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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: The Acocks Green Bowling generally loads within a few seconds and is accessible on both desktop and mobile devices.Basic pages load relatively quickly.however some may experience minor delays when navifating to specific sections.


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: Yes,it contains several sub-pages such as booking,pricing,contact information and events. Navigiation is done through a main menu,typically located at the top of the homepage.Customers can click on the menu items to access different sections by using some links.If the structure is clearer labels,simple and a more streamlined layout could improve navigation,making it easier for prospective customers to find information easily.


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: Yes,the website offers an online booking option.however the process can be unclear and some users report isuues completing bookings without additional help such as calling a venue.


	Question 1d - What improvements could be made to the usability of the website?


	Answer: Improving the booking system,simplifying navigation and speeding up page loads would enhance usability.A clearer layout and better mobile compatibility would also make the website easier to use.


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer:The website has a basic design.It looks better on a computer than on a mobile,where it can feel cluttered.Improving mobile layout would help.On computer,the layout is clear but on mobile phones, it looks less organised,some elements appear cramped,make navigation slightly harder.


	Question 2b -  How does the website use imagery, video and colour? 


	Answer:The website uses low-quality images and no video content.It features a few photos of the venue but they are limited and not high quality. The colour scheme is plain,clear and lacks strong visual appeal. More engaging visuals and better use of colour would improve the site.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer:The website does not appear to have an online chat tool.The limits quick customer support,making it harder to ask questions or get instant help.Adding chat feature would improve service and response times.


	Question 2d – How effective are the social media links on the website?


	Answer: The website’s social media links work well with active Facebook and Instagram pages sharing updates and offers.They support customer engagement and promote services.


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer:The website lists services with short descriptions but they lack detail.Providing clearer and more detailed information would help customers better grasp the offerings.


	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer:Customers reviews are mostly found on external sites like Facebook and Google.Some reviews are recent but not all feedback is shown directly on the website which limits easy access to up-to-date opinions.Adding current reviews onsite would help.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer:    The service highlights positive reviews and offers. I’d recommend it for its friendly staff,affordable rates and fun experience.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer:Prices are provided but not very clear.They generally match the service quality.If omitted, it could be to allow for customised pricing or special offers.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. Bowling alley Birmingham

	
	2. Family bowling Birmingham

	
	3.  Indoor bpwling Birmingham

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer:   No, the company’s websites does not appear in the top ten Google results for those search terms. It is mainly found through directory sites like Yell or Day Out with the kids.

	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer:      Yes,the websites remain highly relevant in modern Uk business. The websites are important. They offer a central place for customers to learn abot services,check prices and make bookings. A website adds professionalism and trust which social media alone may not provide.It also helps businesses appear in search results ,attracting more customers.Many people expect companies to have a website and without one,a business may seem less reliable. Overall, a  website supports growth,visibility and customer engagement.


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer:   I would suggest meking the website more mobile friendly. Many users browse on their phones, so improving mobile design would make navigation  easier and faster,leading to better customer satisfaction and higher engagement. Also I will recommend speeding up the website’s load time. Faster loading improves the user experience,reduces bounce rates and helps the site rank better in search engines,attracting more visitors.
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