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	Student Number
	2434729
	Student Name
	Leventica Bujor

	

	Website Chosen 
	Homepage - Edgbaston House

	Insert hyperlink to website
	https://edgbastonhouse.co.uk/

	

	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: The Acocks Green Bowling site is quick with an average of 2-3 seconds. The pages are also not colourful and contain not many pictures, so there is not much time spent on loading the page. The users can access the contents in an internet connection with a noticeable lag even in a normal internet connection. This ensures that there is easy time among the visitors who seek fast information.

	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: The site does not have many sub-pages like the bowling information sections, contact details section, and policies. The navigation is conducted through a simple menu links that can be seen on the page. The navigation framework is nevertheless plain and bare-bones and certain links redirect the user rather than provide internal informative pages.

	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: Yes, the customers cannot make the direct booking on the site. Contact information is the most given in the site and the users are persuaded to call or visit the premise and make a reservation. It lacks an online booking system/ reservation form.

	Question 1d - What improvements could be made to the usability of the website?


	Answer: This can be rendered into use by the availability of explicit navigation menu, online booking engine, and augmented mobile-friendliness. It would also be easier to navigate around the site with the help of specific call-to-action buttons such as the booking of lane.

	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The webpage looks simple and clean but does not seem to be modern as compared to the existing web sites. The design also works well on the mobile devices though the text and links appear squeezed and require an extra scrolling space. The experience is also realistic and not attractive to the sight.

	Question 2b -  How does the website use imagery, video and colour? 


	Answer: The site uses very little imagery and there are no video materials in it. The colours are basic and neutral, thus the site is very readable, but less appealing at the same time. It would be possible to give more pictures of bowling lanes and clients, which would improve interactions.

	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: No, there is no online chat tool on the site. This limits real-time communication and the customers must make phone calls or visit to make enquiries. 

	Question 2d – How effective are the social media links on the website?


	Answer: Social media links that are not highly exhibited are in existence. Even though they allow the business to communicate with its users at the external levels, their effectiveness would be improved through better positioning and visibility.

	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a - How are the services offered by the company made clear to customers?


	Answer: The services are covered in brief through text because the activities of bowling and the location of the venue are described. It should have additional specifications, cost and highlights of services which could be brought into focus.

	Question 3b - How are customer reviews made available? Are these up to date? 


	Answer: Customer opinion is not made visible in the site. The customers may be forced to rely on third party sites such as Google reviews to review the comments of the customers.

	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: The service is projected as reliable with the assistance of the simple information and vast existence. The quantity of images and testimonials is minimal and this reduces the quality image.

	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: The site does not display the prices in an appropriate manner. This would encourage the customers to make a phone call to the venue, which would allow them to be price-flexible in terms of making a booking or an event.

	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.Bowling alley Birmingham

	
	2.Ten-pin bowling Acocks Green

	
	3.Bowling near me

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: Yes, the site appears in the first listing of search results when relevant keywords are used, and it shows a reasonable amount of visibility in regards to local search.

	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: Yes, the websites remain an important part of the modern business in the UK. They educate the customers, increase the visibility and contribute to marketing. The presence on the Internet can become a privilege of even small businesses so that they could build trust and attract clients.

	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: The site should also add the online booking system because it would be of immense benefit to the site. Customers would find it more convenient to use lanes, increase the convenience of the users and make the business efficient.



