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Introduction
The significance of this topic is that it can provide valuable insights into how effective strategic management can help small and medium-sized enterprises (SMEs) in the hospitality industry improve their business performance. In particular, it can provide insights into how strategic management can help SMEs in the hospitality industry increase their competitive advantage, and improve their financial performance, customer base, and brand visibility (Abosede, Obasan & Alese, 2016). Additionally, the research can help identify which strategies are most effective for SMEs in the hospitality industry and how they can be implemented. The purpose of the research is to analyze the impact of strategic management on the business performance of SMEs in the hospitality industry. Specifically, the research will explore how strategic management can help SMEs in the hospitality industry increase their competitive advantage, improve their financial performance, increase their customer base, and increase their brand visibility. Additionally, the research will identify which strategies are most effective for SMEs in the hospitality industry and how they can be implemented (Abosede, Obasan & Alese, 2016).
Proposed Aim:
To analyze the impact of strategic management on the business performance of SMEs in the hospitality industry.
Objectives:
1. To explore how strategic management can help SMEs in the hospitality industry increase their competitive advantage.
2. To investigate how strategic management can help SMEs in the hospitality industry improve their financial performance.
Research Questions:
1. What strategies are most effective for SMEs in the hospitality industry to increase their competitive advantage?
2. How can strategic management help SMEs in the hospitality industry improve their financial performance?
3. What strategies are most effective for SMEs in the hospitality industry to increase their customer base?
4. How can strategic management help SMEs in the hospitality industry increase their brand visibility?
Literature Review
Strategic management is making decisions and taking action to ensure that an organization reaches its goals most efficiently and effectively. Strategic management involves planning, organizing, directing, and controlling the organization's resources to achieve its goals (Rubio-Mozos, García-Muiña & Fuentes-Moraleda, 2020). It is a continuous process involving monitoring, evaluation, and adjustment to ensure that the organization meets its objectives. Strategic management is essential for all organizations as it helps to ensure that the organization can compete in its industry and achieve its goals (Rubio-Mozos, García-Muiña & Fuentes-Moraleda, 2020). It also helps organizations to make the best use of their resources and to stay ahead of the competition.
Several strategic management models exist, such as the SWOT Analysis, Porter's Five Forces Model, and the Balanced Scorecard Model. Some strategic management theories include; the resource-based view, the dynamic capabilities theory, and the strategic choice theory (Hitt, Ireland & Hoskisson, 2019).
Some advantages associated with strategic management include; it helps organizations set goals and objectives. Strategic management helps organizations set clear goals and objectives that can be used to guide their decision-making process (Hitt, Ireland & Hoskisson, 2019). Additionally, it helps organizations prioritize their resources and activities to reach these goals in the most efficient way. It allows organizations to make the best use of their resources. Strategic management helps organizations to make the best use of their resources by helping them to identify and utilize the most effective strategies for achieving their goals (Hitt, Ireland & Hoskisson, 2019). This can lead to increased efficiency and greater profitability. It further helps organizations to stay ahead of the competition. Strategic management helps organizations identify their competitors and anticipate their strategies (Hitt, Ireland & Hoskisson, 2019). This helps organizations stay ahead and make the most of their competitive advantages. In addition, it helps organizations achieve their goals (Henry, 2021). Strategic management helps organizations identify and pursue the most effective strategies for achieving their goals. This helps organizations focus their efforts on the strategies most likely to lead to success.
On the contrary, it can be time-consuming and expensive. Strategic management requires a great deal of time and resources to develop and implement strategies. Additionally, it can be expensive to hire consultants or other professionals to assist with the process (Henry, 2021). It also requires a great deal of knowledge and expertise. Strategic management requires a great deal of knowledge and expertise to succeed. This can be difficult for smaller organizations with limited resources.
Chapter 3: Research Methodology
A positivist research philosophy can be used for this study as it is based on the belief that reality is objective and can be studied objectively through systematic and scientific methods. This approach is beneficial for this study as it is essential to have an objective and evidence-based approach when studying the impact of strategic management on the business performance of SMEs in the hospitality industry (Park, Konge, & Artino, 2020).
The quantitative research paradigm can be used for this study as it can provide reliable and valid data that can be used to measure the impact of strategic management on the business performance of SMEs in the hospitality industry. Quantitative research methods, such as surveys and experiments, can be used to collect data from a large number of participants and to measure the impact of strategic management on the business performance of SMEs in the hospitality industry. Furthermore, quantitative research methods can also be used to identify and compare the most effective strategies for SMEs in the hospitality industry and how they can be implemented (Östlund, et al, 2011).
A quantitative research approach would be most suitable for this study as it can provide a more detailed and accurate analysis of the impact of strategic management on the business performance of SMEs in the hospitality industry. This approach can collect numerical data, such as financial performance, customer base, and brand visibility, which can then be analyzed and compared to identify patterns and correlations (Östlund, et al, 2011). This type of data is well-suited for statistical analysis, which can help to draw meaningful conclusions about the impact of strategic management on the business performance of SMEs in the hospitality industry (Östlund, et al, 2011).
A quantitative research strategy can be used for this study because it can provide reliable data on the impact of strategic management on the business performance of SMEs in the hospitality industry (Östlund, et al, 2011). Quantitative methods can help to measure the effectiveness of various strategies and provide data-driven insights into their impact on business performance. Furthermore, quantitative research can help to identify trends and correlations between different strategies and their effects on business performance.
Quantitative data collection methods/tools that can be used for this study include surveys, interviews, focus groups, and document analysis (Östlund, et al, 2011). Surveys can collect data from a large sample of respondents in a relatively short time. Interviews can be used to gain in-depth insights from a select few respondents. Focus groups can be used to understand better how people think and feel about a particular issue (Östlund, et al, 2011). Document analysis can be used to analyze existing documents related to the topic to identify trends and patterns. All these methods/tools can help understand the impact of strategic management on the business performance of SMEs in the hospitality industry (Östlund, et al, 2011).
For this study, quantitative methods of data interpretation will be used. This includes using descriptive and inferential statistics to analyze the data collected (Östlund, et al, 2011). Descriptive statistics such as means, medians, and modes will summarize the data and provide an overall picture of the results. Inferential statistics such as t-tests, ANOVAs, and correlation analyses will be used to draw conclusions from the data and determine whether there is a statistically significant relationship between the variables (Östlund, et al, 2011). This will help to determine the impact of strategic management on the business performance of SMEs in the hospitality industry.
The ethical considerations for this study include ensuring that the research is conducted ethically and responsibly, with respect for the participants' privacy and autonomy. Additionally, the researcher should ensure that the data collected is accurate and reliable and not misused or misinterpreted (Östlund, et al, 2011). The researcher should also ensure that the participants are informed of the purpose of the research, their rights as participants and that they are protected from any potential harm that may result from their participation. Finally, the researcher should ensure that the research results are made available to the broader public responsibly and transparently (Östlund, et al, 2011).
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Conclusion
In conclusion, this research has demonstrated that strategic management can be a powerful tool for SMEs in the hospitality industry to increase their competitive advantage, improve their financial performance, increase their customer base, and increase their brand visibility (Östlund, et al, 2011). The research has identified which strategies are most effective for SMEs in the hospitality industry and how they can be implemented. However, the research also highlighted some challenges associated with strategic management, such as the time and resources required to develop and implement a successful strategy (Östlund, et al, 2011). Ultimately, strategic management can be a valuable tool for SMEs in the hospitality industry to improve their business performance, but it requires careful planning and execution.
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