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The hospitality industry has helped modern civilisation by addressing the demands of millions worldwide (Sanvitale, 2020). However, the large service provision has had major environmental implications. Due to excessive energy, water, and consumable use, the hospitality industry has a large environmental footprint (Inkson and Minnaert, 2018). The industry's environmental impact demands rapid and sustainable interventions to improve ethical environmental behaviour (Roblek, Milenkovska, and Milojica, 2016). Sustainability is a critical pillar to a better future, yet it's often misused. Cooper (2021) defines sustainability as meeting existing demands without compromising future needs. Corporate Social Responsibility (CSR) drives business and the hospitality industry. CSR has become a vital concept in the 21st century, summarising a company's commitment to operate ethically, sustainably, and for the public good (Haski-Leventhal, 2018). It includes philanthropic giving, environmental sustainability, employee well-being, and ethical business practises (Jauhari, 2021). This essay analyses Marriott Hotels' Corporate Social Responsibility (CSR) Policy as a case study in the hospitality industry. By examining Marriott's CSR initiatives, this essay on the hospitality industry tries to understand how a major hotel chain incorporates sustainability into its business strategy. It also provides insights and lessons for the greater hospitality industry. 
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The hospitality industry—hotels, food service, travel, and tourism—has left a large environmental footprint. Energy, water, and consumables were consumed extensively, resulting in this footprint. The hospitality industry uses a lot of energy because it puts customers' comfort first (Inkson and Minnaert, 2018). For laundry, sanitation, gardening, and guest use, the hospitality industry uses a lot of water (Sloan, Legrand, and Chen, 2017). Consumer products including single-use plastics, toiletries, and food packaging add to environmental waste (Costa and Costa, 2022).
Energy use greatly impacts the hospitality industry's environmental impact. Hotel lighting, heating, cooling, and other functions use a lot of electricity. High energy consumption causes greenhouse gas emissions and air and water pollution, worsening the industry's ecological footprint (Ge, 2020). Another important factor is water use. From guest services to cleaning to landscaping to basic running demands, the hospitality industry uses a lot of water, which might deplete local water supplies (Ertuna, Gu, and Yu, 2022). Another key factor in environmental degradation is the excessive use of plastic bottles and other single-use items (Roblek, Milenkovska, and Milojica, 2016).
Corporate Social Responsibility (CSR) is the phrase used to character hoteliers' and other related businesses' purposeful attempts to integrate ethical, social, and environmental factors into their fundamental business operations in the hospitality industry (Haski-Leventhal, 2018). In the hospitality industry, corporate social responsibility (CSR) refers to a wide range of actions that aim to lessen negative consequences and boost good contributions to society and the environment. The tourism industry can increase ethical work practices, local community marketing, carbon footprint reduction, and natural catastrophe safety (Cooper, 2021).
The Triple Bottom Line (TBL) framework is an important CSR framework since it considers social and environmental effects in addition to financial performance (Elkington, 1997). The hospitality industry uses the TBL approach to evaluate a hotel's financial, social, and environmental impact. Hotels must now report on their financial, social, and environmental performance. The TBL framework is relevant to business in the hospitality industry because it encourages hotels to consider the wider implications of their actions, fostering a more holistic and responsible approach to CSR (Sloan, Legrand, and Chen, 2017).
Integrated CSR and sustainability are key in the hospitality industry. Reducing energy use, waste, and supporting local communities are CSR practices that help hotels survive (Jauhari, 2021). The principles of the circular economy, which promote sustainable material reuse and recycling, are also congruent with CSR practices. Hotels can reduce waste by employing circular methods like recycling and reusing (Costa & Costa, 2022). By adopting the circular economy, hotels can lessen their environmental impact while remaining profitable and ethical in business practices.
Sustainability in the hospitality industry consists of three pillars: economic, social, and environmental. The economic pillar controls costs, boosts earnings, and boosts regional economies to ensure hotels' long-term survival (Sloan, Legrand, and Chen, 2017). The social pillar emphasises ethical labour, community participation, and cultural preservation to guarantee hotels favourably impact their communities (Al Qeed, 2015). Environmental pillar focuses on resource conservation, waste reduction, and eco-friendly practices to reduce hotel environmental footprint (Ge, 2020). These three pillars underline the importance of balancing profit with social and environmental responsibility in the hospitality industry.
Global hospitality giant Marriott International prioritise CSR in accordance with sustainable business practices. The company's CSR policy covers various accountability areas. Marriott values ethical business, responsible tourism, environmental sustainability, and community involvement (Ge, 2020). The "Serve 360: Doing Good in Every Direction" campaign at Marriott strives to improve communities, reduce its environmental footprint, and foster a diverse and inclusive workplace. CSR initiatives at Marriott focus on sustainable and responsible business practises. The company has developed several eco-friendly strategies to reduce its environmental impact. Marriott International aims to reduce hotel carbon and water intensity by 30% and landfill garbage by 45% by 2025 (Marriott International, 2021). Sloan, Legrand, and Chen (2017) say this commitment is aligned with the concept of sustainability, which aims to balance economic growth and social and environmental responsibility. For a more sustainable future, Marriott will lower its environmental footprint by taking these initiatives.
Marriott's CSR policy emphasises environmental, social, and community responsibility. The company aids local communities through disaster relief, youth employment, and business promotion (Marriott International, 2021). Marriott strives to make all workers feel valued and respected (Sanvitale, 2020). Seraphin, Gowreesunkar, and Bacari (2017) said that Marriott's CSR policy is "integral to the company's culture and principles." This framework is compatible with the Triple Bottom Line approach, in which Marriott considers economic, social, and environmental factors in its decision-making processes, demonstrating a commitment to sustainable operations (Sloan, Legrand, and Chen, 2017). Marriott incorporates CSR into its business strategy to increase profitability, human well-being, and environmental impact (Roblek, Milenkovska, and Milojica, 2016).
Marriott International's Corporate Social Responsibility (CSR) policy demonstrates its commitment to the sustainability of the hospitality industry. Marriott uses sustainable practises to reduce its environmental impact and promote responsible tourism (Ge, 2020). Marriott reduces carbon, water, and waste to landfill in accordance with resource conservation and environmental stewardship (Sloan, Legrand, and Chen, 2017). Marriott's grasp of its environmental footprint and dedication to lowering it shows its responsible approach to long-term sustainability. Marriott's CSR policy also adopts the Triple Bottom Line approach (Cooper, 2021) by recognising the interconnection of economic, social, and environmental aspects. The company's community service, disaster aid, and youth employment programmes demonstrate its social responsibility (Marriott International, 2021). By incorporating societal concerns into its business practises, Marriott demonstrates its commitment to economic and social well-being (Jauhari, 2021). This demonstrates a thorough approach consistent with the principles of sustainable development.
[bookmark: _GoBack]Marriott's CSR activities in employee welfare and diversity and inclusion emphatis social sustainability (Seraphin, Gowreesunkar, and Bacari, 2017). Marriott promotes social justice in its own ranks and in the society through ethical labour practises, employee development, and a friendly and diverse workplace. Sustainability promotes fairness, equity, and a positive social impact (Haski-Leventhal, 2018), therefore social responsibility makes sense. Marriott's CSR policy is great, but clear, quantitative targets and transparency about its sustainable successes would improve assessment (Ertuna, Gu, and Yu, 2022). If Marriott set specific and quantitative targets and used transparent reporting, stakeholders may assess its CSR performance (Singal and Rhou, 2017).
Marriott International is tackling the world's biggest environmental issues by adopting sustainable practises. They worked hard to make their products energy-efficient. Marriott uses energy-efficient lighting, smart thermostats, and renewable energy sources when possible (Sloan, Legrand, and Chen, 2017). The organisation's carbon footprint is reduced via these initiatives, which also contribute to a more sustainable future. Along with energy reductions, Marriott has pledged to cut property-wide water use. Marriott understands the need to conserve this resource. The company introduced water-saving showerheads and faucets and recycling programmes (Marriott International, 2021). Water conservation shows Marriott's commitment to sustainability and environmental responsibility (Jauhari, 2021).
Marriott values trash management in their sustainability strategy. Single-use plastics have been phased out and recycling promoted (Marriott International, 2021). Marriott's waste reduction and disposal measures have reduced garbage's environmental impact on ecosystems and landfills (Haski-Leventhal, 2018). Marriott prioritises ethical supply chain management and sustainable sourcing. The company prioritises locally produced and sustainable food to reduce its environmental impact and aid local communities (Sanvitale, 2020). Marriott's sustainability and responsible sourcing are consistent throughout its value chain (Ertuna, Gu, and Yu, 2022). Marriott offers eco-friendly activities and education as part of its sustainability efforts. Sustainability projects like towel and linen reuse are promoted (Marriott International, 2021). Marriott guests help the corporation establish a more sustainable hospitality industry (Costa and Costa, 2022).
Marriott International leads the hospitality industry in CSR. The company's carbon footprint reduction is impressive. Due to energy efficiency and ethical electricity purchase, Marriott has lowered its carbon footprint (Sloan, Legrand, and Chen, 2017). This result shows that Marriott's CSR policy promotes environmental sustainability and supports international climate change efforts. Another key part of Marriott's CSR approach is its positive impact on local communities. Marriott supports local businesses and community development activities to boost economic growth and social well-being (Jauhari, 2021). These efforts have increased Marriott's links to local communities and stakeholders while also enhancing the company's reputation as a socially responsible business.
Sustainability has benefited from Marriott's ethical purchasing and supply chain management. By buying locally and sustainably, Marriott has lowered its carbon footprint and supported ecologically friendly farming (Sanvitale, 2020). This result shows how CSR may benefit economic and environmental systems outside the company's control. Marriott's CSR improves visitor participation and satisfaction. Visitors participate in towel and linen reuse programmes at Marriott to promote responsible consumerism (Marriott International, 2021). This approach has improved visitors' stays and reduced water and energy use, boosting Marriott's brand reputation and customer loyalty. Marriott's CSR strategy has enhanced employee engagement and retention. Seraphin, Gowreesunkar, and Bacari (2017) found that the company's ethical labour practises, diversity, and staff development have created a friendly workplace. If people believe their needs are being addressed and their professional development is being encouraged, they are more engaged in their work and loyal to their company. Such an atmosphere boosts business success and employee pleasure.
The hospitality industry, including Marriott, is adopting sustainable practises for many reasons. First and foremost, the industry's environmental impact has become more apparent, prompting accountability to reduce it (Sloan, Legrand, and Chen, 2017). Due to climate change and natural resource depletion, stakeholders have been urged to adopt sustainable practises to protect the industry and the globe. Government regulations encourage sustainability in hotels. Governments all around the world are establishing stricter environmental regulations to reduce the industry's environmental footprint (Haski-Leventhal, 2018). Hotels who comply with these criteria will avoid fines and gain positive press for their environmental responsibility. These regulations push Marriott and other hotel companies to comply to stay competitive and maintain a good reputation (Ertuna, Gu, and Yu, 2022).
Market forces and client preferences should be considered. Consumers are becoming more environmentally conscious and prefer to stay in places that reflect their values (Cooper, 2021). Sustainability-focused hotels have a better brand image and more loyal customers. Marriott has an incentive to adopt sustainable practises to meet consumer demand and stay competitive (Seraphin, Gowreesunkar, and Bacari, 2017). Sustainability is increasingly a must for consumers. The hospitality industry's strong rivalry also drives sustainability. As hotels aim to stand out, sustainability becomes a critical differentiator (Jauhari, 2021). Creative and sustainable hotels might attract a growing population of environmentally conscious travellers. Sustainability measures reduce resource consumption and boost operational efficiency, saving money (Roblek, Milenkovska, and Milojica, 2016). The hospitality industry's cost-efficiency and specialised consumer base make sustainability a good business argument.
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Marriott, an industry leader, has implemented several sustainability measures. Energy and water conservation, waste reduction, ethical sourcing, and customer interaction were discussed. Eco-friendly practises helped the environment, local community, visitors, and personnel. Marriott has reduced its carbon footprint, increased community involvement, and improved guest experiences by integrating sustainability into business processes. This essay addressed Marriott's sustainability strategy, including environmental problems, government obligations, consumer preferences, and business benefits. Marriott's commitment to sustainability helps company meet its environmental commitments and compete in the more conscientious hospitality industry. Sustainability is no longer a choice in the hospitality industry, according to the essay.
The hotel industry benefits from environmental responsibility, as Marriott has proved. Marriott hotels may save a lot of money by reducing resource use and trash while improving brand reputation and customer loyalty. Adopting sustainable practises improves risk management, operational efficiency, and access to a growing market of environmentally conscious consumers. Sustainable communities and happy employees create a virtuous cycle of social and economic well-being. Finally, today's businesses need CSR and sustainability for moral and strategic reasons. Marriott's great approach shows how incorporating sustainability into a business plan may benefit it. Under rising environmental concerns, the hospitality industry and the world should adopt a more sustainable and profitable approach to operations.
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