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Introduction
In this report I will be talking about the impact of corporate and social responsibilities in transport oppugnations. 

CSR can have a potential benefit on business such as improved brand awareness, positive brand reputation and improve the ability to get new staff and good works long term. As with staff is also applies to anyone that is a stakeholder in the company this might be the staff, customers, investors and other companies that they do business with. Other business will choose to work with people companies that have the same policies as it will reflect on both the companies if they have similar working practices. 
The better a companies CSR is there is more chance that they will be able to get backing from investors as they will be seen as a responsible company.
A companies CSR can affect the type of people that use business, as for some people it will not make a difference how a company treat its staff and its customers as some people will always look for the cheapest option and not think about anything else. On the other side some people will look at the CSR of a company to see which allies more with their view even if it's going to cost more. For some companies this can be a market diffraction from the rest of the competition.
As said in the article corporate social responsibility – much more than just marketing “In 1824, the Cadbury family started its business of selling tea, coffee and drinking chocolate in Birmingham in the UK. A generation later, the family business developed the Bournville estate, a village with the express goal of improving living conditions for employees of the company”. This shows that in some cases CSR can be built into the business as a core factor and it can be part of the image of the business.
For some business they might just want to do this by setting up a charity or joining forces with one that has a goal that meets the companies plans. 
Part of the social responsibilities is environmental with how the company tries to reduce its carbon footprint with the type of transport that they use. Doing this will improve the way they are viewed as if they have lot carbon output more people will be in favor of them.  
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