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Pitch Script:
Breaking the Silence: A Campaign Against Domestic Violence
Introduction
Good afternoon, and thank you for the opportunity to share my innovation — Breaking the Silence: A Campaign Against Domestic Violence. Domestic abuse remains one of the most persistent and devastating public health issues in the UK. According to the Office for National Statistics (2023), an estimated 2.1 million adults experienced domestic abuse in the year ending March 2023. These figures remind us that behind every statistic is a person — someone whose safety, dignity, and wellbeing are at risk.
This campaign is born from both compassion and creativity. It envisions a society where survivors are supported, communities are informed, and silence no longer protects violence.
Identifying the Problem and Need for Innovation
Despite significant policy efforts, such as the Domestic Abuse Act 2021 and NHS safeguarding frameworks, gaps in awareness and access to early support remain. Many victims delay seeking help due to fear, stigma, or lack of knowledge about available services (Women’s Aid, 2024). Furthermore, frontline professionals in health and social care often face barriers in identifying abuse and offering safe interventions.
The pandemic has intensified the issue — reports of domestic abuse increased sharply during lockdown periods (ONS, 2023). This highlights an urgent need for community-based, technology-enabled solutions that bridge the gap between awareness and action.
Domestic abuse is not limited to physical harm; it includes coercive control, emotional abuse, and financial manipulation, which often go unnoticed until severe damage occurs. According to WHO (2021), one in three women globally experiences physical or sexual violence, making it not only a national crisis but a global public health emergency. The scale of this problem requires coordinated community responses and innovative prevention strategies that reach beyond traditional healthcare settings.
The Innovation: “Breaking the Silence”
Breaking the Silence is a multi-platform awareness and support campaign combining digital innovation with community partnerships. It has three core components:
1. Digital Awareness Hub: A user-friendly online platform offering survivors and the public access to verified information, self-assessment tools, and direct links to national helplines.
2. Storytelling for Empowerment: Survivor-led podcasts, short videos, and blogs to humanise the issue, reduce stigma, and build empathy.
3. Community Engagement Workshops: Delivered in partnership with NHS England, Women’s Aid, and local councils, these workshops aim to train professionals and educate community members about identifying, responding to, and preventing domestic violence.
This integration of technology and community outreach ensures inclusivity, accessibility, and sustainability.
Target Audience and Expected Impact
The campaign targets three main groups:
· Survivors and at-risk individuals, by providing confidential, supportive access to information and services.
· Health and social care professionals, by equipping them with better awareness and referral pathways.
· The wider public, to challenge societal stigma and encourage collective responsibility.
By combining education, empathy, and digital engagement, Breaking the Silence contributes to the “common good” — promoting safer relationships, informed communities, and early intervention.
Furthermore, the campaign embraces the principles of social innovation and value creation by empowering communities to co-produce solutions rather than passively receive information. Community ambassadors — trained volunteers and survivors — will serve as advocates, helping to normalise discussions around domestic abuse in local settings. This bottom-up approach ensures cultural sensitivity, sustainability, and collective ownership of the message, fostering genuine societal change rather than short-term awareness alone.
Expected outcomes include:
· Increased awareness and reporting of domestic abuse.
· Improved confidence among professionals to identify and support victims.
· Greater use of local and national support services.
Implementation and Timeline
The campaign will launch in three phases:
· Phase 1 (Months 1–3): Research and Development. Establish partnerships, secure ethical approval, and design digital materials.
· Phase 2 (Months 4–6): Pilot Rollout. Run a three-month pilot in selected UK regions, gathering feedback and analytics on user engagement.
· Phase 3 (Months 7–12): National Expansion. Expand the campaign through media channels, public events, and NHS integration.
The initiative will operate under the standards of the Domestic Abuse Act 2021 and comply with UK GDPR to protect user confidentiality and data security.
Technology and Creativity in Action
Digital storytelling and social media campaigns will be central to reaching younger audiences and underrepresented groups. The use of short-form videos, interactive infographics, and a campaign hashtag — #BreakingTheSilenceUK — will help amplify engagement and visibility.
An innovative aspect of this campaign is the inclusion of survivor-generated content, which encourages authenticity and emotional connection. Additionally, the online hub will use AI-driven chat support to provide immediate guidance and signposting, ensuring privacy and accessibility 24/7.
Dissemination and Partnerships
Dissemination will occur through multi-agency collaboration:
· Women’s Aid and Refuge will co-host digital awareness weeks.
· NHS England will promote the campaign through GP practices, maternity units, and online patient portals.
· Local authorities and schools will participate through awareness assemblies and community workshops.
· Media promotion through Instagram, TikTok, and X (formerly Twitter) will target younger audiences.
This collaborative approach extends the campaign’s reach, credibility, and long-term sustainability.
A structured evaluation plan will be integral to sustainability. Data on engagement rates, workshop attendance, and feedback from professionals will inform ongoing improvement. Funding will be sought through local authorities, NHS partnerships, and charitable grants to maintain long-term impact beyond the campaign’s initial launch phase.
Conclusion: Value Creation and the Common Good
Breaking the Silence represents creativity with a purpose — an innovative, evidence-based response to a deeply rooted social issue. It embodies the principles of value creation by generating social impact, empowering individuals, and strengthening community wellbeing.
Through technology, empathy, and education, the campaign seeks to transform awareness into action. It reminds us that silence allows abuse to persist — but together, we can break that silence, support survivors, and foster safer communities.
Thank you.
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Innovation Overview:
Awareness leads to action – and action saves lives
A community-driven, technology-enabled initiative aimed at raising awareness, empowering survivors, and promoting early intervention for domestic abuse in the UK. It combines digital storytelling, education, and professional training to reduce stigma and increase access to support.

The Issue & Gaps:
Domestic violence affects over 2.1 million adults annually in England and Wales (Office for National Statistics, 2023). It leads to physical injury, mental health trauma, and long-term social consequences.
Despite national policies like the Domestic Abuse Act 2021, there remain significant gaps in early detection, education, and survivor support.
Research shows that stigma, fear, and lack of awareness prevent many victims from seeking help (Women’s Aid, 2024). Health and social care professionals also report limited confidence in identifying and responding to abuse (NHS England, 2023).

Breaking the Silence responds to these issues by bridging the gap between awareness and action, creating an accessible network of information and support.






Primary Audiences:
•	Survivors and individuals at risk of domestic abuse.
•	Health and social care professionals (nurses, social workers, GPs).
•	The general public and community members.




Impact Goals:
•	Empower survivors through accessible information and support.
•	Train professionals to recognise and respond effectively.
•	Mobilise communities to challenge stigma and promote safety.
•	Enhance wellbeing, reduce isolation, and encourage early reporting





Implementation Plan:

Phase 1 (Months 1-3):
•	For partnership with Women’s Aid, NHS England, and local authorities.
•	Develop branding, online materials, and risk assessments.
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Phase 2 (Months 4-6):
•	Pilot in two UK cities with diverse populations (e.g., Birmingham and Manchester).
•	Collect participant feedback and adjust campaign delivery.


Technology Integration:
•	AI Chat Support offers confidential guidance and quick signposting.
•	Social Media Engagement through the hashtag #BreakingTheSilenceUK raises visibility and encourages storytelling.
•	Analytics Dashboard tracks engagement, allowing continuous improvement and data-driven decision-making



Dissemination & Promotion:
•	Digital: NHS platforms, Women’s Aid website, and social media campaigns (Instagram, TikTok, X).
•	Community: Posters and flyers in GP surgeries, libraries, and schools.
•	Events: Awareness workshops during Domestic Violence Awareness Month and community health fairs.
•	Media: Press releases and short video adverts for online platforms.
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Phase 3 (Months 7-12):
•	National launch supported by NHS social media, schools, and workplaces.
•	Evaluate success using metrics: web traffic, workshop attendance, and survey data.



The Innovation:
Three Interlinked Pillars


Digital Awreness Hub:
* An interactive website offering self-assesment tools, survivor stories, and referral links
*Uses AI chat support for confidential, 24/7 guidance


Community Engagement Workshops:
*Local sessions in community centres, GP practices, and schools.
* Topics: recognising sign of abuse, safety planning, and support navigation


Storytelling for Empowerment:
* Survivor-led podcasts, short videos, and blogs to promote empathy and hope
*Collaboration with Wonem's Aid and NHS England for verified messaging.
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