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MARKETING STRATEGY
PRESENTATION OF ELECTRA

New Brand Development

Electra, a new electric car brand under 4
Samsung, is designed to deliver ELECTRA
elegant, intelligent, and sustainable
mobility. Built on Samsung's expertise
in advanced technology, Electra
combines premium design with cutting-
edge electric performance to meet the
growing demand for cleaner and
smarter transportation.

ELECTRA

Alignment with Customer Trends

Electra meets today's consumer trends
through zero-emission driving, Al safety,
seamless smartphone integration, and
minimalist luxury, appealing to
sustainability-focused, convenience-driven

Marketing Mix

&6 Product

Electra  offers  high-performance
electric  vehicles featuring long
battery life, fast charging, smart
sensors, and elegant interiors. Its

drivers (Pérez-Moure et al., 2023). modern design and advanced tech

create  a  premium  customer
experience.

@i Promotion

The brand uses digital campaigns,
influencer partnerships, and
experiential test-drive events to build
awareness. Social media storytelling
highlights sustainability and
innovation to attract young, tech-
driven audiences (Mashiah, 2024).

Segmentation

Electra targets environmentally conscious
professionals, younger peoples, tech-
savvy millennials, and premium urban
commuters specially UK, USA, RUSSIA who
value style, performance, and smart
features.

Conclusion

Electra positions Samsung as a strong competitor in the luxury EV market by combining
elegant design with innovative technology. The brand meets modern customer
expectations and supports a sustainable future.
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