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[bookmark: _fjkn4kk2ek4j]Entrepreneurship refers to the ability to develop a business plan or organise a business with effective planning and process. Generally, entrepreneurship tends to start a new business. There are different types of entrepreneurships that work differently to motivate an organisation process with innovative approaches. The following assignment will be constructed to achieve a detailed understanding of entrepreneurship and enterprise. It will understand the importance of entrepreneurial behaviour and its ability to influence the economy. Entrepreneurship skills and behaviour along with its role in the businesses will also be defined significantly. The essay will highlight its focus towards the core traits of entrepreneurship defining different theories and examples. 
Entrepreneurship is one of the major processes for starting an innovative business in the market. It is the creation and extraction of economic value invoices that generally Intel beyond the minimum amount of risk and follows the potential to include values by maintaining the economic perspective (Barringer and Ireland, 2018). The ability to develop an innovative idea and run a business according to it can be uncertain due to various challenges in the market, On the other hand, enterprises are majorly specified by one type of organisation in which the business has been established after undertaking the process of entrepreneurship. The major beneficial factor of entrepreneurship is that most businesses focus on various problems in society and make innovative products or services to resolve those factors in today's life (Williams, 2021). An entrepreneur is responsible for identifying commercial needs in the community and crafting a business with authentic Idea skills and attitude in terms of accomplishing the commercial needs. The role of an entrepreneur can be described as a leader in business activities that introduce a new business idea to accomplish the needs of society. 
Entrepreneurs play a key role in generating an economy with creative thoughts and ideas. With the power of innovation and continuous effort, entrepreneurs lead a business with a detailed plan which responsively enhances business success (Bridgstock, 2022). Entrepreneurial behaviour provides a lot of benefits in society which enhances job creation, economic growth, community development and many other core areas which are responsible for the development of society. The entrepreneur in the society is being motivated by different traits, skills and abilities. Entrepreneurial skills are beneficial to achieve as they lead an individual to make effective decisions while introducing a business into society. The important roles of entrepreneurs include planning, organising, staffing, directing, and controlling (Joneset al., 2022). It is important to identify the core skills of the entrepreneurs that lead them to be successful in entrepreneurial behaviour. The entrepreneurship skills include business management, effective communication and listening, critical thinking ability, ability to foster creativity and others. With effective management skills, an entrepreneur could develop a business with effective management processes and innovative ideas. In addition, strategic thinking ability, innovation skills, ability to handle marketing, branding, and networking skills are also essential in making successful business planning for society (Burns, 2022). It is important to understand the role of teamwork and leadership that significantly enhances the entrepreneurship ability of an individual. 
Different traits of entrepreneurship shape the core area of a business. It concentrates on innovation and strategic implementation that leads to business success. Different types of traits are there that shape the behaviour of an entrepreneur in terms of managing or organising a business (Jardim, 2021). Securing the core traits can motivate the overall process of the business. it empowers an organisation to identify opportunities, potential challenges and ways it can retrieve the challenges. It is also responsible for enhancing the values and recognition of a business creating a sustainable venture in a dynamic and competitive environment. The traits of entrepreneurship include strong leadership quality, self-motivation power, competitive spirit, strong scenes of basic values and integrity, power of innovation, creativity, motivation, adaptability, and others (Nelson, 2013). The traits can be defined as the characteristics of entrepreneurial behaviour that shape the overall business progress in terms of establishing success. 
The core traits or motivations a business should follow in their entrepreneurial behaviour include confidence, flexibility, independence, and risk-taking ability. These are the core traits that enhance business communication with strengths and empowerment (Ncokazi and Mpiti, 2023). An entrepreneur should be confident enough about the ideas and the effective plan following which a business will be established and adopted in the competitive environment. Self-confidence among the entrepreneurs enhances the possibility of the success of a business. Confidence helps an entrepreneur to make bold decisions which are impactful for the business establishment. For example, well-known entrepreneurs including Bill Gates, Mark Zuckerberg, and Steve Jobs have made successful careers through their continuous approach and self-confidence behaviour (Antonizzi and Smuts, 2020). Well-known leaders are now successful entrepreneurs worldwide leading by their own abilities, confidence and continuous support of self-efficiency. Confidence enhances trust leading an individual to accept all the challenges in terms of establishing a new venture or leading the growth as an entrepreneur. 
Flexibility refers to another trade of entrepreneurship that leads an individual or a business to faster growth and performance. Flexibility enhances the ability to adapt to the new changes that are going on in the comprehensive environment (Daradkeh and Mansoor, 2023). In this competitive modern world, it is important to be adaptive enough in terms of leading a business into progress or establishing an enterprise in the competitive environment. Flexibility is also responsible for enhancing an individual's dynamic capability along with their resourcefulness. It allows an individual to conduct strategic operations to lead to business success. Incorporating flexibility in an organisation can responsively enhance the ability to need recognition. Need recognition is essential in a business as it helps to understand the customers and the employees who are the core of a business (Pardo-Garcia and Barac, 2020). Recognising the needs of the consumers a business can introduce a variety of products or services as per the requirement of the target audience. Additionally, recognising the needs of the individual in a business can foster a positive environment engaging the stakeholders in the business. Need achievement theory aims to define the need of an individual entrepreneur to achieve success or growth in the business. It enhances the motivation to consider different factors which help to achieve growth and success with entrepreneurial behaviour (Makuya, 2024). The theory enhances entrepreneurial motivation by setting ambitious goals, desires, and motivation to achieve the goals. The theory structures the entrepreneurial mindset by which an entrepreneur could achieve success in accomplishing their goals and desires. The theory considered five components including personality factors, situational factors, behavioural tendencies, emotional reactions and achievement-related behaviour. Influenced by these components entrepreneurs get to enhance their need to achieve success (Diandra and Azmy, 2020). For example, globally recognised entrepreneur Elon Musk has been pushed towards his goals driven by the factors that continuously motivate him to achieve success. The flexibility of the entrepreneur makes him unique and motivated towards his long-term vision. It helped the persona to create a fortune worth $13.6 billion. 
Risk-taking factors are one of the major parts of the key traits of entrepreneurship in the market. It is majorly seen that entrepreneurs have high potential and risk-taking ability in their skills in capacity which effectively help them to work on various types of innovative ideas in their business (Yusoff et al., 2021). Another way, entrepreneurs have to face multiple risk factors such as bankruptcy, financial risk, competitive risk, reputational risk and many more. To maintain effective business in the market it is important for the entrepreneurs and other group members to analyse the current political and economic situation in the industry and the country. Sometimes due to unstable political and economic situations, it becomes a significant problem for the entrepreneurs to handle their business in a specific manner (Martins et al., 2023). Market fluctuation, fluctuation in foreign exchange and interest rates, high competition, lack of managerial strategies and many more can be one of the major factors for entrepreneurs to maintain their business in the market. 
One of the major theories which effectively identifies the risk factor in entrepreneurship is Risk-taking propensity by Brockhau in the 1980s. The theory effectively identifies the probability of receiving rivers associated with success which comes from the concept in which an individual has to question themselves along with their potential ability to prove themselves in front of society (Shukla and Kumar, 2024). These types of challenges make the process of maintaining the business more difficult for entrepreneurs in the early stage of their organisation. It is important for them to plan wisely in terms of budgeting and provide a greater vision to the investors which effectively help them to consider their respect in creating real-life business ideas in the market. It is seen that there are various successful entrepreneurs who have run lost-making companies in the past (Alexandru and Mihai, 2023). One of the major examples is Mark Zuckerberg and Jensen Huangq. Jensen Huang is the founder of one of the renowned companies named Nvidia. Before starting Nvidia he has several lossmaking start-ups which effectively help him to gain the idea of running the business and make a successful organisation in the market. 
Another trait in entrepreneurship which effectively plays a significant role is the independence of the leader. Making their own decisions along with various innovative ideas is one of the key factors to run a business in a competitive market (Diandra and Azmy, 2020). It is important for an entrepreneur to put their own individual ideas which effectively help them to make their business unique from their competitors in the market. Successful entrepreneurs have a desire to be autonomous in both financial and non-financial backgrounds. They can act independently according to their own decisions and put their full potential to successfully complete the task on their own. In entrepreneurship, the idea of independence provides the ability to an individual to stand apart from a normal person in society. It effectively provides the idea about the contemporary inappropriate influences and working to be free of managerial capture in society (Möhlmann et al., 2021). To be able to make correct and unique decisions on their own is the major part of independence in a business. 
The theory of bridge or the bridge buffeting theory is based on the principles of static and dynamics. Statics is the study of forces in equilibrium. While dynamics is the study of forces in motion. In entrepreneurship business, the concept of bridge includes the institutional factor of creating a new organisational form which remains concerned and unique from their other competitors in the market (Audretsch and Moog, 2022). The new institutional theory effectively identifies and uses the important ways in which an organisation can maintain entrepreneur value creation between the members and the customers in the market. In most of the successful entrepreneurship businesses in the market, the idea of independence has been significantly followed by every management authority (Shukla and Kumar, 2024). The importance of independence of the employees can be significantly seen in the organisation of Google (Peters, 2022). Their participation in identifying and creating new innovative products and services effectively helps the organisation to maintain its brand image and profitability in the market. 
[bookmark: _unq3jsstkqj6]The importance of the traits plays one of the crucial roles to maintain an effective approach in entrepreneurship. Risk-taking ability and confidence are the major key factors in an entrepreneur's skills and capacity which effectively help them to work on various innovative ideas in their Market (Shahzad et al., 2021). On the other hand, flexibility provides a better approach for an individual to handle more than one task at the same time. Handling the challenges according to the competitive environment in the market is one of the major operations in an entrepreneurship business. One of the major benefits of running an entrepreneurship business in the market is it provides a broad vision of resolving a problem from people's lifestyle. Independence in thinking and other work is also one of the major parts of entrepreneurship (Ratten, 2020). It effectively provides access of greater critical thinking to make innovative ideas for products and services according to the needs of the customers in the market. 
[bookmark: _5x5d9hz1vjeo]In conclusion, running an entrepreneurship business can be both challenging and ingenious at the same time. It is important for an entrepreneur to always maintain motivation among the workers in the organisation which effectively helps them to face crucial challenges in the market. By following these traits, it becomes also easy for them to understand the basic principles of running a business in a computer market and maintain their personality and characteristics according to it. Flexibility and confidence can be one of the major parts of the personality of an entrepreneur and the leader in a business organisation. The independent thought process and risk-taking factor heavily help them to work on various innovative ideas in the market. 
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