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     The purpose in this assignment is to study, research and analyse the importance of the marketing information system, its efficiency in tourism and the hospitality industry as a tool for marketing, information gathering and effective communication.

Introduction: 
     Marketing information system is defined as a process by which marketing data is collected, stored or stored, processed and shared between managers consistently with their information requirements consistently to meet current and prospective consumer demands. (Kotler and Keller, 2006; Ismael, 2015).
     The components of the marketing information system contains an organizational structure able to ensure the identification, analysis and requirements of the beneficiaries, the processing of internal and external data, the system for managing and processing  information received from suitable persons at the right time.
     In the "Marketing" work, C. Florescu considers that the marketing information system requires, on the one hand, the identification of the sources of information and the establishment of the categories of users and their place in the decision hierarchy, and on the other hand, the elaboration of the modalities collecting, storing and processing the information, establishing the form and manner of their presentation, and delimiting the routes on which the information will circulate from the time of collection until the moment of their use.
     When selling and launching products on the market, the knowledge and anticipation of the mutations taking place in the environment is inconceivable without a continuous and systematic flow of information organized in a unitary, modern conception that will ensure the coordination and subordination of the same final goal: satisfying current and prospective consumer demands.
     Any mismatch with market demands involves a reduction in tariffs and prices, additional spending to attract and serve customers, which significantly affects the efficiency of economic operations.
Analysis:
     Through the research of the Marketing Information System it can be seen how it assures the management of all the information within an economic system, using all the methods and procedures available to it.




Conclusion:
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