage also highlights key features like reliability and comfort. This helps customers quickly understand what the company offers.


	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer: Customer reviews are displayed on the homepage in a testimonial section. The feedback is positive and focuses on professionalism and reliability. However, the reviews do not show dates, so it is unclear how recent they are. Adding dates or linking Google Reviews would make the testimonials more trustworthy.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: The website presents the service as high quality through professional images, clear descriptions and emphasis on comfort and reliability. It highlights experienced drivers and premium services. I would recommend the company because the booking process is simple, the service appears trustworthy, and the website communicates professionalism.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: Pricing is not shown on the website. Customers must request a quote through the booking form. The company may choose not to display prices because costs vary depending on distance, time and vehicle type. Although this is common for chauffeur services, showing example prices could help customers understand affordability and value.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. Chauffeur

	
	2. Airport Transfer 

	
	3. Private Hire

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: When searching terms like “Suited Cars chauffeur” or “Suited Car airport transfer”, the website appears within the top ten results. For more general searches such as “chauffeur Birmingham”, it may appear lower. The site benefits from having a unique business name, but stronger SEO could help it rank higher for boarder keywords.


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer:  Websites are still very important for the modern UK businesses because customers expect clear information before making decisions. A website provides trust, professionalism and a central place for bookings, reviews, and contact details. Even though social media is popular, many customers check a website to confirm a business is legitimate. Websites also help companies appear on google searches, which is essential to attracting new customers. Overall, websites remain a key part of business communication and customer experience. 


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: The most useful improvement would be adding a live chat tool. This would allow customers to ask quick questions, check availability, and get instant support. Many people prefer fast communication instead of waiting for email replies, A chat tool would make the website fell more modern overall and improve customer satisfaction and increase booking by reducing hesitation. It would also help the business stand out from competitors who rely on forms and phone calls.
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