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Professional Publishing 

Issues in Magazine Design: 
An Overview of the Magazine 

Marketplace 

References 

Magforum.com home page 
http://www.magforum.com/index.htm 
Glossary of magazine terms and jargon 
http://www.magforum.com/glossarya.htm 

Digital magazines: a history timeline 
http://www.magforum.com/
digital_history.htm 
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The death of the magazine 
has been greatly exaggerated 

1994 - 2004 
Despite the growth of the WWW, sales 
were up by 100m (DTI 2004) over the 
10 year period 

18K companies & 338K employees 
£31bn per annum turnover 

Customer magazine data 

2004 (Does not include freebies or 
business to business) 

1.3bn copies sold 
8,337 titles published - 25% up over 10 

years 



3 

(Felix) Dennis Publishing 

Turnover £50 in UK 
One of 3 defendants in Oz obsenity trial in 

1970  
http://en.wikipedia.org/wiki/Oz_%28magazine%29 
http://www.guardian.co.uk/media/2001/aug/02/
pressandpublishing.g2 

Dennis publications include PC Pro, IT 
Pro, MacUser, Viz, Bizarre, Maxim 

Inventing New genres 
and formats 
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New Handbag format 

Glamour launched in the 
UK in April 2001, where it 
pioneered the “handbag 
size” format, with the 
tagline "fits in your life as 
well as your handbag" 

New Men’s Genre 

2004 New Genre created - Men’s weekly 
Launch of Zoo Weekly and Nuts adds 2m to 

monthly sales of men’s magazines 
Subject matter - sexy, irreverent/comedy, 

football 
Hook - Men lead weekly lives 
http://www.magforum.com/zoo_cont.htm 
http://www.magforum.com/nuts_cont.htm 
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Zoo Weekly 

Published by emap 
http://www.emap.com/brands.asp 

12 months and £8m research 
Circulation target of 150K per month within one 

year 
First ever men’s weekly 
TV listings - ‘best on the box for blokes’ 

Nuts 

Published by IPC 
http://www.ipcmedia.com/ 

Launched at same time as Zoo Weekly 
Target audience 

– 1.4m monthly sales 
– 3.1m 16-30 year old readers 



6 

Impact of Men’s Weeklies 
Additional 2m sales per month to men’s market in 6 

months (Aug 2004)  
Losers were monthlies 

– Maxim (Dennis)  
– Loaded (IPC - Nuts) 
– Front (SMB - Highbury House Communications) 
– FHM (emap - Zoo) 

Current stats 
http://www.abc.org.uk/cgi-bin/gen5?runprog=nav/
abc&noc=y 

Internet effect - Feb 2007 

15-24 group reads less once they are online 
(OFCOM) 

20% less magazines 
Over 25% less newspapers 
Biggest losers - Men’s magazines (30% drop 

year on year) 
12 of top 20 are less than 10 years old 
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The future 

Industry in transition 
Advertisers following readers online 
Tipping point reached in late 2006/early 

2007 
Need to build a digital presence in the 

next 5 years to survive 

Digital  
Publishing 
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Portable Document 
Format 

Released in 1990, PDF gained traction 
when internet/web communications 
became all pervasive. 
Used as the basis for Page Turning Flash 
based online Magazines. Conversion 
based on Ceros Media and similar 
systems 
http://www.prepressure.com/pdf/basics/history 
http://www.adobe.com/pdf/about/history/ 

Online books need 
new workflow 

ePub for consumption on Kindle, iPhone, 
iPad and other similar devices 

http://www.adobe.com/products/indesign/epub/howto/
pdfs/eBooks_common_questions.pdf 

http://support.apple.com/kb/HT4168 
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Digital magazines 
need new workflow 

Digital Magazine Format for Interactive 
Magazine production. Pioneer is the 
Adobe CS5 Digital Magazine Viewer for 
iPad introduced in Summer 2010 for 
Wired. 

http://tv.adobe.com/watch/digital-publishing/introducing-
the-adobe-digital-magazine-workflow/ 

Issues in Magazine Design 

Format and distribution medium 
– print, TV, online 

Cover design 
– vital to sales and identity,  
–  reassuringly familiar but identify itself as a new 

issue 
Pace and rhythm 

– plan the running order 
– maintain surprise for the reader 
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Words 
–  liberated by the computer from the need for 

simplicity and regularity of text 
– can now control how each word is presented  

Images 
– determine the ‘look and feel’ of the publication 
–  technology has made full colour the norm 
– Photoshop used to manipulate and retouch 

images 

Issues in Magazine Design 


