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Entrepreneurship and Key Entrepreneurial Motives/Skills
Entrepreneurship is essential to the functioning of the economy on a global scale because it generates new opportunities for employment and propels the expansion of existing businesses. It has been acknowledged as a significant factor in the development of developing nations and developing nations themselves. A sizeable proportion of both the economy of the United Kingdom (UK) and that of the European Union (EU) is made up of small businesses, and neither of these two entities is an exception (Kuratko, 2016, p.1). The purpose of this report is to gain an understanding of the primary subject definitions that are associated with entrepreneurship, the UK/EU small business definition, entrepreneurs, and owners of small businesses. In addition, the report will include a list of the most important skills and motivations for entrepreneurs which are required before beginning a new venture. The report will be organized so that each section discusses a particular facet of the subject matter, demonstrating evidence of logical, analytical, and evaluative thinking, as well as synthesis.
Entrepreneurship
Entrepreneurship is the creation or launch of a new business venture to profit. The process begins with discovering a market opening and continues with developing a viable business model to capitalize on that opening (Shi and Wang, 2021, p.12). When people take risks and start their own businesses, it stimulates innovation and helps the economy grow. It is also crucial for the economy’s growth through the development of new industries.
How it is done, who the major players are, what it entails, and why it is crucial are just a few of the many questions that can be asked about entrepreneurship. Entrepreneurs must take calculated risks to create a new business venture (Robles, and Zárraga-Rodrguez, 2015, p.829). Opportunities are spotted, and then the opportunity is exploited by using the individual's abilities, knowledge, and resources. Opportunity identification, resource gathering, business planning, and market penetration are all steps in the entrepreneurial process.
UK/EU Small Business Definition
When it comes to the economies of the United Kingdom and the European Union, small businesses play a pivotal role. The economy, employment, and creativity all benefit greatly from their efforts. Small businesses are classified according to their annual revenue and employee count in the United Kingdom and the European Union. Companies with fewer than 50 employees and less than €10 million in annual sales are considered "small" in the United Kingdom and the European Union (Khosa and Kalitanyi, 2015). The definition of a small business is broad enough to encompass micro-businesses, SMEs, and startups, all of which make significant contributions to the economy in the United Kingdom and the European Union (Stephan, Hart, and Drews, 2015, para.5). Some examples of micro-businesses in the UK and EU include Corner Cafe, a neighbourhood cafe, and The Little Flower Shop, a wedding and event florist.
Businesses with fewer than ten employees are classified as micro-businesses in the United Kingdom and the European Union. Usually, these companies have ten workers or fewer and a yearly revenue of two million euros or less. Most micro businesses are run by their founders or sole employees and cater to a limited geographic area. Small and medium-sized enterprises (SMEs) typically have fewer than 250 employees and annual sales of less than €50 million. Small and medium-sized businesses (SMEs) are crucial to the success of the economies of the United Kingdom and the European Union. Their adaptability, creativity, and originality are common traits. Businesses in their infancy are known as "startups," and they are defined as "newly established" and "still developing" (Stephan, Hart, and Drews, 2015, para.5). They are frequently characterized by a high potential for expansion, novelty, and change. It takes a lot of money to launch a startup, which may be focused on developing new technologies, products, or services.
SMEs are the lifeblood of the UK and EU economies, providing the vast majority of businesses and jobs. Small and medium-sized enterprises (SMEs) are defined as those with fewer than 250 employees and annual revenues of less than €50 million. Innocent Drinks, a UK-based company that produces natural fruit smoothies and juices, is an example of an SME. With fewer than 250 employees and an annual turnover of less than €50 million, Innocent Drinks has become a successful business (Farhangmehr et al., 2016, p.58). Startups are newly established businesses still in the early stages of development. They often have a high potential for growth, innovation, and disruption. Monzo, a digital bank established in 2015, is an example of a startup. Monzo has since grown to become one of the UK's leading challenger banks, with a valuation of over €2 billion. Another example of a startup is Deliveroo, a food delivery service founded in 2013 and is now a global company with operations in over 12 countries (Farhangmehr et al., 2016, p.58). Startups often require significant investment to get off the ground and may be focused on developing new technologies, products, or services.
Entrepreneurs and Small Business Owners
Entrepreneurs and small business owners are two distinct groups of people. Entrepreneurs are willing to take risks to create a new business venture. They are motivated to create something new and profit from their efforts (Obschonka et al., 2017, p.489). Small business owners, on the other hand, are individuals who own and operate small businesses. They may or may not be entrepreneurs, as their motivation for starting a business may differ from an entrepreneur’s (Farhangmehr et al., 2016, p.58).
Entrepreneurs and small business owners operate in various sectors of the economy, including manufacturing, service, and retail. They use their skills, knowledge, and resources to create and operate their businesses. Successful entrepreneurs and small business owners include Sir Richard Branson, the founder of Virgin Group, and Jack Ma, the founder of Alibaba Group successively (Rödén, and Ståhle, 2017, p.1).
Key Entrepreneurial Motives and Skills
Before starting a business, it is essential to have a clear understanding of the key entrepreneurial motives and skills that are necessary for success. Key entrepreneurial drives include the pursuit of independence, the glory of accomplishment, the glory of recognition, and the glory of wealth creation (Shi and Wang, 2021, p.12). When people talk about wanting autonomy, they mean they want to make decisions about their own lives and careers. The word "achievement" refers to the desire to finish a substantial undertaking. Recognition is a term for "the urge to feel recognized" (Rödén and Sthle, 2017, p.1). Making a profit from a venture is the aim of wealth creation. These identifying traits can be seen in entrepreneurs in any economy.
Consider Virgin Group founder Richard Branson as an example. When Branson was just 16 years old, he founded a mail-order record business, which was the beginning of his entrepreneurial career. He later founded the Virgin Group, one of the most varied conglomerates in the world, with over 400 companies in a range of industries (Jardim, 2021, p.356).  Firstly, Branson's passion for music and his desire to share it with others drove him to start his first business venture - a mail-order record retailer. This demonstrates the key motive of passion for entrepreneurship. Entrepreneurs are often driven by their passion and desire to create something new or improve existing products or services. Secondly, Branson's ability to identify opportunities and take calculated risks is another critical skill required for successful entrepreneurship. He diversified his business portfolio and ventured into various industries, including telecommunications, transportation, and health and wellness. This demonstrates his ability to identify gaps in the market and take calculated risks to capitalize on these opportunities.
The key entrepreneurial skills essential for success include creativity, innovation, risk-taking, decision-making, and leadership. Creativity and innovation are necessary for identifying opportunities and developing new business models. Risk-taking is necessary for taking calculated risks to exploit the identified opportunity. Decision-making is necessary for making informed decisions in the business’s best interest (Jardim, 2021, p.356). Leadership is necessary for motivating and inspiring employees and stakeholders to work toward the business’s success. For instance, Sarah Blakely, the founder of Spanx, started her company with just $5,000 and turned it into a billion-dollar business (Jardim, 2021, p.356). Blakely possessed key entrepreneurial motives such as passion and a desire to solve a problem, as well as skills such as marketing and sales, which helped her to build a successful business. Another example is Mark Zuckerberg, the co-founder of Facebook. Zuckerberg started Facebook as a social networking site for his college mates at Harvard University. It has become one of the most popular social media platforms in the world (Jardim, 2021, p.356). Zuckerberg possessed key entrepreneurial skills such as risk-taking, perseverance, and creativity, which enabled him to successfully navigate the challenges of starting and growing a business. Overall, it is clear that possessing key entrepreneurial motives and skills is essential for starting and growing a successful business. By understanding and developing these traits, entrepreneurs and small business owners can increase their chances of success and achieve their goals (Shi and Wang, 2021, p.12). However, it is important to note that entrepreneurship is not for everyone, and not all businesses will succeed. Nonetheless, by developing the right mindset and skills, individuals can set themselves up for success and positively impact the world.
Conclusion
In conclusion, this report has comprehensively understood the key theories, definitions, and concepts of entrepreneurship, UK/EU small business definition, entrepreneurs, and small business owners. The report also highlighted the essential entrepreneurial motives and skills required to start and run a successful business. Through analyzing various sources and examples, it is clear that possessing key entrepreneurial traits such as passion, risk-taking, creativity, perseverance, and essential skills like marketing, sales, and financial management can significantly increase the chances of success for entrepreneurs and small business owners. Furthermore, entrepreneurship is vital in driving economic growth, innovation, and job creation in the UK/EU and globally. By fostering a supportive environment for entrepreneurs and small businesses, policymakers can encourage entrepreneurship and support the growth and development of the small business sector.
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