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In today’s modern business world, digital technology plays an important role in helping businesses
communicate with customers. Small businesses such as BrightWave Café can use digital tools to
improve customer engagement, increase sales, and create a more enjoyable customer experience. By
using email newsletters, social media platforms, automated responses, and digital menus, the café can
build stronger customer relationships and improve business success. One effective digital tool
BrightWave Café could use is email newsletters. The café can collect customer email addresses
through loyalty cards, online orders, or free Wi-Fi sign-ups. The business could then send weekly or
monthly newsletters with updates about new drinks, desserts, discounts, or live music events.
Personalised emails can make customers feel appreciated and encourage repeat visits. Social media
platforms such as Instagram, Facebook, and TikTok are very important for customer engagement.
BrightWave Café could post attractive photos of coffee art, cakes, smoothies, and relaxing seating
areas to attract attention online. The café could create a hashtag such as #BrightWaveMoments to
encourage customers to share photos online. This would help increase popularity and provide free
advertising. Automated responses are another useful digital tool. Customers often expect quick replies
when contacting businesses online. BrightWave Café could use automated messages on Facebook
Messenger, Instagram, or its website to answer common questions instantly, such as opening hours or
allergy information. This would improve customer satisfaction and reduce pressure on staff. BrightWave
Café could also introduce digital menus using QR codes placed on tables. Customers could scan the
QR code with their phones to view the menu instantly. Digital menus are modern, environmentally
friendly, and easy to update when prices or menu items change. Another digital opportunity is using
online review platforms such as Google Reviews and TripAdvisor. Positive customer reviews can
attract new visitors and improve the café’s reputation. Responding professionally to feedback also
shows customers that their opinions are valued. In conclusion, digital technology provides many
opportunities for BrightWave Café to improve customer engagement and business success. By
combining digital technology with excellent customer service, BrightWave Café can create a welcoming
and modern café experience.
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Reflection

While completing this report, | carefully checked the information to make sure it was realistic and
accurate for a small café business. | reviewed examples of digital tools used by cafés and restaurants,
including Instagram promotions, Facebook communication, QR code menus, and email marketing. |
also edited the report carefully to improve spelling, grammar, structure, and the flow of ideas.
Completing this task helped improve my communication and writing skills because | had to organise
information clearly and explain ideas professionally. It also helped me understand how businesses use
digital communication to connect with customers and attract new people. | learned more about
teamwork, creativity, and how modern businesses interact with customers online. One limitation of Al is
that some information can sound repetitive or too general. Al may also suggest ideas that are not
suitable for every business budget or customer group. Because of this, it is important for people to
review and improve Al-generated work before using it publicly. Using Al responsibly in a small business
means using it to support creativity and productivity rather than depending on it completely. Human
judgement is important because people can identify mistakes, improve tone, and make content feel
more personal, professional, and trustworthy.



