[image: ]
BABS Portfolio 2018/19
Lecture Schedule Semester 1: Marketing Information Systems. 
Level: 6.
Lecturer:  	Will Fleming.
Room no:	220.
Tel:		01792 481686 or 483686.  
E-mail:	will.fleming@uwtsd.ac.uk  
	LECTURE SCHEDULE 2018/19

	Date of class

	Semester 1 Week No.
	[bookmark: _GoBack]Lecture Topic

	27th Sept 2018
	1
	Induction

	4th Oct 2018
	2
	Module Introduction/ What is Marketing& MkIS/ ASST Handout

	11th Oct 2018
	3
	The role of the Organisation & The MIS

	18th Oct 2018
	4
	Data Management data bases and CRM

	25th Oct 2018
	5
	Data Management and new developments & Data Management: legal & ethical issues & 

	1st Nov 2018
	6
	MKIS - Marketing intelligence & Information analysis.
The Marketing research process – briefs and proposals                                                               

	8th Nov 2018
	7
	Research Process & Research Design.           Assignment 1 workshop

	15th Nov 2018
	8
	Enterprise Week. Research methods – Introduction. Assignment 1 hand-in.

	22nd Nov 2018
	9
	Research methods - Application & Sampling,      FEEDBACK WEEK ASST 1

	29th Nov 2018
	10
	Data collection, processing  and Analysis

	6th Dec 2018
	11
	Reporting, Appendices & Presentation of reports              ASSIGNMENT 2 WORKSHOP.

	13th Dec 2018
	12
	Research week.

	14th Dec to 7th Jan
	
	Christmas & New Year Holidays

	10th Jan 2019
	13
	Assignment 2 hand-in 11th Jan 2018

	17th Jan 2019
	14
	Sem 2 Prep

	24th Jan 2019
	15
	FEEDBACK WEEK ASST 2



This schedule is a guide only and may be changed. Classes held on Thursday 09:00 – 13:00 in room AS229.

Essential Reading  
Arthur. L, (2013) Big Data Marketing: Engage Your Customers More Effectively and Drive Value . New Jersey. John Wiley & Sons Inc.
Gordon. K, (2007) Principles of Data Management: Facilitating Information Sharing . capdm. Edinburgh.
Housden. M, (2008) Market Information & Research. Oxford, Butterworth - Heinemann.
Journals
Journal of Marketing 
Journal of Marketing Research
Marketing
Marketing Week
Harvard Business Review
Also Commercial Reports, Government Reports, Trade Reports

Websites

http://www.marketresearch.org.uk
http://marketing.haynet.com
http://thetimes.co.uk
http://www.ft.com
http://www.cim.co.uk
http://www.economist.com
http://www.emarketer.com
http://www.booksites.net

Assessment
Assessment of this module will involve two pieces of coursework. Task one will be a report on database management for the case study provided. The second assignment will be on the same case study where you will need a marketing research proposal for a marketing question that needs to be answered. It is necessary to achieve a combined mark of at least 40% across both assignments for successful completion of the module. 
Learning Strategy

There will be one four hour session which we will use to explore a particular topic area. All materials for the key ideas and concepts will be available on Moodle and students will be able to prepare for classes beforehand. The sessions will be run to allow students to explore the main themes and apply the theoretical issues to real life marketing decisions to develop practical marketing skill.  Students will be expected to source materials by themselves on the themes to bring to class for discussion.
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