	LCLM4002_BIRM Digital Skills Task 3
Website Evaluation  


	Student Number
	2435086
	Student Name
	Mihai Horia Zbircea

	

	Website Chosen 
	https://www.highfieldedgbaston.co.uk/

	Insert hyperlink to website
	https://www.highfieldedgbaston.co.uk/

	

	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: The website main page is open extremely quick no more than one second. Also, when you navigate between sub-pages is quite quick but with a small delay. Generally, the website work quick and smooth.


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: From a customer perspective the website looks sharp, easy to navigate between many sub-pages. The appearance of website is elegant and classic gave by font chosen, page layout and pictures inserted.


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: Yes, a customer can make a booking quite easy on both areas. To book a stay easy to make with clear indications and precise choices and for booking a table is also quite easy to do it and you can choice many time sequencies, number of persons or table placing. You can even choose a room when you travel with pets and book a table accompanied by your dogs, even those tables are in bar or at an outside table.


	Question 1d - What improvements could be made to the usability of the website?


	Answer: The website can contain more pictures especially in the food menu, it is not a printed menu so you have no limitations although that after that happen the website can be a little bit slower.


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look? Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The webpage looks very pleasant on computer and a mobile phone with the difference that on a mobile phone are less information or quick link buttons from an evident reason of space but can be accessed by just clicking the website menu on top right corner. Also, on the computer the elegant touch is made by those large pictures with the pub.


	Question 2b - How does the website use imagery, video and colour? 


	Answer: The website use quality images especially for accommodation part, pictures who are colourful and very good quality and on main page where the interior of pub images gave a very nice touch.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: Unfortunately, there is no chat tool on the website, the only way to have more info is to call them or email them. This can be frustrating sometimes but on the phone call you can receive more info quickly and is more engaging with quicker responses.


	Question 2d – How effective are the social media links on the website?


	Answer: Social media links work properly and quick, both Instagram and Facebook are up to date. However, there are only few pictures and not the most representative ones.


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a - How are the services offered by the company made clear to customers?


	Answer: The website provides clear information about services and with good warning about restrictions like pet allowance and where and how you can stay or eat with or notice about allergens or food content.


	Question 3b - How are customer reviews made available? Are these up to date? 


	Answer: There are not reviews available on the website whatsoever, the only review you can find about are on google.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: The services presented on the website looks like they are high quality and variety of choices for accommodating and rich food menu make it extremely attractive. For the same reasons I will recommend it for my friends and family members.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: The prices are very clear and where are different options for rooms for example those are very visible and easy to choose. However, there are in food menu some dishes without prices in a temporary specialties area but that probably, only because are not covered the entire year and prices of fresh ingredients may vary.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.Cozy

	
	2.Good food

	
	3. Pub

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: When I type these choices the company’s website does not appear in the first ten websites but close to and it can be an explanation because is in Birmingham and are so many similar places around.


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: Yes of course websites have still relevance in the modern UK business because is a way to present themselves as they are and look, even for people who are just in travel and have no idea about the products or services provided by the companies, here I talk about hospitality and if we talk about general presentation of other companies are still important because of facts that not always people know everything about products and companies especially if they are niche products or companies.


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: The website looks quite nice with an elegant touch but if I have to make a recommendation that will be about food menu pictures. Having no specific food picture can be frustrating because not every people know everything about food or how it looks like and especially in the high-quality food pubs, we eat with eyes first and that is a must. Not necessary to have pictures for every single dish but at least for most important ones and maybe for temporarily specialties which not even regulars know them. Also, the website can contain a reviews sub-page however that can be missed on purpose for other reasons.
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